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Beautiful Gold and Jeweled Crown Made for a Kansas City, Mo. Church from Votive Offerings 


(See Text on Page 95) 




















The Long Life Plate | 
Correct for Gvery (Occasion | 











where Mrs. Fohn A. Drake entertained at luncheon, she 


| 

| 

At the Fashionable Garden City Country Club \ 
chose Alvin Long-Life Plate as the table silver distingue. 


She expressed her ; ; : 
a “At our luncheon which was given recently at the Garden City Country 


appreciation as follows: ;, “ee 
PP fe Club, Alvin Long-Life Plate was used at my request. I prefer it to the 





ware ordinarily used in the clubs and hotels, and the praise which the 


1 
| 
| 
| 
| 
—— beautiful George Washington pattern received amply justified my choice.” 
| uests in your own home, too, will note your irreproachable good 
| ‘ : 
|| ¢aste when they observe your table set with the George Washington pattern 
| - Mex : ; Dula Rae Drake 

of Alvin Long-Life Plate, Mrs. Drake's preference. This and other (Mics. John A. Deske) 
N| exquisite Alvin patterns are sold by leadin 7 sewelers in -America. President, American Free Milk and Relief for Italy 


ALVIN. SILVER COMPANY 
20 Maiden Lane 
NEW YORK 
Makers also of Alvin Sterling Silverware 














: Round Bowl Soup Spoon 
fi 2 SS George Washington Pattern 











HE FACT that social leaders in New Sag illustration is adapted from an advertisement which appears in 
. ; es the March Ladies’ al g itis ‘cations. 
/ York favor Alvin Long-Life Silver Plate March Ladies’ Home Journal and other women’s publications 


The spoon as here shown is approximately three-fourths actual size.) 


will influence people in your city to buy it. ALVIN SILVER COMPANY, SAG HARBOR, NEW YORK 
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The English Ecclesiastical Gold- 


smiths 





AN extremely interesting topic for gold- 
smiths and one vitally important in 
the history of all branches of the decorative 
arts is that of the continuance and propaga- 
tion by the monasteries of working in the 
precious metals in those dark times when 
war’s ravages were killing off the popula- 
tion, burning down the European cities and 
leaving famine and pestilence in their rear. 
All this for a long series of years till the 
arts of civilization were becoming ex- 
punged and the Middle Ages appeared to 
be the likely end of culture. Inside the 
walls of the Church communities alone 
could the peaceful arts be practiced. And 
the fast dying members of art were kept 
aflame fanned by such art patrons as St. 
Eloy and Abbé Suger in France, Bishop 
Bernward in Germany, etc. 

The story of this vivifying influence on 
the European continent has been told and 
retold through many pages. But the re- 
cital of the maintenance of the art of metal 
working in England at this period, where 
the same bloody strife and universal 
trouble afflicted the island, appears to have 
been a neglected subject with the writers on 
art in history. Yet here the same Chris- 
tian influences of the ecclesiastics kept the 
craftsmanship of working in the precious 
metals alive within the monastery walls, 
while turmoil raged outside. 


St. Dunstan as monk in his early days, 
at Glastonbury Abbey, learned goldsmith- 
ing and patronized the arts in his days of 
power for a large part of the X. century. 
Another worthy ecclesiastical goldsmith 
was Brithnodus, abbot of Ely (one of Eng- 
land’s richest Sees in those days). He 
made images coated with silver-gilt. These 
were soon demolished when William the 
Conqueror (1066) ascended the throne. 
The precious metal was stripped off the 
figures to aid pacify the new king who 
suspected the English prelates of having 
been his enemies while he was king of Nor- 
mandy. Leo was a pupil of Brithnodus and 
did good work in the precious metals. His 
successor, Elsinus, created a reliquary to 
hold the bones of St. Windred. Written 
evidence informs us that Richard, fifteenth 
abbot of St. Albans (XIth century) made 
two reliquaries coated with images em- 
bossed in gold. In the following century 


the archbishop of Canterbury (Thomas 4 


Becket) patronized the arts enthusiastically. 
and it was the magnificence of his retinue 
with the masses of ecclesiastical plate and 
theirs rich jewelry that caused the king’s 
(Henry II.) envy, bringing about that prel- 
ate’s murder at the foot of the Cathedral 
altar—a story that figures so largely in the 
history of England, and the supposed blood- 


stains of the tragedy bring so many visitors 
to the ancient Gothic structure to this day. 

But by the end of the XIIth century the 
growth in wealth of the English nobility 
and merchants created such a demand for 
gold and massive silver plate that there 
came up an industry in the production of 
profane plate and the monopoly in the art 
of fashioning the precious metals passed 
into the hands of the laity. London at- 
tained to so large an industry that a Gold- 
smith’s Guild was founded in the XIIth cen- 
tury and in 1327 the Goldsmiths’ Co. of 
London received its royal charter. 








Blacksmith and Goldsmith Rivalries 





[RON in Homer’s day, on account of its 

intrinsic value, was considered as one 
of the precious metals. Ingots of iron were 
discovered among the treasures of ancient 
kings. The heathen mythology taught rev- 
erence, if not worship, due the Cabiri, those 
artificer divinities working in iron and 
other metals under their craftsmen-master 
Vulcan. In Asia the ancient Chalybes were 
also demi-gods on account of their artistic 
execution of work in iron and steel. Solo- 
mon, embodiment of ancient wisdom, one 
fine day gave vent io his thoughts on the 
socialistic theory. He summoned his court 
and surprised friends and admirers when 
they arrived to find seated to the right of 
his throne a burly, grimy, half-naked black- 
smith leaning on his sledge hammer. The 
wise King stepped off his throne and ad- 
vanced a few steps towards the astonished 
crowd, then, pointing to the toiler in metals, 
he declared the man in the smithy was one 
of the greatest powers on this mundane 
sphere. 

The close connection between iron work 
and the fine arts is well displayed in the 
renowned Quentin Matsys (1460-1530), who 
spent his early years as a blacksmith at 
Antwerp, where some pieces of fine iron 
artistry are shown as specimens of his skill 
before he forsook the anvil for the palette 
and brushes to gain fame as a Flemish- 
Renaissance artist. -The wonderful metal 
work found in the superb grilles of the 
Middle Ages and Renaissance attest to the 
grand artistic genius of the metal workers 
from whose hands they emanated. The 
delicacy of refined detail to which iron can 
be fashioned by executive ability astonishes 
the uninitiated: This brings us to America. 

One of the very interesting facts the con- 
noisseur learns, in reading the history of 
clockmaking in the American Colonies and 
later in New England, is that beautiful and 
accurate time-keeping clocks were made 
here very frequently by local blacksmiths. 
Delicate clock works from the blacksmiths’ 
forge and bench bring up, in some of us 
the thought that the masterful wielder of 


the sledge has stepped slightly out of his 
sphere. But connoisseurs and collectors of 
old clocks will tell you he got there with 
both feet. And this brings us to the gold- 
smith. 

It has been stated that many of our fine 
pieces of Colonial plate were fashioned by 
blacksmiths. Naturally some present-day 
critics feel a doubt, or are even bold enough 
to express it, as to such derivation of well 
executed examples of silversmithing in our 
midst. That blacksmiths did such work in 
the precious metals is easily provable, even 
that it was so common an occurrence as to 
cause jealousy in the goldsmithing com- 
munity. Hence we read in an article (edi- 
torial) appearing in the Connecticut Cour- 
ant of Aug. 31, 1767, evidence that must 
settle the doubts in any person’s mind 
henceforth. The text in that article reads 
as follows: “It is to be wished that the 
Legislative Body would pass an act that 
no man should set himself up at any trade 
without having served an apprenticeship of 
seven years, and have a certificate from his 
master. Then we should not see every 
blacksmith and tinker turn goldsmith.” The 
intent expressed is very, clear even if gram- 
matically quite faulty. 
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Pep Paragraphs* - 





By S.A. Chandler 


A man in doubt is a predestined failure. 

Self-confidence is a running start in 
any man’s game. 

Failure is attained by believing the 
job too big for you to tackle. 

An ounce of hustling is worth more 
than many pounds of rustling. 

A diploma is something to your credit, 
but after all it’s only a diploma. 

Don’t be a parrot; let your talk show 
that you have a brain as well as a tongue. 

The happiest guy we ever saw was one 
who sailed right into the thing he wanted 
to do. 

A promise is all right as far as it goes, 
but it’s the fulfillment that buys the 
baby’s rattle. 

They tell us not to strike a man when 
he’s down, but sometimes a good, swift 
kick, properly placed, is a god-send. 

Some folks believe so firmly that the 
world was made for man that they forget 
that man was made for the world. 

If you’re looking for success, get busy; 
if you're looking for something soft, 
seek a downy couch or a park bench. 

After you have dined out with a highly 
powdered lady, be sure you brush off 
your coat before going home to your 
wife. 


*Copyright. 1920, by S. A. Chandler. 
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Ten Karat Rings 


The new LARTER series of ten 
karat misses’ rings are achieve- 
ing signal success because they 


are Larter Made, original in 
design, correcily priced and un- 
usually attractive. 


LARTER & SONS 
21-23 Maiden Lane, New York 


PaciFic Coast Rep 
A. ~ HALL bod SON, INC. 
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An Outline of the Jewelry and Plate Industry of Birming- 
ham, England 














RECENT issue of the Daily Consular 

A and Trade Report, Washington, D. C., 

in quoting the London Chamber of Com- 
ane Journal, published a report on the 
jewelry and plate industry of Birmingham, 

England. The same report also cites fig- 
ures showing the British exports of jewelry 
from 1910 to 1920, inclusive. This report 

as follows: 

* cniadinchiave of jewelry and of gold 
and'silver plate is an industry which has been 
long established in Great Britain. For very 
many years there. has gone on side by side 
with it a constantly increasing production of 
ware plated with gold or silver. In the 
manufacture of personal and other orna- 
ments, whether in the precious metals or in 
other metals gilded or plated, there have been 
during the present generation a-number of 
interesting developments. Birmingham 
ranks as the chief provincial center for all 
these branches of the industry, though it has 
in Sheffield a strong rival in silver and plated 
wares. 

“During the war the jewelry trade, like alt 
other luxury trades, fell off considerably. It 
suffered as other trades did from the absorp- 
tion of its workers into the fighting forces 
and the munition factories. The resources 
of the trade itself were largely applied to 
providing war material. Supplies of metal, 
of course, became more and more difficult to 
obtain, but production of the ordinary lines 
was maintained to an extent that speaks well 
for the soundness of the trade and the re- 
sourcefulness of its members. During the 
12 months ended June 30, 1915, the number 
of gold and silver wares entered for assay in 
Birmingham was 7,925,190, as compared with 
111,754,000 in the last pre-war year. By 
June 30, 1916, the total had risen to 9,072,930, 
but in the year 1917-18 it fell to 6,923,236. 
The return for the 12 months ended June 30, 
1919, including the 74 months following the 
armistice, gave a total of 7,804,146. The 
number for the 12 months ended June 30, 
1920, was 9,625,355. The total weight of the 
gold wares assayed and marked during that 
period was 763,858 ounces, and that of the 
silver wares 4,382,373 ounces. 

“In the supply of the precious metals to 
the jewelry trade a great part is played in 
Birmingham by the bullion dealers. The 
value of the gold ‘worked up in Birmingham 
in normal years has been put as high as 
£5,000,000 [say $25,000,000]. The value of 
the silver used is probably at least equal, 
whilst the quantity is very much greater. 
The metals as imported are melted by the 
bullion brokers and are distributed to the 
trade through the refiners and bullion deal- 
ets. There are several firms in Birming- 
ham trading as bullion dealers. Some of 
these have their own refineries, and some 
also do a little rolling. There are three or 
four factories rolling sheets and wire for the 
jewelry and allied trades, but some of the 
largest manufacturing jewelers,  silver- 
smiths, and electroplaters have their own 
mills and refineries. 


“The conditions under which the distribu- 
tion of bullion has been carried on during 
and since the war have enhanced the diffi- 
culties of jewelers, dealers, and refiners. 
Some curious anomalies exist as the result 
of present conditions. The price of gold as 
given in the market reports is much higher 
than that which is paid in the ordinary 
course. This gives rise to misunderstandings 
and dissatisfaction among those who are not 
acquainted with the true facts, especially 
among sellers of scrap gold. For example, 
about the middle of November, the official 
quotation was 121s. 6d. per ounce, whilst 
the price paid by local refiners was 111s. The 
official quotation, however, is for export. 
Gold may be imported from the British 
Dominions for the purpose of refining, and 
refined gold may be exported to those coun- 
tries, but only under license from the Treas- 
ury, the prices being governed mainly by the 
rates of exchange. Besides the imports 
from the Dominions, there is a good deal 
of gold coming into the trade from other 
sources, both home and foreign, from the 
European Continent, and possibly from 
Mexico. The price of this free gold is 
fixed by the law of supply and demand. Gold 
is being hawked about the country by ‘bag- 
men’; that is, people who are not recog- 
nized dealers and who undervsell the regular 
brokers. There is, therefore, a certain sur- 
plus which keeps down the internal price of 
gold. 


“Whilst gold is now in fairly good sup- 
ply, the silver trades have been hampered 
since the armistice by the dearness and 
scarcity of metal. The market, however, has 
during the past few months moved some- 
what rapidly in favor of the buyer. Be- 
tween August 27 and November 12 the high- 
est price had fallen from 5s. 2d. to 4s. 5d., 
and in the following fortnight there was°a 
further drop of 5d. The fall, so far, has 
not proved altogether to the advantage of 
the jeweler and the silversmith. Owing to 
the present slackness of trade and the ex; 
pectation of a reduction in the prices of 
manufactured goods, no great eagerness is 
shown to relieve holders of the stocks made 
up when the raw material cost more. 


“An important department of the refiner’s 
business is the treatment of scrap metal and 
the recovery of gold and silver from the 
sweepings and other refuse of the jeweler’s 
workshop. One or two firms specialize in 
this department. Waste material sent in 
from the jewelers is mixed with flux and 
lead-bearing material and placed in the 
smelting furnace. The flux combines with 
the base metal and forms a liquid slag, which 
is raked off, whilst the gold and silver are 
concentrated in the lead underneath. In the 
test furnace the lead is removed by an ox- 
idizing blast. The separation of the gold 
from the silver in the ‘parting metal’ which 
remains is then effected in the separating 
pot by means of sulphuric acid, which dis- 
solves the silver and leaves the gold un- 
touched. The silver is afterwards recov- 
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ered from the acid. Old gold and silver 
jewelry and trinkets, silver spoons, and other 
scrap metal sent in by retail jewelers, pawn- 
brokers, etc., are thus dealt with. The 
shortage of gold and silver during the war 
greatly enhanced the value to the trade of 
these processes of recovery, which are per- 
formed with great expedition. A parcel 
reaching the works in the morning can be 
refined and assayed and the value ascer- 
tained and remitted to the vendor the same 
evening. Sweepings are usually mixed at 
the seller’s premises, and samples are taken 
with such care and analyzed with such ac- 
curacy that the refiner, before dealing with 
the bulk, can tell to a few pence what a 
Sweep is worth. 


“In addition to the metals ordinarily 
classed as precious, jewelers make up in 
some articles platinum and white metal, the 
latter being afterwards electroplated. 
Platinum is made up, for ‘instance, in alter- 
nate links for watch and‘other chains. It 
is also used for the setting of gems, espe- 
cially diamonds. Its scarcity during the 
war led to the substitution of palladium; but 
this was not so satisfactory, and platinum 
is now again almost in general use for set- 
tings. Enameled jewelry is not produced to 
any great extent in Birmingham, although 
the art is taught in the jewelers’ school. 
There is, however, a good deal of imitation 
Champlevé enamel produced, much of it of 
excellent quality. 

“An important instance of an enterprise 
carried on in another town, but originating 
in Birmingham, is the establishment in 
Northampton of a factory for the make up 
of jewelers’ chain and mesh. The use of 
machinery for the making of gold and other 
chains is no novelty in the Birmingham jew- 
elry trade. Forty years ago certain firms 
put in machines for this purpose, chiefly for 
the making of snake chains. These firms, 
besides keeping themselves up to date in 
other respects, and especially in attention to 


_the requirements of their tool shops, have 
‘installed for their own manufactures ma- 


chinery of the modern automatic type. The 
history of the Northampton factory, how- 
ever, is specially interesting as that of an 
effort to establish as a permanent British 
industry what up to that time had been a 
monopoly of Germany and America, the 
making of jewelers’ chain and mesh (such 
as is used in the manufacture of bags, 
purses, etc.) for the trade. 

“Prior to the war chain making of this 
character in England had never attained any 
prominence, only one firm having made any 
real endeavor to put it upon a commercial 
basis. This was a German house, but on 
the outbreak of the war the chief leader of 
the movement, a German mechanician, had 
to return to his own country, and the plant 
passed through several hands. The mesh 
trade had practically no footing in this 
country, and during the war the question 
of the chain and mesh supply was a very 
grave one to jewelry manufacturers, as, 
of course, the German manufacturer was cut 
out entirely. The American manufacturer 
instantly tried to capture the whole of the 
market, but his deliveries were limited un- 
der the imports-restrictions regulations, and 
prices scared tremendously. 

“In Birmingham and in Sheffield there are 
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t many firms making—some of them 

a very large scale—solid silver goods, 
pos juding tableware and decorative articles. 
Most of them combine with their business 
a production of plated wares. The manu- 
facture of smaller and cheaper fancy silver 
and plated articles in great variety employs 
marly thousands of workpeople, and Bir- 
mingham of late years has greatly increased 
its trade in such goods. Ina certain class 
of business Sheffield, though it does not 
hold an absolute monopoly, has an ad- 
vantage over Birmingham, namely, the pro- 
vision of ‘canteen’ and other sets, in which 
cutlery is sold with articles of silver or 
silver plate. 

“It may be noted that, although the meth- 
od of deposition is essentially the same, 
whatever metal has to be deposited, the de- 
signation electroplater has in common trade 
usage a limited application. An enormous 
industry has grown up in the plating with 
nickel of cycle handles, motor-car parts, and 
a multitude of other articles for the improve- 
ment of their appearance or their protection 
from corrosion. But those in this branch of 
the business are usually styled nickel platers. 
Manufacturers whose wares are intended to 
rival those of the silversmith and who in very 
many instances produce solid silver as well 
as electroplated goods reserve for themselves 
the title of electroplater. That title, too, is 
only grudgingly accorded by some to those 
engaged in the manufacture of such goods 
as electroplated spoons and forks. A num- 
ber of electroplaters make this a part of 
their business, but the more important firms 
which do so treat it as a department sep- 
arate from the production of their more 
elaborate wares. 


“Another distinction without a difference 
—as far as process is concerned—which 
usage has sanctioned is the invariable use 
of the term ‘gilding’ for the electro deposi- 
tion of gold. 

“Rolled gold, produced by the mechanical 
plating of base metals with a thin film of 
gold, was invented in Birmingham about 
6 years ago. For a long time the exploit- 
ing of the invention was left largely to 
Americans and Germans. In England there 
was a prejudice, only slowly overcome, 
against imitation gold, and solid-gold watch 
chains and other articles, even if the quality 
were as low as 9 carat, were preferred. 
Rolled gold is now used in this country 
very largely for collar studs and similar 
articles, and also for links and chains. The 
fineness and thickness of the gold plating 
vary considerably. For links and chains 
the thickness of gold ranges from one-tenth 
to one-fortieth of an inch, whilst for the 
majority of what are considered good 
rolled-gold articles, gold of 12 to 14 carat 
fineness is used. 

“Other processes are applied in the manu- 
facture of gold and imitation gold articles. 
Sand gilding applied to the electrically de- 
posited gold gives a dead surface, whilst a 
good hard-wearing gold surface is obtained 
by means of fire gilding. A rich coloring is 
obtained by heating gold articles to a dull 
redness to destroy grease and dirt, and then 
hanging them on platinum wires and im- 
mersing them in.a boiling chemical mixture. 
After drying out in sawdust, the articles are 
scratch brushed. 
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“The mounting of gems constitutes a 
large and important part of the operations 
of the jewelry trade, and millions of pounds’ 
worth of precious stones and pearls are 
used annually in Birmingham. There are 
now a fair number of lapidaries and dealers 
in stones in Birmingham, and the city is 
visited regularly by dealers from London and 
the various continental centers. In good times 
single firms will buy and mount as much as 
£30,000 worth of gems in a year, and stocks 
of enormous value are carried by some 
users and dealers.” 

(To be continued) 








Income Tax Facts You Should Know 





Numerous errors in claims for deduc- 
tions have been discovered in taxpayers’ 
returns. 

To be allowed, deductions for losses 
must be confined to the following classes: 
Losses sustained in trade or business; 
losses sustained in transactions entered in- 
to for profit, though not connected with a 
trade or business; losses sustained of prop- 
erty not connected with trade or business 
if arising from fires, shipwreck, storms, or 
other casualty, or from theft. To the ex- 
tent any of the above losses are compen- 
sated for by insurance they are not de- 
ductible. 

To be allowed as a deduction in the re- 
turn for 1920 a loss must have been actually 
sustained during that year. A taxpayer 
may feel certain that real estate owned by 
him is worth less than what he paid for 
it. A merchant may be convinced that 
certain stock can not be sold unless marked 
below cost. In neither event, however, is 
he entitled to a claim for deduction until 
the loss is made absolute by sale or other 
disposition of the property. 

Claims for losses must conform closely 
to the wording of the statute. A loss sus- 
tained in the sale of an’ automobile pur- 
chased for personal use is not deductible, 
because it is not a transaction “entered into 
for profit.” A loss sustained by a tax- 
payer in the sale of his home is not de- 
ductible for the reason that ordinarily 
when a man buys a residence and moves 
into it he has no intention of selling and 
has not “entered into a transaction for 
profit.” 








Precious Stones 


“There are things in Nature which hold 
their beauty unscathed by blasting storm, 
or withering heat, or the changing seasons. 
These in their proud supremtcy defy time. 
Among them are ‘precious stones.’ Ethereal 
though it seems as a white cloud in a sunny 
sky, or mist beads on the leaves at early 
morning, the pearl recks not of rising or 
setting suns. The emerald remains green 
when the grass burns, and it lies vivid yet 
in the frozen heart of winter. The diamond 
sparkles and flashes whenever and wherever 
the light finds it, while the generations 
which successively enjoyed its beauty, fade 
and are forgotten.”—Cattelle, in The Dia- 
mond. 








Syman Bros., Denver, Colo., report that a 
window in their store was smashed on Feb. 
15 with a loss of 10 Masonic rings valued 
at $1,000. 
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A Beautiful Jeweled Crown Made 
from Votive Offerings by a 
Kansas City Firm 





NE of the most interesting and at 
the same time most valuable pieces 
of ecclesiastical craft work ever pro- 
duced in this country will be the beauti- 
ful crown of gold and precious jewels 
which is being made for the Redemptor- 
ist Church at Hunter Ave. and Broad- 
way, Kansas City, Mo., by the Cady & 
Olmstead Jewelry Co. of that place. The 
crown, which will have a value of ap- 
proximately $100,000, will be the gift of 
the members of the parish and will be 
composed of votive offerings which come 
from all of the parishioners—from the 
poorest to the richest, who have donated 
money, jewels and other things of value 
to be used in the fabrication of this 
beautiful work. While the crown will 
not be ready for sometime yet, the 
makers have completed a model of the 
work, from which the photograph on the 
front page of this issue was made. 

This crown will be made of the purest 
of gold and will have nothing but pre- 
cious stones. It will have in all 350 
gems, such as diamonds, sapphires, em- 
eralds, tourmalines, pearls, etc. Each 
stone will represent the individual con- 
tribution of a member of the parish. The 
gold also will be given by the parishion- 
ers in the form of old gold jewelry and 
gold pieces. 

The crown was designed and the model 
made by the Cady & Olmstead Jewelry 
Co., the same concern which designed 
and made the Pershing Sword. In fact, 
the making of the Pershing Sword great- 
ly influenced the minds of the men who 
started the making of the crown in let- 
ting this contract to the firm. 

Altogether this work is said to be one 
of the most valuable and beautiful crowns 
ever made in the United States, and 
without a doubt the crowning will be one 
of the greatest events Kansas City has 
ever witnessed. Notables of the Redemp- 
torist order will make pilgrimage to Kan- 
sas City from all over the country for 
this event, and it is highly probable that 
not less than 10,000 people will form a 
procession and witness this crowning. 

The model of the crown will be dis- 
played on a reproduction of the picture 
in the window of the Cady & Olmstead 
Jewelry Co., where a complete record 
will be kept of each and every gift 
towards the making of this crown. These 
gifts, no matter how small, will. be pho- 
tographed individually and this photo- 
graph with a record bearing the donor’s 
name and full particulars will be placed 
in book form, so that a record of this 
achievement may be kept in the archives 
of the Church for evermore. 








A news dispatch from Butler, Pa., tells of 
the breaking, by robbers, of the plate glass 
window in the store of Ralston & Smith, 
that place, and the stealing of diamonds 
valued at $1,000. Blood-smeared fragments 
of the broken window indicated the rob- 
bers had cut themselves, while rifling the 
window. The robbery occurred about 
7 P.M. 
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The Retail Jeweler and the Sale of Sterling Silverware 








An Address Written by F. S. Taggert, Secretary of the Sterling Silverware 
Manufacturers’ Association, and Read Before the Annual Convention of 
the Nebraska Retail Jewelers’ Association at Omaha 
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R. President, Members of the Nebraska 
M Retail Jewelers’ Association, and their 








ts: —* 
mv pon exceedingly my inability to attend 


your annual convention. The cordial invita- 
tion of your secretary makes it doubly dis- 
appointing that some representative of this 
association could not be present and speak 
to you face to face. I should have wel- 
comed this opportunity not only to speak of 
co-operative association work, but more to 
have the opportunity of spending two days 
in friendly contact with individual mem- 
pers of the association. Gis-4 

Your secretary in his letters of invitation, 
among other things, referred to the question 
of co-operation between the manufacturer 
and the retailer, and its vital importance. 
He refers to the fact that there has not been 
a close relationship between the manufac- 
turer and the seller, and that perhaps the 
manufacturer has had too much system and 
the seller not enough. He asks that some- 
thing he said along the line of future prices 
_whether there will be any further reduc- 
tions on sterling, and general conditions in 
the future. 

The secretary's reference to co-operation 
might well serve as the text for what I 
might say to you. It calls to mind some 
remarks upon that subject, incorporated in 
addresses delivered by members of this as- 
sociation at one of our meetings last july. 
Probably many of the members of the as- 
sociation have received copies of those ad- 
dresses. Co-operation is the keynote of suc- 
cessful work in any association. The day 
of absolute individualism and independence 
in business is gone. Absolutism is to be 
found only in the imagination of those who 
write of conditions and surroundings gov- 
erned by the idea. Even in the wildest and 
most unexplored parts of the earth, in all 
nature, we find the absolute necessity for 
association and co-operation if life is to 
survive. 


We have heard business men paraphrasing 
Cain’s question: “Am I my bother’s keeper ?” 
in relation to the conditions in their own 
industry. The answer is or should be in 
every such case, emphatically “Yes, for your 
own protection you should be.” 

Every individual, whether he be consid- 
ered in his relation to business, the com- 
munity in which he lives, or the nation or 
which he is a citizen, is directly responsible 
to others, and, if ultimate happiness and suc- 
cess is to be achieved, must recognize his 
responsibility to and for others. It is be- 
cause, in modern business, contact is so 
close, the relation between members so sensi- 
tive, and the influence for good or evil so 
surely felt, that every man in an industry 
is and should be his brother’s keeper. This 
1s where an association becomes valuable. 
It forms a common house for the brothers 
to dwell in amity. 

It is only in organizations, through edu- 
tation, and by close association that men ia 


any industry can be brought to appreciate 
that the.weakness or failure of an individual 
is, in many cases, a reflection on the entire 
industry; that wrong doing, evil practices, 
unfair or unscrupulous methods clamor for 
remedy from within, or the trade falls into 
disrepute. The leaders in the industry must 
justify their real or assumed position by aid, 
support and counsel, and, if necessary, the 
industry must deal summarily with those 
who are bringing discredit or injury to the 
industry. 


There is no restriction upon individual ini- 
tiative in this country. A man may, with 
a foolish faith, a few dollars, and much 
unwise credit, launch into. business in one 
of your towns or cities in competition with 
old, conservative and long-established houses 
in the same line. Unless the newcomer can 
be protected and helped, can be gathered into 
the fold and educated or instructed in the 
best traditions of the industry, assisted in 
properly making his costs, and counseled 
against unfair trade or abuses, that man is 
a danger not only to the entire industry, but 
to the community. 


There are many industrial derelicts in the 
business world,—a positive danger to every 
sound ship in the fleet. These derelicts 
should be salvaged, if possible. If not, 
should be blown up or sunk out of the way. 
Usually masters have ignored or violated 
the well known economic, industrial or legal 
rules which govern nagivation and have 
gone upon the rocks and become a floating 
menace to every sound ship. Associations 
help to prevent that very thing. 


If a merchant fails because of unbusiness- 
like methods, inability to figure his costs, 
or insufficient profit, his failure affects every 
other merchant in his community. If his 
business is so conducted that he is carrying 
an undue overhead, unwarranted expense, a 
profit higher than jis reasonable, he may 
again prove a disaster to the community. 

Most associations have found (many of 
them are being conducted solely for this 
purpose) that a standardized and carefully 
worked out system of cost accounting has 
been the salvation, not only of the industry, 
but has been a life preserver for many mer- 
chants who have been unable or unwilling, 
themselves, to go to the expense of employ- 
ing accountants to compile such a system. 
Every industry has a peculiar need in this 
regard, and accounting methods have to be 
adapted to the peculiar conditions in each 
industry, but this having been accomplished, 


_a plain path is marked for every member, 


large or small, rich or poor, intelligent or 
ignorant, to work out in a simple way a 
method of computing his cost of doing busi- 
ness, so that he will not, in marketing the 
product, be at a disadvantage as against 
those who are able and willing to procure 
such expert assistance. 

One of the first things that the Sterling 
Silverware Manufacturers’ Association did, 
—something that could hardly have been 


CIRCULAR 


101 


done without an association—was to pre- 
pare, for the use of its members, a stand- 
ardized cost accounting system adapted to 
the sterling silverware industry, which could 
be used as a model or basic plan for any 
anl every manufacturer in the industry. The 
association is not selfish in this regard and 
did not desire to keep this plan alone for 
its members, but has distributed it to any- 
one who was interested, both in and out 
of the industry, upon request. 

We believe that anything that is done by 
any member, association, or group in our 
industry, which is a step forward for the 
betterment of conditions, removal of uncer- 
tainty or abuse, is a benefit to the entire in- 
dustry, and it should be participated in by 
all. 

Every retail merchant, as well as every 
manufacturer, is entitled to make and should 
make a reasonable profit. If he cannot or 
does not, there is no excuse for his busi- 
ness, and he eventually will be found out of 
business in one or more ways. Economic 
laws see to it that the inefficient is weeded 
out of industrial life. 

What is a reasonable profit? It all de- 
pends—upon the industry, upon the indi- 
vidual, upon local conditions, and a hun- 
dred other facts. That is a question with 
which associations have nothing to do, either 
legally or morally, but I do say that the 
manufacturer or retailer who takes less than 
a reasonable profit is a dangerous element 
in the industry. And one who takes more 


.than a reasonable profit is equally dangerous. 


No one can or should say what future 
prices will be. These prices are all based 
upon a chain of economic conditions, each 
one of which must be considered in the cost 
of the article. The manufacturer has the 
cost of metal, labor, overhead burdens, ad- 
ministration and selling expense, and other 
factors, all of which vary with the manu- 
facturer, his location, and other conditions 
to which he is subjected. He must figure 
his costs scientifically, and, having found the 
cost, add a reasonable profit to obtain the 
price upon which he sells his product to the 
retailer. The retailer, in turn, depending 
upon his local conditions and individual re- 
quirements, which vary in each case, must 
figure his overhead and selling expense, add 
his profit, and obtain his retail price. Prices 
rise or fall by reason of economic and busi- 
ness conditions, and those conditions cannot 
always be foretold. 

There is such a thing as cutting a price 
so close that the manufacturer or the re- 
tailer is working himself a positive injus- 
tice and, incideritally, an injury to the pub- 
lic. 

Industries, through associations, have 
found it possible, after a careful investiga- 
tion and analysis, to reduce their costs and 
ultimately reduce the price that the public 
must pay, by eliminating lost motion, saving 
of expense, adopting better business methods, 
better salesmen, better advertising or pub- 
licity, changing and bettering many of the 
factors that enter into the cost, none of 
which could be done by the individual alone. 

It is the co-operative work such as this 
that is beneficial, not only to the industry, 
but to the public, which ultimately consumes 
the product. 

I think T am stating nothing new when I 
say that the sterling silver industry is not 
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what it should be. It has been described as 
wt” What the trouble is, and what the 
d should be has been energetically 
remedy ; 
ted, @ hundred reasons having been as- 

- and a thousand solvent cures offered. 

ne” sician will not prescribe until he has 
pg thorough diagnosis, if necessary 

fling upon specialists before a decision is 
prot ne An operation is not performed 
blindly, but only after a most thorough ex- 
amination. ia 

The members of this association realize 
the condition of the sterling silverware in- 
dustry, and upon the organization of the as- 
sociation gathered together a quantity of 
data, which, it is safe to say, could not have 
been procured as individuals, but | only 
through the medium of an _ association. 
Without going into the figures, the data 
showed that the industry has not only been 
slowly and steadily losing ground in the 
past 10 years, but, in relation to the increase 
of population and wealth, has been rapidly 
falling behind the general growth of busi- 
ness in this country. 

I am afraid many of us have been blind 
to the facts. We have been troubled with 
focal or personal grievances and have of- 
fered as individuals the remedy which 
seemed to us to be the cure, usually some- 
thing that “the other fellow” ought to do. 
We usually expect somebody else to do the 
necessary thing, and we think that the other 
man is the one who is at fault. Realizing 
that the matter is extremely complex, and 
that intelligent consideration can only be had 
after a presentation of the facts, the asso- 
ciation determined upon a survey of the in- 
dustry to ascertain, if possible, all of the 
facts relative to the production, manufac- 
ture and distribution of sterling silverware. 
The association felt that this could best be 
done by a dis-interested organization, and 
employed, at the association’s expense, the 
George Batten Co. to make the research. 
Many of you have probably received, and I 
hope all have returned the questionnaires 
that have been sent to the retailers by the 
Batten company. This is your part of the co- 
operation that is desired in laying before 
the entire industry the facts upon which we 
hope to base some constructive work for its 
betterment. 

The Batten company, in addition to those 
questionnaires, are making a personal can- 
vas in certain fields, and are producing from 
the manufacturers, as well as the distribut- 
ors, the necessary information upon which 
they can make a report as to the produc- 
tion, with suggestions as to any improve- 
ments therein. 

If the Batten company can have several 
thousand replies from the retailers from all 
sections of the country, and all sizes and 
classes, as well as from the manufacturers, 
it is fair to assume that their report will ve 
well worth the serious consideration of the 
industry. 

I may say here that any information that 
is given to the George Batten Co. is con- 
fidential, and their employment requires that 
they do not divulge to any manufacturer 
or retailer any of the detailed information 
received. This report should be ready some 
time this Spring. Following the policy that 
I have indicated before, their report will be 
public, and a copy will be sent to any one 
in the industry who is interested, so that he 
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may have before him a summary of the facts 
gathered from the entire trade. 

When this is accomplished I believe the 
opportunity will come for a very real co- 
operation ‘and constructive work between 
the manufacturers and the retailers. 

It is my hope that committees of repre- 
sentative groups of retailers or retail asso- 
ciations may sit in conference with the com- 
mittee of the manufacturers, and that then 
may be worked out, together, plans for the 
future, looking toward the enlargement of 
the field for the sale of sterling silverware. 

Personally, I am a firm believer in or- 
ganization and association work, and I think 
that retailers as well as manufacturers will 
find, not only the solution for many of their 
problems, but for effective work with other 
units through associations. My connection 
with the industry is from the outside, and, 
after two years, I am convinced that the 
industry is making too much of small 
things. Not only individual members, 
whether manufacturers, wholesalers, or re- 
tailers, but many associations are like the 
small boys who go picking around the foot 
of the chestnut tree, looking for the chance 
nuts that have been blown off by the wind, 
when the entire tree is full and awaits a 
little vision and activity. We spend too 
much time quibbling over the question of a 
few pennies in costs or profit, or sales, and 
lose sight of the fundamental fact that, of 
the billions of dollars that are being spent in 
this country annually, our industry is get- 
ting less and less each year. I do not be- 
lieve that a difference of a few cents or a 
few dollars of the retail price of sterling 
silver makes any difference to the average 
purchaser. The trouble is that we are not 
getting enough people to buy sterling silver, 
and that fact is reflected in the small turn- 
over, of which the retailer complains, and is 
caused directly down the line to increased 
cost of production to the manufacturer. If 
we can double the turnover of sterling silver 
we will be able to cut the manufacturer’s 
costs and the retailer’s costs very appreci- 
ably. Until the manufacturers and the re- 
tailers will recognize that they must do 
something beside quibbling and arguing to 
get the dollars that are being spent for 
phonographs, furs, automobiles, and the 
other luxuries, the sooner they will be on 
the road towards success. 

It may be that the survey will furnish 
tangible evidence of the need for a con- 
certed and a nation-wide publicity and an 
energetic, intelligent, and continuous cam- 
paign to either induce or make the Ameri- 
can public purchase sterling silver. It can 
be done, and the only question is whether 
our industry has the courage and faith and 
the willingness to spend some money to con- 
duct a successful campaign. 

I believe that every State association is 
doing good work in the relations that are 
being maintained between the members, and 
its influence to keep the industry on a high 
plane, but I think every association, as well 
as the national association, must appreciate 
the fact that it is only by the larger co- 
operation of associations with associations 
that the much desired acceleration in the 
turnover of sterling silverware can be ac- 
complished. 

I can only ask your members to give as 
hearty support as possible to the survey 
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that is being made, and to co-operate in the 
future with the efforts that may be made to 
translate the recommendations in the report 
into a tangible asset in the form of more and 
better business. 








MEMBERSHIP CAMPAIGN 


Philadelphia Diamond and Jewelers’ Club 
Organizes Teams at a Dinner Held Last 
Wednesday Night 
PHILADELPHIA, Feb. 24.—Fifty members 
of the newly-formed Diamond and Jewelers’ 
Club sat down to a dinner at the Arcadia 
Cafe on Wednesday night and completed 
plans for an intensive membership cam- 

paign. which will begin next week. 

Samuel Halpert and Benjamin Abrahams 
were appointed captains of opposing teams 
which will begin a two-week membership 
campaign next Monday. Each captain will 
pick 15 lieutenants and, at the end of the 
drive, the team having secured the fewer 
number of new members will be hosts to 
the winning team at a theatre party fol- 
lowed by a dinner. 

The goal set for the drive is 250 new 
members. Each of these, after being lined 
up by the team members must be approved 
by a membership committee, of which 
Nathan Halpert is chairman, before he can 
be accepted. The membership is open to 
all employers or employes in all branches 
of the jewelry business in the city. 

The final results of the drive will be 
made known at the next meeting of the 
club, which is scheduled for March 16. 

At Wednesday night’s meeting, Max E. 
Gordon, who presided, appointed a num- 
ber of committees. T. Fuldy was selected 
as chairman of a committee to select head- 
quarters; Nathan Halpert, of a committee 
on rules and regulations, and Thomas B. 
Williams, of a committee on ways and 
means. 

Addresses were delivered by President 
Gordon, Samuel and Nathan Halpert, Ben- 
jamin Abrahams and J. Warsanger. 











Marketing of Kongo Diamonds 





From a Report by Consul George S. Messersmith, 
ntwerp, Belgium. 


The Société Internationale Forestiére et 
Miniére du Kongo, better known as the 
“Forminiére,” is a Belgian company or- 
ganized in 1910 for the exploitation of the 
diamond fields in the Belgian Kongo. De- 
spite the inaccessibility of the diamond field, 
development has been steady, especially since 
1915. In 1919 the production reached 200,- 
000 carats, and it is estimated that the field 
will produce about that quantity annually in 
the future. 

The Minister of Colonies recently ar- 
ranged with a well-known diamond mer- 
chant in Antwerp for the opening of an office 
here for the marketing and sale of Kongo 
diamonds. It is hoped in this way to sell 
the rough diamonds mined by the “Formi- 
niére” direct to the cutters in Antwerp. 
The Union Diamantaire de Belgique, how- 
ever, maintains that owing to the unsatis- 
factory state of the diamond market it is 
essential. that no further raw diamonds be 
placed in the market until conditions in the 
industry improve. 
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@ The Wheeler quality standard is well reflected in 
this 17 ligne thin model pocket watch designed for 
discriminating men. The movement is of our own 
importation—The Rode—a quality watch. The cases 
are Wheeler exclusive designs, in plain styles as well as 
handsomely engraved and odd shapes. All Rode watches 
are backed by the Wheeler guarantee which means 
the highest standards of quality and manufacture. 


@ This Rode model combines thinness with depend- 
able accuracy. The silver dial adds a touch of beauty 
and the luminous figures and hands suggest the 
practical utility now demanded without detracting 
from the artistic appearance of the complete watch. 
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An Honor Well Bestowed 





A Word About Sir Victor Bogaert, a Lexington, Ky., Jeweler Who Has Been 
Knighted by the King of Belgium 
By Emmet Swisshelm 
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N March 5 Sir Victor Bogaert, Cheva- 

lier de ’' Ordre de Leopold, founder and 
owner of the Victor Bogaert Co., retail 
jewelers of Lexington, Ky., will sail from 
New York for Brussels, Belgium, to re- 
sume the philanthropic work among his 
war-stricken fellow-countrymen that he 
gave up temporarily to return to his adopted 
home for a short visit. Sir Victor plans 
to remain in Belgium three and a half 
years; in other words, he. intends to “finish 
the job.” 

It is an interesting story how this mod- 
est and unassuming jeweler in a small city 
became one of the six Americans who have 
heen decorated by King Albert with the 
highest honor that grateful country has to 
give. Brand Whitlock, U. S. Minister at 
the court of the King of the Belgians, was 
also one of the six. But he is a member of 
the diplomatic corps. Sir Victor Bogaert 
claims membership only in the brotherhood 
of mankind. 

As long ago as 1878 he began his career 
of service to humanity. In that year he 
went to French Congo, in Africa, with a 
French expedititionary force sent there to 
prevent the Turks from seizing natives, de- 
porting them and selling them as slaves. 
This vicious practice was still in operation 
until the presence of the French put a stop 
to it Three years later, Mr. Bogaert, as 
he prefers to be called, went back to Bel- 
gium, the work in Africa being done, and 
consulted with King Leopold II as to plans 
for a similar expedition to Belgian terri- 
tory in Africa for the same purpose. Hen- 
ry M. Stanley, the famous English explorer, 
had just returned from his momentous ex- 
pedition, and he, too, was called in by Leo- 
pold. Stanley urged measures’ which 
seemed to Mr. Bogaert more severe than 
the circumstances required. Realizing 
that, with this belief firm in his mind, he 
could not put his heart into the work, he 
asked, and received, Leopold’s permission 
to resign from the expedition. 

He went back to his jewelry establish- 
ment and again took an active interest in 
his business affairs. He came to the United 
States shortly afterward as the. representa- 
tive of a Belgian watch factory in which 
he was interested. On his return to Brus- 
sels he found that his associates had un- 
dertaken to do more than was in their 
power to do. Mr. Bogaert disposed of his 
interests in the factory and went to South 
America looking for a place to settle. The 
climate of that continent was not agreeable 
and in a short time he was in the United 
States. Asked how it happened that he had 
picked Lexington, out of the whole United 
States, as a place in which to establish him- 
self, Sir Victor smiled and said, in the most 
confidential of tones, “I had to stop here. 
I was broke, absolutely,” and he smiled 
again at the reminiscence. 

He began by opening a small shop de- 


voted exclusively to repairing. Mr. Bo- 
gaert is a highly skilled watchmaker, and 
had. a thorough knowledge of striking and 
split-second watches. These were new in 
this section of the country at that time, and 
it was not long until a very profitable re- 
pair business had been established. It 
grew naturally into a retail jewelry store. 

In 1914, when Germany swooped down 
on little, heroic Belgium, Mr. Bogaert was 
rejected for military service on account of 





SIR VICTOR BOGAERT, CHEVALIER DE L’ORDRE DE 
LEOPOLD 


his age. But four months after Germany 
first declared war, he had organized the 
Belgian War Relief Association of Lexing- 
ton, one of the first of these later in- 
numerable organizations. He himself went 
to the aid of his country in the “encourage- 
ment corps.” He was with the fighting 
forces at Ypres and Dixmude, and was in 
the trenches on the French front—this man 
who was too old to fight. He was not a 
soldier, nor a preacher of the gospel, nor 
a surgeon, nor a welfare-worker. He was 
a composite of all these, with something 
added. He had freedom of action and went 
where he thought he could do the most 
good. And everywhere he went he spread 
cheer and fellowship and brotherhood. His 
own son was in the front lines with the 
Canadian forces, though his father did not 
see him until after the war, when they met 
in an English hospital. His son was 
wounded four times and Sir Victor was 
shell-shocked—but we forgot. He told us 
not to say anything about that. 

Mr. Bogaert’s work was just beginning 
when every one else was finishing. The 
hardest part of his job came when the war 
was over. Belgium, torn, devastated, un- 
able to make its own living or care for its 


105 


own, robbed of its man-power, was starv- 
ing. It was up to somebody. So he began 
his work among the people. He saw an 
orphan—and adopted it. And the next day 
he saw another and adopted it. He got the 
habit. He now has 853 of them and the 
tremendous job of feeding and clothing 
them and showing them the bright side of 
this world. They call him “father’—He is 
trying to live up to that name. 

He came back to Lexington last Decem- 
ber, but only to look after his local relief 
organization and make preparations for a 
long stay in Belgium on his return. It’s a 
pretty hard job, being the father of 853 
children. He will go back to it. His 
two sons, Edwin and Victor Bogaert, jr., 
are operating the store while he is gone. 

In the Spring of 1919, when Albert, King 
of the Belgians, sought to thank those who 
had helped his people in their time of need, 
he called in six Americans who had been 
foremost in their efforts. Among them was ° 
Victor Bogaert, preacher of the gospel of 
brotherhood and tolerance. His work was 
known to Albert through the personal in- 
vestigations of that ruler among his people. 
There were many of these who could testi- 
fy to the good this man had done. And 
they did, in terms of sincere appreciation. 
So it was that King Albert decorated him 
as a Knight of the Order of Leopold, the 
highest honor that Belgium may bestow 
upon a foreigner. 








DEATH OF WM. F. MAINTIEN 





Prominent Plainville, Mass., Jeweler Passes 
Away Following a Lingering Illness 


PLAINVILLE, Mass., Feb, 23.—William F. 
Maintien, a prominent and esteemed citizen 
of Plainville, died Sunday morning at the 
home of Millard Rines on South St. Death 
came after a lingering illness. 

Mr. Maintien was born in Plainville 57 
years ago and, with the exception of a few 
years passed in North Attleboro, he has 
always lived in Plainville. 

For many years he was engaged in the 
manufacture of jewelry. The firm was first 
known as Maintien Bros. & Elliott, later it 
became Maintien, Wise Co., and is now the 
Maintien Co., located on Orne St., North 
Attleboro. . 

In his younger days Mr. Maintien was in- 
terested in athletics. He was a well-known 
amateur ball player, and he was also a bi- 
cycle rider of ability. He was keenly inter- 
ested in fishing and hunting. 

Some years ago Mr. Maintien was active 
in politics. He represented the Plainville 
district in the legislature and was one of the 
town’s first selectmen when it was set off 
from Wrentham. 

A widow, a sister, Mrs. Flora Parker, and 
two brothers, Frank of Plainville and 
George of North Attleboro, survive the 
deceased. 

He was prominent in Masonic circles, 
serving as Master of Bristol Lodge. He was 
also affiliated with Bennett Lodge, Ancient 
Order of United Workmen, Mirimichi Tribe 
of Red Men and the North Attleboro Lodge 
of Elks. : 

The funeral service was held Tuesday 
afternoon at 1.30. Burial was in Plainville 
Cemetery. 
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Career of the Late Col. John L. Shepherd 





Death of “Grand Old Man of the Jewelry Trade” Regretted from Coast to 
Coast—A Sketch of His Life—A Word of Appreciation 
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Cal. Feb. 24.—The death of 
oe L. Shepherd, known from Coast 
Coast as the “Jewelers’ Friend” and the 
Grand Old Man of the Jewelry Trade,” 
which occurred at his Winter home, 30 S. 
Euclid Ave., last Monday, was a distinct 
joss to the jewelry trade which will be felt 
in every section of the country. As briefly 
reported in an extra of THE JEweELers’ Cir- 
cuLar last week. Colonel Shepherd’s end, 
which was peaceful, came after a long ill- 
ness which had lasted over a year. For a 
jong time he had been 


Prison at Belle Isle, but escaped one night 
with two other captives. 

After his term of enlistment had expired, 
the Colonel went West and, for several 
years, published country newspapers in dif- 
ferent western towns. He later went to St. 
Louis and published the St. Louis Review, 
a Sunday morning newspaper. He remained 
in that city until 1877 and, although news. 
paper work was very congenial to him, he, 
nevertheless, left it in that year and entered 
the employ of the old firm of Hagstoz & 
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of the Metropolitan office of the company 
for some time and, with the inception of the 
association movement among retail jewelers 
in this country, became a pioneer in organ- 
ization work. From that time he devoted 
himself in increasing measure to helping the 
retail jewelers throughout the country or- 
ganize State and local associations, and dur- 
ing his long and active career in this work 
traveled more miles than probably any other 
man who has ever been associated with the 
jewelry trade. It was no uncommon thing 
for Colonel Shepherd to attend a convention 
of State jewelers in the far west and then 
take the fastest trains possible and, within 
the space of a comparatively short time, be 
on hand at some convention in the middle 
States or in the east. He was always a wel- 
come visitor, never intermingling business 
with his association work and always carry- 

ing a message of good 





making a valiant fight 
against giving up his 
work among retail 
jewelers throughout tne 
country and he thus 
overtaxed his strength 
on many occasions in 
making long journeys 
from one State to an- 
other. It was not un- 
til he was forced by 
failing health to dis- 
continue his visits to 
jewelers’ associations, 
where he always car- 
ried a message of good 
cheer and optimism and 
where he spread the 
gospel of co-operation 
in association work, 
that he found it nec- 
essary to go to Pasa- 
dena in the hope of 
regaining his health. 
Even then he kept in 
lose touch with the 
retail jewelry trade 
‘throughout the country, 
and the industry at 
large had been waiting 
anxiously for news of 
his recovery. When the 
message was flashed 
across the country that 
Colonel Shepherd had 
passed to the Great Be- 
yond, it was the cause 
of regret wherever the 
message was received. 








will, co-operation and 
co-instructive ideas 
from one association 
to another. He was so 
highly regarded by 
others interested in the 
association work that 
whenever it was pos- 
sible schedules of State 
conventions were so ar- 
ranged that he could 
make it possible to at- 
tend. As the associa- 
tion movement grew 
Colonel Shepherd found 
that his work became 
more and more ardu- 
ous and, going into the 
work whole-heartedly, 
he sacrificed himself in 
the interest of the re- 
tail jewelers of the 
country. He was a 
prominent speaker on 
practically every State 
convention program 
and, but for his ability 
as an organizer, the 
work would have made 
much slower progress. 

Even before the time 
that he took up his 
work in connection with 
the organization of 
State jewelers’ associa- 
tions, he had_ spent 
much effort in this di- 
rection in organizing 
other clubs, and for two 
years he was president 








The interment was 
solemnized yesterday 
and was under the di- 
rection of the jewelers 
of Los Angeles and Pasadena. Mrs. 
Shepherd, the Colonel’s widow, is expected 
to remain here for some time. 

John Le Moyne Shepherd was born Octo- 
ber 11, 1843, on a farm near what was later 
the Battlefield of Winchester in the Shen- 
andoah Valley. He lived there until he was 
nearly 10 years old, when he moved to 
Wheeling, W. Va., where he remained until 
the breaking out of the Civil War. At the 
first call for volunteers, Colonel Shepherd 
enlisted in the First Virginia Volunteers and 
served for three years, seeing a great deal of 
active service in that time. He was taken 
prisoner and spent seven months in Libby 


The Late John Le Moyne Shepherd 


Thorpe, makers of the old “james Boss” 
watch case. This firm was the predecessor 
of the old Keystone Watch Case Co. When 
the incorporation of the business under sepa. 
rate companies took place, Col. Shepherd 
became president of the New York State 
corporation and was its New York manager. 
He continued his association with the orig- 
inal company and its successors up to the 
time of his death. 

He traveled all over this country and also 
over a good part of Europe as a “mission- 
ary,” making friends wherever he went. It 
was in 1884 that he became manager of the 
New York of ice. He remained in charge 


of the New York Trav- 
elers’ Association and 
for a time the presi- 
dent of the New England Traveling Jewel- 
ers’ Association, to both of which bodies he 
gave much time and effort. He was called 
upon repeatedly as a speaker and it was only 
natural that with the inception of the associa- 
tion movement among retail jewelers that 
those interested should turn to him as a 
valued aid. He gradually assumed more and 
more of his work until in his later years he 
devoted his entire time to working for the 
uplift of the retail jewelry trade. To him 
was due in large part the organization of the 
southern States just before his health failed. 
No national convention was complete with- 
out him and when he found it impossible to 











108 THE JEWELERS’ CIRCULAR March 2, 192) 














Established 1860 


| 
EICHBERG & CO. 


DIAMONDS 
— | 


CUTTING WORKS 
155-157 Summit Street 65 Nassau Street 
NEWARK, N. J. NEW YORK 



































Him. S. Hedges&Cn. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President " i 
Cc. L. BLEECKER, Vice-president VtMM 
. ESTABLISHED 1878 
INCORPORATED 1911 


DANIEL PRICE, Secretary 
WM. C. GRUNER, Treasurer 














ESTABLISHED 1860 


SAUNDERS, MEURER & CO. 


Diamond Cutters 
IMPORTERS OF 


Pearls, Emeralds, Rubies, Sapphires 
522 FIFTH AVE., NEW YORK 


PEARL NECKLACES 


FANCY SHAPED DIAMONDS 


























March 2, 1921. 


attend his messages of good cheer were al- 
ways feature of the gatherings. 

It was not alone in connection with the 
‘ewelry trade that he has left a memory 
which will long be cherished. He was 
prominent in Masonic circles, a member of 
the U. S. Grant G. A. R. Post, where he 
held the position of Senior Past-Commander 
for one year, and was also the organizer and 
at one time the president of the Commercial 
Travelers Sound Money League. In politics 
he was a staunch Republican and a life-long 
friend of the late Senator Platt. He also 
numbered among his friends many other 
men whose names have become household 
words in the political panorama of Ameri- 
can politics. He was chairman of the ex- 
ecutive committee of the Jewelers’ McKinley 
and Roosevelt Club and the marshal in the 
great Sound Money parade of Nov. 3, 1900. 
He continued his activities in political circles 
up to within a few years of his death, and 
it was Col. Shepherd that members of the 
trade turned to when a political luminary 
was desired as a speaker at jewelers’ gather- 
ings. 

He was one of the founders of the Jewel- 
ers’ 24 Karat Club and always an untiring 
worker in the interest of that organization, 
which, due in part to his efforts, has grown 
to be the big social organization in the Met- 
ropolitan jewelry trade. He was also an 
active figure in the Brotherhood of Travel- 
ing Jewelers and was one of its oldest and 
most highly esteemed members. He also 
took an active interest in the Southern 
Jewelry Travelers’ Association and in the 
Traveling Jewelers’ Association, which is 
the auxiliary of the Brotherhood. 


Colonel Shepherd was a man of unusually 
pleasing personality and a careful student of 
affairs. Bicycling was one of his hobbies 
and during the heyday of wheelmen’s clubs 
he organized a bicycle club and was presi- 
dent of the Long Island Wheelmen’s Club 
for eight years. He rode many thousand 
miles and spent many enjoyable hours in 
this way. He visited Quebec and his old 
home in the Shenandoah Valley on his wheel 
and was prominent in affairs in connection 
with wheelmen’s organizations of that time. 

Colonel and Mrs. Shepherd were married 
at Taylorsville, Ill, Jan. 27, 1870. At that 
time Mrs. Shepherd was Miss Kate Murphy, 
and Colonel Shepherd, who had formeriy 
been running a newspaper, was then publish- 
ing the Carondelet Review in St. Louis. 
Their married life was a most happy one 
and the fact that they lived to celebrate their 
30th wedding anniversary was a crowning 
feature of a long and congenial married life. 

In January, 1920, upon the advent of their 
golden wedding anniversary, they were pre- 
sented with eight handsome 14kt. solid gold 
knives and spoons. The gift came from 50 
of the Colonel’s closest and most intimate 
friends throughout the country and the pres- 
entation was made by a committee consisting 
of Tinley L. Combs, Omaha, Nebr.,’ past 
president of the American National Retail 
Jewelers’ Association, and joseph Mazer. 
New York. The set consisted of two 
knives, two forks, two tea and two dessert 
spoons, and was presented in a specially 
made case lined with gold. On each piece 
was inscribed “From friends of Colonel and 
Mrs. John L, Shepherd on their golden wed- 
ding day, January 27, 1920.” 
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The presentation was made at the Hotel 
Berkeley, in New York, where the Colonel 
and his wife were stopping at the time, and 
came after it was found that it was impos- 
sible to hold a banquet in their honor. As 
another mark of appreciation he was pre- 
sented with a purse of gold. This gift came 
from the managers of the factory and the 
officers of the Keystone Watch Case Co. It 
was also intended to make this presentation 
in a more formal manner, but, owing to the 
illness of the Colonel at that time, it was 
impossible to carry out this plan. On the 
occasion of his golden wedding the members 
of the Jewelers’ 24 Karat Club of New York 
presented him with 24 gold coins set in a 
case, and it is needless to say that the Col- 
onel and Mrs. Shepherd were remembered 
with letters and telegrams on this occasion 
from jewelers all over the country. 

It is interesting to note in this connection 
how Colonel Shepherd came by his title 
Colonel. He was appointed a member of 
the staff of one of the commanders of the 
Grand Army of the Republic with the title 
of Lieutenant-Colonel. His friends in the 
trade began referring to him as “Colonel” 
Shepherd and the title stuck. In later years 
he was known throughout the jewelry trade 
from Coast to Coast as Colonel John L. 
Shepherd. 

His death in this city has brought to a 
close a life which has been filled with many 
activities, always pointing to the best things 
in life. His life stands out as an exemplifi- 
cation of unselfish devotion to his fellow 
men. His pleasing personality, his hearty 
hand shake and spirit of optimism will no 
longer be a factor in the jewelry trade, but 
his name will go down in the annals of the 
craft as one who lived long and who gave 
the best that was in him for a cause which 
he held close to his heart. 


As a testimonial of the esteem and love 
in which he was held the jewelers’ organiza- 
tions throughout the country have passed 
resolutions of respect upon the receipt of the 
news of his death. The board of directors 
of the Jewelers’ 24:‘Karat Club of New York 
City met on Wednesday and appointed a 
special committee to draw up resolutions of 
sympathy to be sent to Mrs. Shepherd. 

The Southern Jewelry Travelers’ Asso- 
ciation called a meeting on Tuesday of last 
week and sent a telegram to Mrs. Shepherd 
as follows: “The sad news of the death of 
our esteemed and dearly beloved member, 
Col. John L. Shepherd, has just reached us. 
At a meeting of the board of directors called 
for the purpose, suitable resolutions were 
passed. We extend to you our regrets and 
most extreme sympathy. Signed, Southern 
Jewelers’ Association, George A. Jochem, 
secretary.” 


Floral tributes which were sent by jewel- 
ers’ associations and others throughout the 
country were testimonials of the high regard 
in which Colonel Shepherd was held. Among 
these were tokens from Mrs. G. H. Russell 
and family, R. M. Parker, Commission of 
Gorham Interests, Fred L. Wilson, Mr. ana 
Mrs, William Edwin Sparks, Mr. and Mrs. 
H. Victor Wright, Washington Retail 
Jewelers’ Association, Ohio Retail Jewelers’ 
Association, Womans Relief Corps, Mrs. S. 
L. Aley, Mr. and Mrs, William S. Bogy, 
New York State Retail Jewelers’ Associa- 
tion, Spokane Jewelers’ Association, Okla- 
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homa Retail Jewelers’ Association, Alabama 
Retail Jewelers’ Association, Employes Chi- 
cago office Keystone Watch Case Co., Mr. 
and Mrs. Chas. F. Manahan, Kentucky Re- 
tail Jewelers’ Association, North Carolina 
Jewelers’ Association, Elmer and Edith 
Peck, Sales Organization Philadelphia Of- 
fice Keystone Watch Case Co., Oregon Re- 
tail Jewelers’ Association, Mr. J. Herbert 
Hall, B. P. O. Elks No. 672, Pasadena, Cal., 
Pasadena Retail Jewelers, Retail Jewelers 
of Los Angeles, The 24-Karat Club of New 
York, The California Gold and Silversmiths’ 
Association, The Brotherhood of Traveling 
Jewelers, The American National Retail 
Jewelers’ Association, Illinois Retail Jewel- 
ers’ Association, Michigan Retail Jewelers’ 
Association, Mrs. Albert V. Huyler, Ne- 
braska Retail Jewelers’ Association, Officers 
Keystone Watch Case Co., Philadelphia Of- 
fice, South Carolina Retail jewelers’ Asso- 
ciation, Virginia Retail Jewelers’ Associa- 
tion, Mr. and Mrs. W. H. Millard. 

His last words were relative to the jewel- 
ers he loved so well. 


An Appreciation from a Life-Long Friend 


While Colonel Shepherd’s life will always 
stand out prominently in the annals of our 
industry as a man who knew more about 
the jewelry business than any one else of his 
generation, who had talked with jewelers 
in every section of the country on their in- 
dividual and trade problems, and therefore 
understood as no one else the difficulties 
that the retail jeweler had to encounter in 
every section of the land, his intimate friends 
(and they were legion) will remember him 
also as one of the best versed men on gen- 
eral topics whom they had ever met. He 
was a deep student of philosophy, of science, 
of history and of world politics, of litera- 
ture and, above all, of man himself and the 
motives on which his normal actions are 
based. For 25 years he had been a voracious 
reader on these lines and had applied his 
knowledge and the philosophy gained there- 
from to the practical side of life as an aid 
in helping him solve the problems which 
confronted the jewelers for whom he 
worked. 

In this respect Colonel Shepherd’s life 
stands forth as a great example for all men, 
for it proved that “it is never too old to 
learn” and that the foolish saying that a man 
does not progress after middle age is with- 
out the slightest foundation in fact, at least 
in cases where the man wants to. For 
Colonel Shepherd had almost reached his 
50th year when, in a sense, he was reborn 
and started a new life; the life that made 
him so valuable to this industry. He had 
reached middle age with a fair education 
and knowledge of things in general. As 
“printer’s devil,” compositor, editor and pub- 
lisher of small papers he had developed to a 
certain extent, obtained a broad education 
on general lines and his knowledge of man 
and things had been amplified when he for- 
sook the publishing business for a mercan-: 
tile career and had become first a traveling 
salesman and then a business man of promi- 
nence. But about 30 years ago Colonel 
Shepherd experienced a mental and moral 
awakening. A natural poet, a good writer 
with a gift for oratory, he felt that the edu- 
cational foundation he had obtained was not 
sufficient for the life which he wanted to 
lead, and, practically at middle age, he 
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‘ve himself an education of 
“— fog S olehe be proud. He opened 
a eiad broadly with study of the works 
“p> great thinkers like Spencer, Huxley, 
Darwin among the moderns and Aurelius, 
Epictetus and others: among the — 
going first deeply into philosophy an 

science. ; 

He read and studied in all his spare hours 
and mastered the thoughts of the great 
thinkers and teachers of the ages until in 
a few years there was little among the 
master works in philosophy, science, litera- 
ture and even the arts that he had not only 
read but had digested. For with him know- 
ledge was not simply something to be ab- 
sorbed, it was a vital, living force to be 
applied to life and action and to thought. 
What he learned he used, not for himself 
alone, his personal pleasure and delectation, 
put particularly in his work for others. He 
had learned to know his world and _ his 
fellowmen and this was what gave Colonel 
Shepherd such a hold in his speeches and in 
his advices and counsel. He spoke, not as a 
teacher to scholars or entertainer to an audi- 
ence, but as a man to men. 

Colonel Shepherd’s great ability as an or- 
ganizer manifested itself in the early ’90’s 
and, at the beginning, was devoted to the 
elevation of the traveling salesman and to 
some extent on political lines. He did much 
to strengthen organization among traveling 
salesmen in the jewelry industry, but was 
particularly prominent in the mercantile 
world at large, being one of the founders 
and president of the Commercial Travelers’ 
Club of New York and was active in the 
general organization of the “Knights of the 
Grip” and head of the New England Jewelry 
Travelers’ Association. 

It was during this time always that his 
ability as a speaker became first generally 
recognized and he soon earned the soubri- 
quet of “the Chauncey Depew of the jewelry 
trade” through his speeches at the banquets 
of the various wholesalers and manufactur- 
ing organizations of his industry. It was 
his ability both as an organizer and speaker 
that did much to put the Jewelers’ 24 Karat 
Club of New York upon its feet, for he was 
one of its organizers and pillars in its early 
history. 

But Colonel Shepherd’s great work in the 
last 10 or 15 years among the retail jewelers 
of the country so overshadowed that which 
he had done for his fellow manufacturers 
and salesmen and his name has been so 
closely associated with it for over 10 years, 
that his earlier prominence is forgotten, even 
by some of his intimate friends. Even a 
believer in the importance of organization 
in all branches of the trade, he took a deep 
interest in the organization of the Ameri- 
can National Retail Jewelers’ Association as 
soon as this representative body of our trade 
had been put on its feet. He showed his 
interest and enthusiasm in various ways 
and, although active in the watch case busi- 
ness at that time, he was soon called on as a 
speaker at great conventions. So great was 
his knowledge of the trade and all organiza- 
tion work that he immediately became one 
of the most popular speakers at these gath- 
erings and little by little his speechmaking 
itinerary was increased until it became the 
main part of his work. 

Finally, a few years ago, he was prac- 
tically retired by the Keystone Watch Case 
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Co., in order that he might devote his entire 
time to the retail jewelers’ conventions, at 
least during the convention season between 
February and September, and he entered into 
this work with the enthusiasm of an idealist 
who has a message to deliver and a goal to 
obtain. In the last decade no officer in the 
American National Retail Jewelers’ Asso- 
ciation ever worked as hard nor attended as 
many conventions or organized the jewelers 
of the country to the extent that did Colonel 
Shepherd. His name became one to con- 
jure with, among retail jewelers. Wherever 
he went he was welcomed as counsel and 
friend, as one who could moderate the dif- 
ficulties between local merchants and plan 
campaigns for betterment of the local in- 
dustry. 

If in some future date a man of this 
generation is to be picked out in the jewelry 
trade as the patron saints were selected by 
the guilds of old—that man would be John 
Le Moyne Shepherd. 








Southern California Jewelers Take Charge 
of Col. Shepherd’s Funeral 


PASADENA, CAL., Feb. 25.—Last rites for 
Col. John L. Shepherd, who died in this city 
Monday morning, were held here Wednes- 
day. 

Nearly every jeweler of prominence in 
Los Angeles and Pasadena attended. The 
funeral was in charge of Southern Califor- 
nia members of State Gold and Silver- 
smiths’ Association, cordially supported by 
Pasadena and Los Angeles jewelers gen- 
erally. Affection felt for deceased was mani- 
fested in magnificence and abundance of the 
floral offerings, splendid pieces having been 
sent not only by jewelers of Los Angeles 
and Pasadena, but by the Jewelers’ 24 Karat 
Club of New York and Southern Jewelry 
Travelers’ Association, New York, the 
Jewelers’ Board of Trade, Grand Army 
Post and Elks Lodge, Pasadena, and many 
individuals and business houses. 

Service was conducted at the chapel by 
the Reverend James Leishman of the Pasa- 
dena Presbyterian Church, followed by 
Grand Army rites. Rites at cemetery were 
performed by Elks, followed by brief prayer 
by Dr. Leishman. 

Pallbearers were E. W. Reynolds, J. G. 
Talbott, Los Angeles, representing whole- 
salers; J. Herbert Hall, C. O. Arnold, rep- 
presenting Pasadena jewelers; H. Victor 
Wright and Monroe Montgomery, repre- 
senting Los Angeles retail jewelers. 

Interment was in Mountain View ceme- 
tery, North Pasagena, in location and en- 
vironment that in beauty could scarcely be 
surpassed anywhere. The remains rest at 
the foot of Mount Lowe and at a place 
overlooking the beautiful San Gabriel val- 
ley of which Pasadena is the crown city. 

Col. Shepherd, who came to Pasadena in 
December, failed to rally as hoped, but 
gradually grew more feeble. He passed 
away peacefully in presence of his wife and 
a few friends at the home he had rented. 


Mrs. Shepherd remains here at least tem-: 


porarily. 








The Gift Shop, Dallas, Tex., was visited 
by thieves on Tuesday, Feb. 22, who, after 
smashing the show window, stole watches 
valued at $600 
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Ivory Market in Antwerp During 1920 


WasuincTon, D. C., Feb. 23.—Consul 
George S. Messersmith, Antwerp, Belgium, 
recently sent the following report on the 
Antwerp ivory market: 

“The principal feature of the ivory mar- 
ket in Antwerp during 1920 was the extra- 
ordinary fluctuations in price. The highest 
prices were reached in February, when the 
price level was 100 per cent over that of 
the last auction sale of 1919. The price of 
ivory of average quality at the first auction 
in 1920 was from 200 to 225 francs a kilo 
of 2.2 pounds, and 235 francs for the best 
quality. Owing to these high prices interest 
fell off, and at the May sales prices declined 
30 per cent and at the August sale 40 per 
cent. The prices at the November sale were 
about the same as in August, and the mar- 
ket has remained more stable. The average 
price of ivory during the year, not taking 
into consideration quality or average weight, 
was 105.6 francs, as against 53.32 francs in 
1919 and 25 francs in 1914. 

The qnantity sold in 1920, despite high 
prices, was 322,000 kilos, while the annual 
average of the preceding 10 years was 308,- 
000 kilos. The amount on hand at the end 
of December was 165,000 kilos, the average 
on hand at the end of the 10 preceding years 
being 119,000 kilos. 

“The quarterly sales in Antwerp for 1921 
will take place on Feb. 2, May 3, August 3, 
and Nov. 2.” 








Young Woman Accused of Stealing Jewelry 
from Trenton, N. J., Merchant 


TRENTON, N. J., Feb. 26—Charged with 
stealing $137 worth of jewelry from the 
jewelry store operated by George R. Custer 
at 141 E. State St., more than a year ago, 
Zela Deary, 19 years old; a former resident 
of Mercerville near Trenton, is now in cus- 
tody at police headquarters and will most 
likely be tried at the coming term of Mercer 
Court. 

She was brought to this city from the New 
Jersey State Reformatory for Women, locat- 
ed at Clinton in Hunterdon County. The girl 
was employed for some time at the Custer 
store. After she had severed her relations 
with the establishment, it was found that 
several pieces of jewelry had disappeared. 
Captain of Detectives John j.. Clancy, of 
the Trenton Bureau, swore out a warrant 
for her arrest at the time, and the Trenton 
police lodged a detainer against her. 

According to the Trenton authorities, Miss 
Deary has been in difficulties before the 
crime at the local jewelry house. It is said 
that she obtained goods at Smith Brothers 
and Voorhees & Bros., mercantile establish- 
ments here, after using the name of another 
woman. It is claimed that she later made 
restitution, and that the case against her 
was dropped. It is said that the girl had a 
hobby for fine clothes and jewelry and that 
this caused her to steal. The jewelry stolen 
from the Custer store was recovered by 
Captain Clancy. Miss Deary was confined 
in the reformatory on a charge preferred 
against her in Paterson to which city she 
went after fleeing from Trenton. 








J. M. Allen & Co., jewelers, Beverly, 
Mass., report that a window in their store 
was broken recently and jewelry worth about 
$1,500 stolen. 
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The News from England 





Austrian Republic to Sue Ex-Emperor for Return of Crown Jewels—Clever 
Trick by Which Jewels Were Smuggled Into England—Expedition to 
Search for Diamonds in the Attewa Mountains of West Africa. 














ex-Emperor Karl of Austria is 
ieee being sued by the Austrian Repub- 
lic for the return of the crown jewels, val- 
ned at $20,000,000, according to an Austrian 
newspaper. The jewels were smuggled into 
Switzerland in 1918 by Count Berchtold, 
former minister of foreign affairs in Austro- 
Hungary. It is understood that Austria is 
hurrying up the matter since Italy is going 
to claim a portion of the gems, among which 
is the famous and much-coveted Florentine 
diamond, weighing 133 carats, and with a 
history that goes back several decades. 
Whether the State will be lucky in getting 
any of the jewels remains to be seen. It is 
believed that Karl sold most of the gems to 
pay for the upkeep of his family while in 
Switzerland. he dt 
Gold mining in Western Australia is stil! 
one of the chief industries of that country, 
the State producing about 56 per cent of the 
total Australian gold output. According to 
the mining figures for the year past cabled 
us here the gold output is about 606,000 
ounces, as compared with 734,000 the pre- 
vious year. To offset the diminution, how- 
ever, there is the gold premium obtainable 
through the Gold Producers’ Association, 
which will bring the value of the total 1920 
output to approximately $17,000,000. For 
1919 the gold output was valued at $15,- 
590,565, at $21.25 per fine ounce. 
* * * 


Reports of the alluvial diamond fields of 
the Transvaal during November show that 
1,055 diggers out of a total of 2,105 regis- 
tered discovered diamonds totaling 6,343 
carats and valued at $284,600. These figures 
do not include Pretoria, where 233 of the 
1,560 diggers discovered 2,027 carats, valued 
at $19,610. 


* * * 


Francis Meynell, a former director of the 
Daily Herald, the English labor newspaper, 
has been telling how he tricked the author- 
ities by smuggling Bolshevik gems into Eng- 
land a few months ago. He did it by means 
of a box of chocolate creams, a jewel being 
pressed into the center of each chocolate in 
the bottom layer. He then ate a few from 
the top layer and left the sweets on his table 
while he went for a walk. He thinks the 
box was inspected by detectives who had 
been following him, but the subterfuge was 
not discovered. He then mailed the box to 
England where, later, he and his wife sucked 
the chocolate from the gems, which were 
valued at $50,000. Meynell was buying paper 
in Russia when the jewels (mainly pearls 
and diamonds) came into his possession for 
conveyance to England. The gems were to 
be sold to provide funds by which Bolshevik 
propaganda could be provided here. The 
newspaper director received warning he was 
to be searched on arrival at England. This 
was the morning he was due to sail. The 
jewels were then among his personal be- 
longings. Followed by detectives, who were 


staying in the room next to his own, he then 
went out and purchased his box of choco- 
lates. On another occasion, Meynell says, 
he was detained at a British port and con- 
versed with detectives with three large dia- 
monds rattling against his teeth. The large 
sums derived from the sale of the jewels 
were returned to the Bolshevik authorities. 
Officials here were aware of Meynll’s boasts 
that he had smuggled Russian gems into the 
country by means of chocolate creams. But 
they paid less attention to this than to the 
important fact that the jewels had been 
handed on to him by no less a person than 
M. Kameneff. The jewels were sold in Hat- 
ton Garden and nearly $350,000 worth of 
Exchequer bonds were purchased with the 
proceeds, which, as mentioned, were re- 
turned to Russia when the whole affair was 
exposed. 
* * * 

An expedition, fitted out by J. L. Williams, 
known as the “King of Akim,” will leave 
London next week to look for diamonds in 
the Attewa mountains of West Africa. W1l- 
liams produced 200 carats of diamonds with 
sharp edges, which were stumbled upon acci- 
dentally in the gravelly valleys of the Akim 
region. Williams, now in London, said the 
indications point to some rich diamond 
fields being in the mountains of the Attewa 
range, hitherto untrodden by native foot. 
Experts think the gems produced by Wil- 
liams were washed down to the Abomose 
region from the steep sides of the Attewa 
range, which should be very rich in dia- 
monds. The expedition is to explore the 
range in the Akim district down to the 
gravelly valleys in which the government 
geologist discovered the stones while on his 
bicycle. Williams says he expects to find 
the “mother lode” in the range. The natives 
cannot be induced to go up into the moun- 
tains, owing to their belief that it is peo- 
pled with “spooks” and “demons.” They, 
however, will work in the valley. They 
washed the diamonds produced in London 
in hollow tree trunks. Williams thinks the 
“mother lode” cannot be far away, since the 
stones so far found have not traveled a 
sufficient distance to wear their edges 
smooth. 

* * * 

Jewelry, consisting of a necklace of 47 
large Oriental pearls, two smaller necklaces, 
some rings with gray and white pearls, and 
earrings with white pearl drops, the whole 
valued at $250,000, has been stolen under 
mysterious circumstances on the Riviera. 
The victim, a Mme. Doucet, was staying at 
a Mentone hotel and left her gems on the 
dressing table near her bed. She did not 
discover her loss until dinner time next day. 
This is the second big Riviera jewel robbery 
this season, and the police suspect a clever 
continental jewel-thief gang. 








C. C. Johns has engaged in business at 
Baker, Mont. 
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SENT TO PRISON 


Carl Wilder and William Braid Found 
Guilty by Baltimore Judge and 
Go to Penitentiary 


Battrmore, Md., Feb. 26.—Carl LL. Wild- 
er, 26 years old, of New York, and William 
E. Braid, alias “James Braid,” of London, 
Eng., who were arrested here a month ago 
on six charges of burglary, were each found 
guilty before Judge Henry Duffy, Criminal 
Court, and each was sentenced to one year 
in the penitentiary. One of the indictments 
against Wilder charged him with smashing 
the plate glass window of the jewelry store 
of Mitchell & Norwig, 318 N. Howard St. 
at 2 a. M. Jan. 1, and stealing jewelry val- 
ued at $1,000. 

Braid was arrested three days before 
Wilder was caught and he is alleged to 
have confessed to the police that on the 
day of his arrest he and members of his 
gang had “mapped” the jewelry store of 
M. Koenigsberg, 30 E. Baltimore St., for 
attack. It was through a clever piece of 
police work that Wilder and his wife, 
Helen Wilder, were caught after they had 
attempted to sell a quantity of their loot at 
a Calvert St. gold and silver shop. 

Mrs. Wilder was jointly indicted with 
Wilder in the charges of burglary, but 
through a technicality the indictments 
against her were dismissed. Considerable 
interest has developed in official police cir- 
cles because of the disposition of the cases 
against the two men and the woman. Po- 
lice Commissioner Charles D. Gaither is 
now making inquiry to ascertain facts con- 
cerning the prosecution of the cases. 

Wilder and his wife were arrested by 
Round Sergeant Barry and Sergeant Ed- 
ward Stempel, Central district, after they 
had kept the second-hand gold and silver 
shop under surveillance for several days: 
Wilder made a strenuous effort to shield 
his wife-and told the police that he would 
assume all blame. Jewelry was recovered 
by Captain Hurley and Sergeant Stempel 
which was subsequently identified as part 
of the loot stolen from the window of the 
Mitchell & Norwig store. A diamond ring 
was recovered from Wilder. He was ques- 
tioned and he said he bought the diamond 
and had it mounted in a white gold ring by 
a Philadelphia jeweler. 

The stone was identified by Howard O. 
Jenkins, manager of Mitchell & Norwig, as 
the stone which was mounted in a Tiffany 
ring. Information concerning the weight 
of the stone furnished the police tallied, 
and a positive identification was made when 
Mr. Jenkins declared that the stone con- 
tained two minute carbon spots, which could 
not be detected without a glass. When the 
diamond was placed under a glass, the two 
carbon spots as described by Mr. Jenkins, 
were seen. Further identification was made 
by a diamond expert. 

Wilder pleaded not guilty to the indict- 
ment charging him with the Mitchell & 
Norwig job, but he was found guilty. The 
sentence in each indictment was directed 
to run concurrently. 











Frank F. Noell, Norwood, O., is en- 
larging and remodelling the building 
which he purchased last April. 
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Fancy Cut DIAMONDS and PRECIOUS STONES 


Frederick W. Rauch 


522 Fifth Avenue, New York 











Tl 

















Rl 


DIAMONS mo TERS 





















ESPOSITER AQUAMARINE or BLOODSTONE _ESPOSITER 
VARNIC? Q The Birthstones for March | VARNI C 


Who wears a bloodstone, be life short or long 
Will meet all dangers, brave and wise and strong. 


“A Guide for Gem Buyers.” 


The Bloodstone, also known as the Heliotrope, Oriental or blood Jasper, has long been regarded as the 
natal stone for March. It is of the uncrystallized translucent variety of quartz called chalcedony; in color, 
it is dark green and is spotted, streaked or patched with red, resembling drops of blood. The Bloodstone 
from early ages has been thought to possess the power to preserve health to wearer and bring him respect. 


The Aquamarine, the alternative for March, has the colors of the sea, varying from pale blue to sea green. 
While not so rare or as much in demand as its sister the Emerald, it is of the same chemical composition 


as the more valuable member of the Beryl family. 
We will gladly mail on request our booklet “A Guide for Gem Buyers” 


ESPOSITER, VARNI CO., inc. 


Lapidaries and Importers of Precious Stones 
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45 John Street 
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CONVENTION PLANS 





Arrangements for Annual Gathering of 
Massachusetts Retail Jewelers Associa- 
tion Include Many Enjoyable 
Features 

Mass., Feb. 25.—Preparations for 

Fo aml convention of the Massachusetts 

Retail Jewelers’ Association, embracing 

Rhode Island, are rapidly assuming final 
shape. ‘The intention of the officers is to 
make it an epoch in the history of the trade 
in New England, and one which it is con- 
fdently believed will usher in a new era 
of prosperity for jewelers in general in this 
section of the Union. 

The roster of speakers, representing the 
State, the city, the national association and 
other branches of the trade, is an imposing 
one, and the subjects to be embraced will 
provide a fund of business information and 
inspiration calculated to be of inestimable 
“ile business discussion is to be the 
predominant note throughout the two days, 
March 29 and 30, the social phase will be 
developed to the utmost. One of the fea- 
tures in this direction which will instantly 
appeal to all is the decision of the officers 
to specialize on entertainment of the fairer 
sex. On previous occasions wives or women 
friends of jewelers have participated in the 
proceedings in small numbers only, because 
no special effort was made to attract them 
to the convention. 

But on this occasion “ladies first” is to be 
the order of the day, especially from a social 
point of view. The lady jeweler or wife 
or relative of a member is no longer to be 
conspicuous merely by numerical inferiority. 
On the contrary, the officers through Tue 
Jewecers’ CircuLaR and by individual ad- 
dress extend a most cordial invitation to 
all the womenfolk to come to the conven- 
tion at the Copley-Plaza for the two days. 

The hotel, by far the most palatial in New 
England, is ideally adapted for convention 
purposes. Its service will satisfy the de- 
mands of the most fastidious, and it is lo- 
cated right in the heart of the social centre 
of Boston. And nothing will be left un- 
done by the entertainment committee to 
make the fair guests welcome beyond mere 
words to express. 

The entertainment committee, composed of 
wholesale and manufacturing jewelers, is 
highly representative, and lacks nothing in 
personnel and personal ability to make the 
ladies’ visit one of the most pleasureable and 
delightful in their lives. A program has 
been arranged which will take up the entire 
time of the ladies. It will comprise auto- 
mobile rides, luncheons, tea, theatre parties, 
and a banquet. 

The invitation, sent broadcast, reads as 
follows: 

“With the consent of Mr. J. Fred Kahl, 
president of the Massachusetts Retail Jewel- 
ers’ Association, the Wholesale and Manu- 
facturing Jewelers of Boston are planning 
to entertain the ladies of New England who 
will attend the Massachusetts and Rhode 
Island Retail Jewelers’ Convention to be 
held at the Copley-Plaza Hotel, March 29 
and 30, 1921, 

“The undersigned have outlined a program 
of entertainment that will take up the entire 
time of the ladies’ visit on the above two 
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days, consisting of auomobile rides, luncheon, 
tea, theatre, and ladies’ banquet the first 
evening: Adams & Singleton, I. Alberts 
Sons Co., Boston Jewelry Mfg. Co., E. A. 
Cowan & M. Myers Co., Abraham Frisch, 
Glaser Bros., Inc., Harkins, Kirby & Mur- 
phy, Harris & Lawton, Harwood Bros., 
Keller & Atkins, A. S. Hirschberg & Co., 
Edmund W. Kirby, Chas. May Son & Co., 
David Nemser & Co., New England Watch 
& Jewelry Co., Norling & Bloom, M. S. 
Paige & Co., A. E. Paul & Co., D. C. Perci- 
val & Co., Ripley Howland Mfg. Co., E. H. 
Saxon Co., Smith Patterson Co. C. W. 
Sweetiand & Son, Waltham Watch Co.: 

“The ladies are most urgently invited to 
accept ihis invitation. A reply is requested 
on or before March 15, as it is imperative fcr 
the committee to know what number to plan 
on for entertainment. 

“Kindly reply to A. R. Kerr, Room 803, 
387 Washington St., Boston, Mass.” 








STOPS UNFAIR COMPETITION 


Court Awards Henry W. Fishel & Sons, Inc., 
New York, Injunction Against Dis- 
tinctive Jewelry Co. 


Henry W. Fishel & Sons, Inc., New 
York, have obtained an injunction in the Su- 
preme Court against the Distinctive Jewelry 
Co., Inc., New York, on the ground of un- 
fair trade practices, after a trial of the ac- 
tion pefore Justice Delehanty. 

The decision setting forth the law in such 
cases, said: 

“T am clearly convinced from the proof ad- 
duced at the trial of this case that the plain- 
tiff is entitled to an injunction restraining 
the defendant from using as its corporate 
name Distinctive Jewelry Co. and from ap- 
plying the words ‘Silverine’ or ‘Silverin’ or 
‘Distinctive Silverine’ in connection with its 
wares. Plaintiff is also entitled to have an 
order restraining defendant from the use and 
display of tags, etc., copied from plaintiff’s 
stationery. There can be no dispute as to 
the law in cases of this kind. As stated in 
Ball v. Broadway Bazaar (194 N. Y., 429): 
All such cases, whether of trade marks or 
trade names, or unfair use of another’s repu- 
tation, are concerned with an injurious at- 
tack upon the good will of a rival business. 
The word ‘Silverite’ is a fanciful combina- 
tion invented by the plaintiff and advertised 
by it so extensively that it has acquired a 
definite trade meaning. As to the phrase 
‘Jewelry of Distinction,’ plaintiff has used 
the same in connection with its manufacture 
of merchandise for some years. There can 
be no excuse for copying the labels, tags 
and stationery of the plaintiff. 

“As to the defendant’s corporate name, it 
is hard to believe that defendant should have 
hit upon the name ‘Distinctive jewelry Co.’ 
with no thought of confusing the trade or of 
taking advantage of plaintiff's standing. 
Several of the defendant’s principal employes 
were former employes of the plaintiff, and 
while they may have had a perfect right to 
go into business for themselves, it seems 
strange that if they were acting in good faith 
they could not have found in the English 
vocabulary of 450,000 words, or the foreign 
languages, or in the scope of inventive fancy, 
some title other than that used by the plain- 
tiff. Of course the name selected by the de- 
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fendant is not identical with the phrase used 
by the plaintiff; that would be too obvious 
an invasion of the plaintiff’s rights. But as 
pointed out in Celluloid Mfg. Co. v. Cellonite 
Mfg. Co. (32 Fed. 97): ‘Similarity, not 
identity, is the usual recourse when one party 
seeks tu benefit himself by the good name of 
another.’ 

“I am satisfied that the plaintiff is entitled 
under the authorities to injunctive relief in 
the respects named, and judgment is accord- 
ingly directed.” 








Imports and Exports of Platinum During 
December 


WasuHIncTon, D. C., Feb. 23.—Figures 
just compiled by the Department of Com- 
merce, showing the imports and exports of 
platinum and allied metals during the 
month of December indicate that the total 
value of the unmanufactured platinum 
brought in during the month was $191,111, 
and the total value of the platinum ingots in 
bars, plates, etc., was $24,264. The valué 
of the imports of iridium, osmium, etc., in 
combination with platinum amounted to 
$86,892. During the month we exported 
unmanufactured platinum to the amount of 
$8,329, and manufactures of platinum worth 
$22,514. The figures are as follows: 


IMPORTS 


Iridium, Os- 
mium, Etc., and 























Native Combina- Platinum, 
tions Thereof Unmanu- 
with Platinum. factured. 
wf A— ‘ 
Ounces Ounces 
Countries. Troy. Value. Troy. Value. 
France ..... 96 $17,729 evacel— = ceeabes 
Germany eee <a eesee etanet 
England ... 299 39,552 488 $44,496 
Canada 0c oe wees eee. cada 
MEO cee “eee seeds 64 5,004 
COMMU ssc see casio 1,675 141,611 
Australia ... 334 29,611 wédae eeees 
Total .... 729 $86,892 2,227 $191,111 
Platinum, Platinum Vases, 
Ingots, Bars, Retort, Etc., 
Plate. Etc. Chemical Use. 
4 A a 
Ounces Ounces 
Countries. Troy. Value. Troy. Value. 
France ..... 151 $11,725 cumve.¢ tate 
Germany ... 6 34 jwise -.eeme 
England .... 157 11,679 88 $7,573 
Cannes “i60s' 26 826 cee Gace 
OMEN eras "wee 8. Kaccava Weged © ayn 
COMMS kee 820 wwe aquce ~ camage 
P|) eeuew.. outa 
Total .... 340 $24,264 88 $7,573 
EXPORTS, 
Platinum. 
A— ‘ 
Unmanufactured. 
Manufac- 
Ounces tures of, 
Countries. Troy. Value. Value. 
CARED odisicicccaonde 13 $1,529 $1,846 
PARMA e ceirneweineecers a rer 16 
EGMICOMS clearniccimacdiws ~e0e  esatae 206 
CI Gd vio acwrtee etwas eee”? eda 68 
PAID sceaiwa deeimeees 80 6,800 20,378 
WO « veriaaldteniess 93 $8,329 $22,514 








An importing company in Mexico desires 
to secure the representation of manufactur- 
ing jewelers for the sale of jewelry in that 
country. For further information write to 
the Bureau of Foreign and Domestic Com- 
merce, Washington, D. C., or any of its 
branches.and refer to file number 34452. 
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Henry E. Oppenheimer & Co. 


1 Maiden Lane, New York 
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SAPPHIRES | 


CASHMERE, BURMA and CEYLON SAPPHIRES 
SEAL SAPPHIRES—STAR SAPPHIRES 


in Sets and Single Gems 


( ALL SIZES . 
EMERALD CUT and SQUARE CUT Emeralds—Ru bies 
CALIBRE Upward to 5 Carats for Single Stone Rings ALSO AND 
FANCY SHAPES . 
ci eng Fancy Cut Diamonds 





HENRY GREEN 170 Broadway, New You 


SPECIALISTS in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 








A. & S. ESPOSITER If it is a difficult job or requires Cutting and Polishing 


expert attention let us do it 
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DEATH OF THOMAS H. JOY 


Widely Known Baltimore Jeweler Passes 
Away at His Home in Hampden 

BartrmorE, Md., Feb. 26.—Thomas Henry 

oy, 75 years old, one of the most widely 
snow! jewelers of North Baltimore and a 
man of world-wide experience, died Mon- 
day night at his home, 3520 Chestnut Ave., 
Hampden. Mr. Joy’s reputation was that 
of a Sailor, architect and jeweler. He 
established a jewelry business in North 
Baltimore 30 years ago. He was beloved 
by all who knew him because of his ster- 
ing qualities and his inborn desire to please 
and satisfy those who had business rela- 
tions with him or his employes. 

Mr. Joy was born in London and at an 
early age, like so many English youth, he 
went to sea, sailing before the mast. Later 
he enlisted in the British Navy and served 
at West Africa stations, where a fleet of 
British ships were whittling down the slave 
trafic. He came to America after the Civil 
War, studied architecture and designed 
many buildings. One of the monuments to 
his architectural ability is the Mount Zion 
Methodist Episcopal Church, Hampden. 

Mr. Joy was widely known to jewelry 
salesmen. He was stricken with heart dis- 
ease several weeks ago. The funeral was 
held Thursday afternoon. Services were 
conducted by the Rev. Arthur C. Powell, 
rector of St. Mary’s Protestant Episcopal 
Church. Services were also conducted at 
Mount Zion Methodist Episcopal Church 
and burial was in Mount Zion Cemetery. 

Mr. Joy is survived by his widow, Mrs. 
Bernice H. Joy; four sons, Thomas L. Joy, 
George W. Joy, Charles A. Joy, and Ray- 
mond S. Joy, and three daughters, Mrs. 
Sylvester Herr, Mrs. Ernest Linton and 
Miss Mary Joy. 








Progress at Rhode Island School of Design 
Reflected in Reports at Quarterly 
Meeting 

ProvivENcE, R. I., Feb. 23.—The recent 
quarterly meeting of the trustees of the 
Rhode Island School of Design was a note- 
worthy one, as the reports of the various 
departments and committees showed a period 
of growth and activity for the whole insti- 
tution during the past three months that 
has never been surpassed by any similar 
period in the history of the institution. 

Included in this growth was the announce- 
ment of the completion and opening of the 
handsome new five-story brick and cement 
building to be devoted to the departments 
of jewelry and silversmithing and the nor- 
mal arts. In their quarterly report the 
executive committee says, in part, as fol- 
lows: 

“The growth during the past three months 
has been both intangible and material, with 
large increase of registration, continued em- 
phasis on high standards, and an attempt 
to more thoroughly meet the needs of the 
moment. The registration of the school at 
the conclusion of the quarter was 1,619, the 
corresponding time a year ago showing a 
registration of 1,492. 

“It is a well-known fact that the strength 
of an institution lies in its teaching staff, 
and of ours the School of Design may well 


be proud. The total number of teachers 
now on the staff is 101. The work with 
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the rehabilitation students continues with 
great success. At the beginning of the 
quarter there were 164 enrolled in this sec- 
tion, of whom 50 were in the jewelry depart- 
ment. With the opening of the new jewelry 
building with its enlarged equipment and 
quarters it is possible to increase this last 
figure to 65, and the executive committee 
has approved of such an increase. 

“The gifts for the quarter, while many and 
varied, have been largely confined to the 
textile department, from the fact that there 
was so large and general giving to the equip- 
ping and furnishing of the new jewelry de- 
partment, previous to the opening of the 
building. However, the following gifts are 
to be acknowledged for the jewelry depart- 
ment: Findings from D. M. Watkins Co.; 
small tools from Brown & Sharpe Mfg. Co.; 
forty-three dozen files and twelve dozen file 
handles from the Nicholson File Co.; a boil- 
ing-out furnace, a pickle tank and materials 
from H. J. Astle Co.; also a hot-water 
heater and annealing furnace, a bench forge, 
three burners and a vertical annealer.” 

The report presented by the museum com- 
mittee showed that the number of visitors 
during the quarter was 20,961 and that the 
gifts to the collections were many and im- 
portant. Among the latter are the follow- 
ing: Brass (cloisonne) tray, made by the 
Kabyle Tribe of Northern Africa; wooden 
candle stand and pie lifter, early American; 
17 pieces of Peruvian textiles; two baskets 
and pottery jar, American Indian; two pairs 
of shoes, knife and fork, miniature fan, 
brush and hair pins, Japanese; bride-box 
and pottery jug, Pennsylvania Dutch; carved 
ivory fan, Chinese; miniature pitcher and 
snuff bottle. American glass; ten silver and 
bronze meaals; gold coin, Greek; Roman 
lamp (pottery) ; silver spoon, early Ameri- 
can; silver flagon, two silver beakers, salver 
and plate. 

The librarian’s report showed that the at- 
tendance during the quarter was 3,731; cir- 
culation of books, 1,189; of reproductions, 
3,286, and of periodicals, 154. From Frank 
W. Miller was received 13 photographs of 
carved ivory and jeweled medieval book 
covers and a valuable acquisition, the gift 
of Mrs. Jesse H. Metcalf, is “Asian carpets, 
sixteenth and seventeenth century designs,” 
a folio of colored plates of rugs and full- 
size details. 








Death of Crawford H. Williams 


INDIANAPOLIS, Ind., Feb. 25.—Crawford 
H. Williams, age 53, died recently 
at his home, 2210 North Capitol Ave., fol- 
lowing a paralytic stroke which he suffered 
a week before. 

Mr. Williams was a jeweler and had been 
in business in Indianapolis more than 27 
years, first on Washington St. and for the 
last 10 years at 23 N. Capitol Ave. He was 
born at Paw Paw, IIl., jan. 9, 1868. 

His widow, Mrs. Olive Williams; four 
brothers, Jay Williams, of Walla Walla, 
Wash., and William, John and Everett Wil- 
liams, all of Ord, Nebr., and two sisters, 
Mrs. Jennie Mortisen, of Ord, Nebr., and 
Mrs. Edward Knapp, of Chicago, survive. 

Mr. Williams was a member of the Loyal 
Order of Moose and the Independent Order 
of Red Men. Funeral services were held at 
the home at 2 o’clock, yesterday, with burial 
at Crown Hill Cemetery. 
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LABOR TROUBLE IN CHICAGO 


Nearly 600 Jewelry Workers Out as a Result 
of the Manufacturers’: Stand for a 
48-Hour Week 


Cuicaco, Feb. 26—As a result of the 
“Declaration of Independence” posted re- 
cently by the members of the Chicago 
Jewelry Manufacturers’ Association, which 
was published in last week’s issue of THE 
JEWELERS’ CIRCULAR, between 500 and 600 
jewelry workers are idle in this city and a 
number of factories are practically at a 
standstill. 

Practically all important shops here, ex- 
cept non-union shops, are affected, although 
several shops which employ only union men, 
but are not affiliated with the Manufac- 
turers’ Association, are still operating for 
the present. Some of these claim that they 
have made satisfactory adjustment with 





.members of the union and do not expect 


the men to quit. 

It has been impossible to get complete or 
official statements from either side of the 
controversy. It seems to be a case of sit 
tight and watch to see what the other fel- 
low is going to do. Some of the men who 
are out claim that it was not the notice 
posted that caused them to cease work, that 
they quit because wages were reduced and 
arbitration refused. The manufacturers feel 
that they have made all the concessions pos- 
sible and that they cannot continue to suc- 
cessfully operate their places of business 
under conditions and rules maintained by 
the workers’ organization. They say that 
they are willing to negotiate with their men 
but not with the union. 

The situation remains quiet and up to 
this time neither the workers nor manufac- 
turers have made a move looking toward 
adjustment of the trouble. No trouble is 
anticipated. The manufacturers express 
themselves as satisfied with conditions and 
the workers are planning to carry out the 
fight indefinitely. At present no strike bene- 
fits are being paid but it has been reported 
that in a week or so an assessment will be 
made upon the union men who are now 
working. 





At the headquarters of the International 
Jewelry Workers’ Union in New York 
Monday, President Beardsley stated that 
they considered the situation in Chicago as 
a “lockout” and not a “strike.” The men, 
he said, refused to accede to the 48-hour 
demand and were then locked out. There 
was no trouble in other cities except an in- 
stance or so of the same kind in St. Louis 
and one in New York, he said. In all other 
cases the men were working on the old 
schedule and under the same conditions. 








Fire in Boston Jewelry Store Does Damage 
Estimated at $2,000 

Boston, Mass. Feb. 26.—The jewelry 
store of L. Kantor, 524 Massachusetts Ave., 
was considerably damaged by fire and water 
early this morning when the flames swept 
a three-and-a-one-half-story brick building. 
where Mr. Kantor occupied the first floor. 

The blaze started on the third floor and 
obtained great headway before the firemen 
arrived. The damage it is estimated will 
total $2,000. 
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Jade is again the fashionable ornament of the year. 
All our Jade is imported direct from China. 
We can supply you with Jade for all purposes. 


NECKLACES 
CARVED PENDANTS 
RINGSTONES 
EARRINGS 


American Gem & Pearl Company 
6 West 48th Street, NEW YORK 


LONDON PARIS 
26 Holborn Viaduct 44 Rue Lafayette 
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Lucian M. Zell | 


Cutter of Gems 
From the Rough 
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EMERALDS 
SAPPHIRES 
AQUAMARINES 
STAR STONES : 
BLACK OPALS, ET¢. § 


522 Fifth Avenue 


New York City : 
Telephone 5481 Murray Hill 
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1 Opal Necklaces | 


1 Exceptional Quality  { 


1 F. W. HOWELL | 


4 Pearls and Precious Stones 


: 3 Maiden Lane, New York City 
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Attention—Manufacturers 


Onyx Ring Stones 
Furnished For Any Size 


Diamond 
ONYX AND AMBER BEADS 
THE DOUBRAVA CO. 
61 Maiden Lane New York 
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; is the term used by all European Supply Houses to designate this particular 
line of stones irrespective of any other names which may be given them. 


We do not specialize exclusively in any one line of stones. Thru our 
facilities the entire European Line of Scientifiques is at your immediate dis- 
posal. Just advise us of the name, size, color and quantity of stones desired. 


H. NORDLINGER’S SONS, Inc. 


New York, 15 Maiden Lane. 


a Paris, 32 Rue Beaurepaire. Gablonz, a/N., 16 Steingasse. 


.  LceeeeeeeeenEEammenttt mae __ 


Providence, 63 Washington St. a 
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JEWELER SHOOTS THIEF 


{rving E. Solowey, Brooklyn, Outwits Hold- 
‘ Up Men and Seriously Wounds 
One of Them 


In a pistol fight with two hold-up men 
who tried to rob him, Iriving E. Solowey, 
retail jeweler at 125 Sands St., Brooklyn, 
N. Y. demonstrated his ability as a marks- 
man last Wednesday evening when he shot 
and seriously wounded one of his assailants. 
The wounded man, who is now a prisoner 
at the Holy Family Hospital, describes him- 
self as Charles Madison, but according to 
the police, is a notorious criminal known as 
Charles alias “Dick” McCarthy. The only 
injury suffered by the jeweler is a slight 
gash on the forehead inflicted by a black- 


jack. 

While Mr. Solowey was standing behind 
the counter in his store about 5 o’clock last 
Wednesday evening, two roughly dressed 
men walked into his establishment and re- 
quested to be shown some jewelry. The 
fact that the men kept their hands in their 
overcoat pockets and the rough manner in 
which they were dressed, caused the jeweler 
to become suspicious. He put his left hand 
into the show case to remove a tray of 
jewelry and at the same time, kept watch- 
ing the men. Suddenly one of them who 
was later identified as Madison, drew a 
blackjack from his pocket, and directed a 
blow at the jeweler’s head. Mr, Solowey, 
however, had been watching the men closely 
and as he saw one of the pair pull the 
blackjack from his pocket and make a 
swing at his head, he endeavored to ward off 
the blow. The hold-up man, however, suc- 
ceeded in hitting the jeweler a glancing blow 
upon the forehead which inflicted only a 
small gash. The robber after seeing that 
his blow had no effect, made another at- 
tempt to strike the jeweler but the latter 
stepped back and stood against the wall, 
out of reach of the bandit’s blackjack. In 
this way he succeeded in dodging all attempts 
to hit him. 

The bandits evidently fearing that the 
jeweler might give some alarm, drew re- 
volvers from their pockets and ordered Mr. 
Solowey to keep quiet and throw up his 
hands. The jeweler during the conflict kept 
calm and instantly saw an opportunity to 
possibly thwart the bandits’ attempt to rob 
him. At the robbers’ command to throw up 
his hands, the jeweler fell to the floor and 
feigned unconsciousness. 

Immediately after falling from the direct 
view of the thieves, the jeweler succeeded in 
grabbing his revolver from behind the 
counter. His first act was to fire a bullet 
through a plate glass window in the door 
and after accomplishing this, he suddenly 
rose to his feet and while running toward a 
room in the rear of his store, began firing 
at the thieves. One shot fired by the thieves 
narrowly missed the jeweler and passed 
through a workbench finally lodging in a 
door in the back room to which the jeweler 
had fled. During the running fight, the 
jeweler emptied his revolver at the men. 

The bandits evidently became frightened at 
the noise caused by the shooting and after 
the jeweler had disappeared into the back 
room, they ran from the store without se- 
curing any loot. As the men were running 
from the place, they spied Policeman Charles 
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McGovern of the Poplar St. Station coming 
toward them. Upon catching sight of the 
policeman, Madison’s confederate changed 
his course and disappeared in one of the 
tenement houses along Sands St. Before 
Madison had chance to escape, however, 
the policeman drew his gun from his pocket 
and ordered the bandit to surrender. Madi- 
son, however, refused to throw away his 
gun which he was still carrying in his 
hand and in a lively hand to hand fight was 
finally overpowered by the policeman. 

He was immediately taken back to the 
store and it was while the bandit was being 
questioned, he swooned from his injury. 
Upon investigation, it was found that Madi- 
son had been shot in the back directly 
under the right shoulder. The jeweler was 
unaware of the fact that he had succeeded 
in shooting one of his assailants until the 
prisoner was brought back to the store. An 
ambulance was immediately summoned from 
the Holy Family Hospital and Madison 
was removed in a serious condition. Ac- 
cording to the latest reports, it is believed 
the bandit will recover. 

Though seriously wounded, Madison re- 
fused to make known the identity of his 
“pal.” He is now being held prisoner at 
the hospital on a charge of assault and 
robbery. 

According to the police, Madison, who is 
also known as “Dick” McCarthy, was re- 
leased from Sing Sing prison about five 
weeks ago, where he served a term for 
participation in the murder of an assistant 
engineer in the House of Refuge on 
Randall’s Island. McCarthy, it is claimed, 
was sentenced in 1916 to serve from six to 
12 years and only five weeks ago was 
paroled. After recovering from his wounds, 
he will undoubtedly be sent to Sing Sing 
to serve out his term before being sentenced 
for his last escapade. 

On Friday night a man, claimed to be 
Madison’s accomplice in the attempted rob- 
bery at the Solowey store, was arrested 
by Detectives Carrao and Brickley. He de- 
scribes himself as John L. Walsh. 








Plans for Annual Banquet of Jewelers’ 
Twenty-four-Karat Club of Pittsburgh 
PittspurGH, Pa., Feb. 25.—It was decidea 

by the officers and directors of the Jewelers’ 

24-Karat Club of Pittsburgh, at a meeting 
held in the Union Club this week, to hold 
an annual banquet. It will be the premier 
event of the jewelers of Pittsburgh, eastern 

Ohio, West Virginia ard western Pennsyl- 

vania, all of whom are to be invited to at- 

tend. 

The date has been fixed for Tuesday, 
April 5, in the William Penn Hotel and 
sufficient assurances have already been re- 
ceived to make a definite promise now that 
the speakers will be among the most promi- 
nent identified with the jewelry trade in 
America. In fact, of those who have spoken 
before this organization, it is predicted that 
none will eclipse the brilliant array that will 
be present on this occasion. While the list 
of speakers is not yet complete, sufficient 
are already booked to assure the entire 
jewelry trade that when reservation cards 
and invitations go out it will be wise to 
return them early. 

President Sam F. Sine, of the club, has 
obtained the use of the big ball room for this 
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occasion, and the largest it will have been 
the privilege of the Jewelers’ 24-Karat Club 
to occupy for a similar event. There are 
so many things of interest to jewelers juz 
now that the talks by the speakers on this 
occasion will make jewelry history, for the 
jewelers of the nation. And those who talx 
will talk advisedly and with authority. 

As soon as it became known that there 
would be a dinner this year that would out- 
rival anything yet given by the craft here, 
there was a spontaneous responsé on the part 
of the Pittsburgh trade to be in on the affair. 
As it will be strictly a man’s event there 
will be plenty to amuse and also to enlighten 
those who will be fortunate enough to be 
present. 








Death of John F. Glynn 


Provipence, R. I., Feb. , 26—John F. 
Glynn, one of the most expert jewelry en- 
gravers in this section, died last Sunday at 
the home of his mother, Mrs. Mary (Fan- 
ning) Glynn, 252 Douglas Ave., this city, 
after a long illness. He was in his 47th 
year. 

He was born in this city, where he at- 
tended the public schools, and at the age 
of 16 years he entered the employ of the 
old Ladd Watch Case Co., at Eddy and 
Middle Sts., where he was apprenticed to 
learn the engravers’ trade and became one 
of the most expert watchcase engravers in 
the country. When that concern gave up 
business, Mr. Glynn opened a small shop 
on Page St. for himself, where he remained 
a few years and about 15 years ago moved 
to Attleboro to take a position in the en- 
graving department of C. H. Allen & Co. 
He remained with this firm up to the time 
he was taken ill, and for the last five years 
he had made his home with his mother. 

He was a member of the Attleboro Lodge, 
No. 1014, Benevolent Protective Order of 
Elks and of Pokonoket Tribe, Independent 
Order of Red Men. In his younger days he 
was interested in military affairs and for 
several years was a member of the United 
Train of Artillery of Providence. 

Besides his mother, he ig survived by 
three brothers. 








Death of Jeremiah Wheeler 


ProvipENce, R. I., Feb. 26.—Jeremiah 
Wheeler, a member of the manufacturing 
jewelry concern of the North Swansea Mfg. 
Co., at North Swansea, Mass., died at his 
home in Swansea Thursday night. 

He was the son of Samuel and Rebecca 
Wheeler and was born in South Rehoboth, 
Mass., about 58 years ago. He attended the 
district schools and then went to Attleboro, 
where he learned the jewelry business and 
worked at the Attleboros and in this city 
for several years as a journeyman. About 
15 years ago he purchased an interest in the 
North Swansea Mfg. Co., and has been ac- 
tively identified therewith ever since. 

He was married to Miss Blanche Goff, 
of South Rehoboth, who died about eight 
years ago. He was a member of Pioneer 
Lodge of Masons of Somerset, Mass., and 
of the Swansea Grange, Patrons of Hus- 
bandry. 








E. O. Tollefsrud has opened a jewelry 
store at Pine River, Minn. 
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SEEK JEWEL SETTER 


i olis Police Send Out Alarm for 
oo Erlich Charged with Embezzle- 
ment by His Employer 


apotis, Ind, Feb. 25.—Police 
Pg the United States and Canada 
have been asked to search for Henry Er- 
lich, who is under indictment by the Marion 
County Grand jury of Indiana for the em- 
bezzlement of more than $2,000 from M. R. 
Norse, a manufacturing jeweler at 321 Occi- 
dental building, Indianapolis. Erlich al- 
leged to Mr. Norse, upon going to work for 
him, or rather in his plant, that he was a 
former Canadian soldier and he had good 
letters of recommendation from Toronto and 
New York city firms. After he left and 
the embezzlement was discovered, Mr. Norse 
could not remember the names of the firms, 
since he did not keep the letters. 

Erlich is about five feet six inches tali, 
weighs about 170 pounds and has dark hair, 
dark eyes, a smooth shaven face with a 
heavy beard growth. He wore a Canadian 
service button and when last seen, he wore 
a dark blue suit, with pin stripe and a 
dark overcoat, knee length, with a belt. 
The Indianapolis police chief has sent broad- 
cast letters containing the description of the 
man and Mr. Norse has sent letters to hun- 
dreds of jewelers throughout the country. 

The embezzlement was discovered by one 
of the employes of the plant while Mr. 
Norse was home sick. A customer called 
for some finished work and it was missing. 
Erlich had not been at work that day and 
a search failed to locate him. Later it was 
discovered that he had made some collec- 
tions that had not been turned in. 

The missing man went to work in Mr. 
Norse’s plant on a percentage basis and Mr. 
Norse said he was one of the best ring set- 
ters he has ever seen. He made from $6 to 
$8 a day and shortly after the first of Febru- 
ary went around to some of the retail estab- 
lishments for which he had done work and 
collected for the entire amount due. At 
Leo M. Krauss’ store, Mr. Krauss paid his 
bill and gave him a whole carat diamond 
to set for the next morning. At another 
place he secured some rings on which work 
was to be done and money due the com- 
pany. Both money and rings are missing. 
Some work already in the shop was also 
missed. 








New Hampshire Retail Jewelers Hold In- 
formal Gathering at Manchester and 
Discuss Trade Topics 


MANcHEsTER, N. H., Feb. 23.—An en-. 


thusiastic mid-Winter gathering of the New 
Hampshire retail jewelers was held here 
Feb. 16. 

Following the banquet, President Gordon 
presided over a “Smoke Talk” meeting at 
which a number of the business problems 
now confronting the jewelers were inform- 
ally discussed. 

Henry Arnold, of Boston, gave an in- 
structive talk on the tax question. ‘ 

The following resolution was adopted and 
secretary instructed to send copies to Sena- 
tors and Representatives at Washington: 

Whereas, We believe that the tax is a matter for 


all people and no class should be favored or con- 
sidered above any other class; that each should 
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contribute to the expenses of the government 
according to his means and the service which the 
government renders in protecting him; 

Resolved, That the New Hampshire Retail 
Jewelers’ Association is in favor of a Turnover 
Sales Tax of 1 per cent. 


On motion of Carl Anderson, it was 
unanimously voted to hold the annual con- 
vention in Manchester, leaving the date to 
be decided upon by executive committee. 








Sterling Silver Tablet to Be Presented to 
President-Elect and Mrs. Harding by 
Citizens of Marion, O. ; 


Provipence, R. I., Feb. 26.—One of the 
handsomest examples of the silversmithing 
produced by the Gorham Mfg. Co. in a 
long time was shipped the past week to 
Marion, O. It is a sterling silver tablet or 
placque to be presented to President-elect 
Warren Gamaliel Harding by the citizens of 
his home town as he leaves Wednesday 
morning for Washington to be inaugurated 
President of the United States. It is a 
testimonial of his neighbors and fellow- 
townsmen of their affection and respect for 
him who, in a few days, will become the 
first citizen of this country. 

The inscription on the placque is in flat- 
faced block letters and reads as follows: 


To 
Warren Gamaliel Harding 
and his wife, 


Florence Kiling Harding 


From the citizens of Marion in testi- 
mony of affection and of gratitude for 
loyal friendship, devotion to the pub- 
lic welfare, and service to the highest 
conception of American citizenship. 


God’s Blessing to You 
Marion, O., March 2, 1921. 


The placque was designed and executed 
by the Gorham Mfg. Co., whose reputation 
for artistic work of this kind is well known. 
It was ordered through C. E. Turney, 
jeweler at Marion, O., and is beautifully 
finished. The plate is 14%4 inches high by 
8% inches in width, exquisitely modeled 
and is mounted on a polished mahogany back 
16 inches by 10% inches, which affords a 
very pleasing combination of colors, the 
dull grey of the silver contrasting against 
the rich warm brown of the wood. 

The inscription is enclosed by an elaborate 
rosette and reed border surmounted by a 
classic cornice and upon this cornice rests 
a laurel wreath supported on either side by 
a delicately embellished cornucopia, which, 
as everyone knows, is an emblem of plenty 
and prosperity and apparently signifies the 
expectation of the donors that the cornu- 
copia will remain as a proper symbol of the 
conditions of our country during President 
Harding’s administration. Within the 
wreath is arranged an American eagle with 
outspread wings, which can be construed 
either as the insignia of the Republican 
party or as the national emblem. 

At the bottom, between a pair of delicate 
floral scrolls, rests a miniature shapely 
shield, inscribed with the single letter “H.” 

The Harding tablet will be presented to 
Mr. and Mrs. Harding from the famous 
“front porch” Wednesday, March 2, at 11 
A. M., as they are leaving home for the 
capitol. 
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DEATH OF EDWIN B. SMITH 


Pioneer Gold and Silver Electro Plater 
Passes Away at the Home of His 
Daughter in Newark, N. J. 


Newark, N. J., Feb. 24.—Funeral serv- 
ices were held this afternoon for Edwin B. 
Smith from the home of his daughter, Mrs. 
John N. Utter, at 66 Cyprus St. Interment . 
was at Mt. Pleasant Cemetery. Mr. Smith 
was a former Assemblyman and excise com- 
missioner in Newark, and was a pioneer in 
the gold and silver electro-plating business. 
He died on Washington’s Birthday at his 
daughter’s home, where he lived. Besides 
his daughter, who was visiting in California 
when he died, he leaves a son, Allen Smith, 
of this city. In 1873 Mr. Smith lost his 
sight from an explosion which occurred 
during an experiment he was making in con-. 
nection with electro-plating. In 1882 he was 
elected to the Assembly on the Republican 
ticket and during his term had the distinc- 
tion of being the first blind man to preside 
over that body. The honor was conferred 
on him during the absence of the Speaker. 

Mr. Smith was able to make his way about 
the city alone despite his blindness, and con- 
tinued his electro-plating business for a num- 
ber of years with the help of his wife, who 
died about five years ago. He was active 
in helping Civil War veterans establish their 
pension claims, as he had been in the war 
himself. He enlisted in this city in the 
Civil War on the day the recruiting sta- 
tion was opened. He was less than 20 at 
the time. He was assigned to the First 
Regiment, New Jersey Volunteers. Three 
of his brothers: also joined the colors. ° At 
the termination of his enlistment he entered 
Company D, Second Regiment, District of 
Columbia, and resigned from that to accept 
appointment as second lieutenant of Com- 
pany B, 35th Regiment, New Jersey Volun- 
teers. He was attached to Sherman’s army 
on its march to Atlanta and the sea. 

When mustered out he established his 
electro-plating plant in Brooklyn. When he 
became blind he gave this shop up but 
continued to do work in his home for a few 
years. 

He served two terms with the Excise 
Board. As he became older he had to 
withdraw from several associations with 
which he was connected, but he retained his 
interest in Lincoln Post, G. A. R. As com- 
mander of this post at the time it deeded 
the Lincoln Statue in front of the Court 
House to the city, be signed the paper af 
conveyance. The late Theodore Roosevelt, 
who was the speaker on that occasion, stood 
beside Mr. Smith as he affixed his signature 
to the paper, and then signed his own name 
as witness. 


Mrs. Smith was appointed a pension at- 
torney, and Mr. Smith acted as her un- 
official assistant. Mrs. Smith died in Florida. 
She was taken ill while accompanying her 
husband, who went to Florida in search of 
health. 

Mr. Smith had been in. poor health for 
a long time. He was stricken with apoplexy 
the day before he died. He was born Sept. 
2, 1841, in Jefferson Village, now Maple- 
wood, and was the son of William Allen 
Smith and Phoebe Hand, both of Revolu- 
tionary stock. 
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The One Man in a Million 
To Wait For 


The W. W. W. Ring Man is the man to wait for. 


He brings to you Rings of unsurpassed quality—originality of style 
and exclusiveness of designs. 


He is the only man who comes to you, equally as anxious to help you 
sell your goods as he 1s to sell hts goods to you. 


He is the only man who brings you a Service in Advertising and 
Selling assistances that makes your business a good business, every 
day in the year. 


He is the only man who brings a marvelous window attraction, news- 
paper cuts, trade building cards and cutouts—all free, that put pep 
into your business and profits into your pocket. 


He’s the one man in a million to wait for 
and he’s on his way to see you. 


White, Wile & Warner—Buffalo 





Sonia 




















Makers of 
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THUGS BEAT AND ROB JEWELER 


Bandits Cross New York “Dead Line” and 
Escape with Loot Valued at $22,141 
New York’s famous “dead line” estab- 

lished many years ago by the Police De- 
partment was again crossed last Friday 
at noon by two bandits who after hold- 
ing-up and beating J. Maiorana, a mem- 
ber of the firm of Ratzkoff Bros. & Co., 
manufacturers of diamond jewelry, 206 
Broadway, unconscious, rifled the safe 
of platinum mounted jewelry and a few 
loose diamonds: valued at $22,141. Un- 
fortunately for the concern a $40,000 in- 
surance policy, covering losses by theft 
was cancelled only a few days ago, and 
one amounting to $20,000 taken out. Mr. 
Maiorana, who was severely beaten about 
the head by the bandits, is still confined 
to his home. The only clues the police 
have is a description of the men, one of 
which Mr. Maiorana claims had called at 
his office on several occasions trying to 
sell sealing wax. 

Since the illness of S. Ratzkoff, another 
member of the firm, it was Mr. Maio- 
rana’s custom to be alone in his office, 
usually from 11.30 a. m. until 1 p. m. each 
day, while his partner visited his doctor 
in an uptown section of the city. It was 
while he was alone and sitting at his desk 
near the door leading from the hall to 
the office, last Friday about noon, that 
one of the bandits walked into the place. 
As Mr. Maiorana looked up from his 
desk he was confronted with a revolver 
in the hands of the bandit and at the 
same time the second man entered the 
establishment and then locked the door. 
In an effort to save some of his merchan- 
dise. Mr. Maiorana arose from his chair 
and began backing up towards the safe 
in an effort to close the doors. The 
holdup man immediately detected Mr. 
Maiorana’s movements and the next mo- 
ment one of the pair hit him a smashing 
blow in the face. At the same time the 
other man struck him over the head with 
the butt of his gun and rendered him un- 
conscious. 

Before losing his senses, Mr. Maiorana 
noticed that one of the men produced a 
small black satchel into which he began 
emptying the contents of the safe. 

While struggling to get to his feet 
about 15 minutes after being struck, a 
woman customer entered the place and 
saw Mr. Maiorana. By this time the 
bandits had made their escape with prac- 
tically everything which was in the safe. 
The woman seeing the jeweler lying on 
the floor ran to the hall and at the same 
time gave an alarm. A policeman was 
immediately summoned and a few min- 
utes later a doctor from a nearby hospital 
was on the scene. A number of detec- 
tives soon arrived from the Detective Bu- 
reau of the Old Slip Police Station. Mr. 
Maiorana was questioned at some length 
by the detectives and then taken to 
police headquarters for the purpose of 
looking over the Rogue’s Gallery, and, if 
possible, to pick out photographs of his 
assailants. He was unsuccessful in 
identifying any of the photographs and 
shortly after returned to his office and 
was then taken to his home, where he is 
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still confined. Mr. Maiorana is not only 
suffering from the beating he received at 
the hands of the crooks, but also is‘in a 
very highly nervous condition. 

The jeweler is positive in his assertion 
that the man who entered the office first 
and confronted him with the revolver is 
the same man who on several occasions 
called trying to sell sealing wax. The 
police have a good description of this 
man and are now running down every 
clue possible in an effort to capture him. 
It was at first believed that the loss 
would be at least $50,000, but after com- 
piling an inventory it was found that the 
firm has lost merchandise worth $22,141. 

All the articles of jewelry taken were 
made of platinum and were set either 
with diamonds or sapphires. The loot 
consisted of brooches, bar pins, rings and 
platinum mountings. All of the articles 


were especially made and bore no marks 


of identification. 





Horace M. Peck, Secretary of the Manufac- 
turing Jewelers’ Board of Trade, Ap- 
pointed Receiver for the A. H. Bliss 
Mfg. Co. Under a Bond of 
$1,500 
ProvipENCE, R. I., Feb. 26.—)'udge Doran 
the past week entered a decree in the Su- 
perior Court, upon the petition of Mrs. 
Catherine M. Bliss, a stockholder and cred- 
itor of the manufacturing jewelry concern 
of A. H. Bliss Mfg. Co., corner of Borden 
and Hospital Sts., this city, though holding 
a Massachusetts charter of incorporation, 
asking that a receiver be appointed. The 
petition was granted and Horace M. Peck, 
secretary-treasurer of the Manufacturing 
Jewelers’ Board of Trade, was appointed 

receiver, under a bond of $1,500. 

According to the facts set forth in the 
petition, the receivership is set up for the 
benefit of and to the interest of the stock- 
holders, creditors and other persons inter- 
ested in said corporation and its estate and 
effects. The receiver is authorized to take 
immediate possession and charge of the 
estate, properties and effects, continue the 
business until further notice under the di- 
rection of the court and to do such other 
things as may be necessary for the pres- 
ervation and protection of the properties of 
all concerned. 

The decree provides that the further prose- 
cution of any pending suits, actions or other 
proceedings and the institution of any pro- 
ceedings which involve or are against said 
corporation are enjoined until further order 
of the court. 

Tt is stated that the liabilities approximate 
$17,000, of which about $6,000 is for mer- 
chandise and the remainder horrowed money. 
The assets consist of machinery, tools, fix- 
tures and other appointments of the plant, 
there being only a small book accounts col- 
lectible due the concern. It is stated that 
the receivership was forced by the failure 
of a Baltimore concern in which A. H. Bliss 
Co. was heavily involved and also on ac- 
count of a suit at law that is pending against 
the corporation. 

The business was first established in the 
early 80’s by Anthony B. Bliss at Attleboro 
and with various changes continued until 
the business was incorporated under the 
laws of Massachusetts in January, 1920, with 
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an authorized capital of $25,000, the officers 
being as follows: Frank H. Bliss, president 
and treasurer; George A. Knowles, vice- 
president; Bertha C. Hempdel, clerk, and 
these comprise the directorate. Anthony H. 
Bliss, the founder of the business, died early 
in 1920, following which the business was 
removed to this city. 


FIRE IN JEWELRY PLANT 











Flames Cause Damage Estimated at $10,000 
in Providence, R. I., Factory 

PRroviDENCE, R. I., Feb. 26—A fire which 
started at 10:30 o’clock last Wednesday 
night from an unknown origin in the manu- 
facturing jewelry establishment of the G. & 
B. Mfg. Co., on the second floor of the two 
and one-half story wooden structure at 425 
Richmond St., caused damage estimated at 
fully $10,000. 

The building is -owned by Swartz & 
Wunsch, who also owned the wooden build- 
ing next to the one that was on fire, as well 
as the four-story brick manufacturing build- 
ing at the corner of Point and Richmond 
Sts. The first floor of the building at 425 
Richmond St. was occupied by John Nyman 
& Co., manufacturers of light machinery 
and. tools, largely for jewelry and allied 
concerns. The second floor, where the fire 
started, is occupied by Louis Goldstein and 
Samuel Bernstein, doing business as the G. 
& B. Mfg. Co., manufacturing jewelers, 
while the third floor was occupied by Frank 
Parness, doing a- manufacturing jewelry 
business under the firm style of Parness 
& Beeber Co. All of these firms suffered 
from fire and water. 

The stocks of the occupants of the next 
building at 415 Richmond St., including 
Simon Silverman, doing a manufacturing 
jewelry business as the Silverman Mfg. Co., 
and Adolph Aron & Sons, manufacturers of 
imitation and semi-precious stones, were 
also damaged by water which entered the 
building when the glass in the windows were 
broken by the streams of water played 
against the side of the building to save it 
from igniting, 

The blaze gained considerable headway 
before the first piece of apparatus rolled up, 
responding to a still alarm. There was an 
unexplained delay in striking the alarm, two 
men who attempted to pull in the box claim- 
ing that it would not function and that they 
had to go to a police patrol box to send 
out the alarm. The fire alarm officials, 
however, dispute that there was anything 
the matter with the box, which they claim 
worked all right immediately afterwards 
when tested. 

At any rate, there was a delay so that 
when the firemen arrived the flames were 
bursting through the roof and_ gaining 
headway rapidly and a larger number of 
lines of hose were laid than usual so that 
enough water might be thrown on the blaze 
to subdue it and prevent it from spreading 
to an adjoining structure of the same gen- 
eral construction. 








Howard A. Ellison, a registered optom- 
etrist and jeweler of Aberdeen, S. Dak., is 
going to Mobridge to open a jewelry re- 
pair shop in the Olson pharmacy. Mr. 
Ellison is a graduate of the Bradley Poly- 
technic Institute of Peoria, Ill, and has had 
previous experience in the jewelry business. 
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Nebraska Jewelers Hold Annual Convention 











Members of State Retailers’ Association Meet at Omaha for Two Days’ 
Session—Interesting Addresses and Discussions Features of the 
Program—Officers Elected and Resolutions Adopted 
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Omanwa, Neb., Feb. 25.—The 16th annual 
convention of the Nebraska _ Retail 
Jewelers’ Association was held at the Hotel 
Fontelle in this city on Wednesday and 
Thursday. 

President F. A. Hannis, of York, opened 
the convention at 10 a. m. the morning ot 
Feb. 23, and delivered a message of cheer 
and optimism to the assembled delegates. 
He congratulated them on the spirit shown 
in that so many were present for the first 
meeting. He spoke in part as follows: 


ADDRESS OF PRESIDENT HANNIS 


A most distressing condition followed the light- 
ning drop last Fall—when grains and livestock 
took such a tumble. Nebraska’s 1920 crop—the 
best in years—had no market and the farmers 
would not sell—money was tight and he could 
not borrow—hence, his obligations were unpaid. 
The merchant was obliged to wait on collections 
and grant an extension of credit—this caused 
him some embarrassment when his accounts pay- 
able fell due. 

Many merchants, by offering liberal discounts, 
unloaded their stocks and were able to weather 
the ‘storm. There has been practically no drop 
in the wholesale prices of jewelry—sterling sil- 
verware is the exception and that was due to 
a drop in raw silver. Even through war times 
there was little advance in the prices of mer- 
chandise in our lines—except diamonds, clocks 
and a moderate increase in watches. The crisis 
of reconstruction passed with the closing of the 
old year—1920. Meet the new year with cheer 
and hope. It is the time for conservative buy- 
ing—but do not cease altogether. You cannot 
sell, if you do not have the goods and you know 
the old adage, “‘goods well shown are half sold.” 
How can you show them if you do not have them 
in stock? 

Better business is the desire of every ambitious 
merchant. Business has been classified thus: 
Enterprise—merchandising and administration. 
They are potent essentials if you would win. 

Enterprise is an initiative quality with unre- 
mitting diligence. 

Merchandising is displaying and showing your 
wares in such an attractive and convincing man- 
ner that customers are created. 

Administration is the presiding over your store 
organization’ and seeing that the various depart- 
ments are functioning. This is an age of organi- 
zation and it is your duty to organize and sys- 
tematize your business that you may keep in 
closer touch with every phase and department of 
it. Without records how will you be guided in 
your policies for 1921? Fortunately the Govern- 
ment requires the keeping of an accurate set of 
books, and thus the jewelers are compelled to 
keep accurate records. Use these for other pur- 
poses than estimating your tax for “Uncle Sam.” 
Such a record book should be your “Quije” 
board—the readings should guide you in formu- 
lating plans for the year. Be progressive— 
methods of the 19th century will not work now 
—use those of the present time, if you would 
succeed. There is good business to be had if 
you will go after it. 

The working class can buy more with their 
dollar than a year ago. Wages have not de- 
creased materially but clothing, shoes and food- 
stuffs cost much less at the present time. 

In place of strikes and the autocratic, dominant 
and reckless spirit which has prevailed there is 
loyalty, service and co-operation. This is an 
encouraging feature that will help in adjusting 
conditions very materially. Business will expand 
as consumption overtakes production and this is 
sure to follow. Frosperity is just ahead of us— 
enly awaiting the revival of business this Spring 
and Summer. 

Through our national and State organizations 
we hope to have a small uniform sales tax of 
1 per cent. applied to all lines of business, rather 
than a heavy discriminatory tax (luxury tax) 


applied to a tew lines of business, of which the 
jewelry business is sure to be one. The same 
medium killed the bill to tax gold $10 per ounce. 
We have supported the Vigilance Committee in 
their fight for jewelers’ interests, supported the 
Fair Trade League in their fight for the Stephens 
one price bill. Subscribe to the National Pub- 
licity Bureau. We were represented at the State 
convention of Nebraska Retail Dealers and are 
supporting the legislative committee that is work- 
ing for a bill known as ‘“‘Uncalled and Unclaimed 
Repair Bill.”” We subscribed to the Research 
Bureau. Success is ours in the long fight for a 
suitable margin on sterling silverware. The asso- 
ciation has stopped the habit of free engraving, 
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which has been such a burden to the craft. The 
elimination of retailing among wholesalers, the 
elimination of the time guarantees, and the estab- 
lishment of living prices in the repair department 
are a few of the things accomplished. Our na- 
tional association has given us cheap fire insur- 
ance through our Jewelers Fire Insurance Com- 
pany. 

What a wonderful record of Victory and Suc- 
cess. 


The secretary-treasurer’s report was then 
made by Secretary Ed Fanske, Pierce. 
Secretary Fanske told something of the 
work he had been doing by letter and tele- 
gram protesting against the passage of vari- 
ous pieces of proposed legislation detrimental 
to the jewelry trade. 

George J. Weber, of York, followed with 
an address on the Higher Idealism, in 
which he touched the chord of good fellow- 
ship, and quoted James Whitcomb Riley 
very acceptably. 

Frederick S. Taggert, of New York, secre- 
tary of the Sterling Silverware Manufac- 
turers’ Association, being unable to be pres- 
ent, sent his address, which was read by 
Secretary Fanske. It appears Taggert ad- 
vocated an efficient accounting system, and 
is printed in this issue, on pages 101 and 103. 

E. P. Clark, Oneida, N. Y., representing 
the Oneida Community, Ltd., praised the 
“Gifts That Last” campaign, and stated that 


‘helps. 
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his company had donated $3,000 to the cam- 
paign and offered in addition the SErvices 
of its merchandising man to further this 
campaign. He touched on the importance 
of advertising in the jewelry business and 
said his company would in 1921 put on the 
biggest advertising campaign it had ever 
promulgated. He told of the plan the com- 
pany has to furnish the dealer advertising 

He called attention to the value of 
the retailer jeweler’s window also as a 
medium of advertising. 

Touching on the value of general adver. 
tising, he said, “The day is coming when 
people will refuse to buy goods they do not 
know about. Aside from general adver- 
tising it is important to advertise correct 
service pieces, That helps to educate the 
public as to what are the correct pieces, 
and brings them just that much nearer the 
purchasing point than they were while they 
were still undecided as to styles, etc.” 

In the questions that were asked Mr, 
Clark, the subject came up as to whether 
manufacturers should allow their silver. 
ware to be sold through the hardware mer- 
chant as well as through the jewelers, Sey- 
eral of the jewelers complained that hard- 
ware merchants in their towns were also 
handling the same make of silverware the 
jewelers were handling, and in some in- 
stances were underselling them. Mr. Clark 
pointed out that the manufacturer dare not 
under the law refuse to sell to any class of 
merchants that desire his goods. 


“Joe” Mazer, formerly of New York, now 
associated with T. L. Combs in the retail 
jewelry business here, gave the assembled 
jewelers an optimistic address, and in fact 
was frequently on the floor throughout the 
entire convention. Mr. Mazer told the 
jewelers of his methods of selling diamonds, 
creating desire in his prospective customer, 
etc. He said also that a house should fea- 
ture its high-priced diamonds in the window, 
to gain the reputation of being a real dia- 
mond house. “When a man is in the mar- 
ket for a diamond and he tells his friends 
about it, the friend will say, ‘You go down 
to so and so. I saw a $1,500 diamond in 
his window.’ Maybe the man only wants 
a $50 diamond, but he will go to the $1,500 
house because he realizes that there is a 
real diamond man who can be depended upon 
to give him correct information on dia- 
monds. Some one may tell that prospective 
customer that there is a place down the 
street that has 100 diamonds in the window 
at $50 apiece, and although the prospect 
wants a $50 diamond he will not go there. 
He will go to the $1,500 house and ask to 
see a $50 diamond.” 


On Wednesday night the retail jewelers 
of Omaha entertained the visiting jewelers 
at a theater party at the Orpheum. 

On Thursday a message from the late 
Col. John L. Shepherd was read by Secre- 
tary Fanske. Colonel Shepherd had been 
placed on the program, and had prepared 
his paper. When he became ill and found 
it impossible to attend, he sent his paper 
to the secretary to be read. Just two days 
before the convention opened the grand old 
Colonel died at Pasadena, Cal. 

Following the reading of his message, Mr. 
Mazer, T. L. Combs, and many others spent 
nearly an hour eulogizing the late Colonel, 
as the grandest figure the jewelry business 
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t this country has ever known. 
A resolution was then introduced by Mr. 
Mazer, apropos the passing of Colonel 
herd, and unanimously adopted by a 
Shep yote during which the entire group 
ype jewelers stood for five minutes 
with bowed heads. Aes 
It was voted that the resolution be framed 
with a suitable frame and sent to Mrs. 
Shepherd at her home at Pasadena. 
Following is the resolution: 


e angels of God, in their search 

po oe more beautiful their heaven, 

for impressed with the wondrous worth, grandeur 

wi sublimity of the life of our friend, counsellor 
- inspiration, Colonel John L. Shepherd; and 

"mene, God expressed a wish that our adored 

Colonel be made a member of His household; 


throughou 


and ; 
/ Monday, February twenty-first, in 
ge ig? e yoy Nineteen Hundred and 
Twenty-one, His messengers formed a guard of 
honor to escort the soul of our incomparable friend 
to that celestial abode where Light and Truth 
emanate forever; therefore be it , 
Resolved, That we, the retail jewelers of Ne- 
braska, in convention assembled in the city of 
Omaha, on the twenty-fourth day of February, 
Nineteen Hundred and Twenty-one, express our 
devout thanks to. Almighty God for His gracious. 
ness in permitting us to enjoy on this earth for 
so long a time, so unusual a personality. Hence- 
forth, for the Colonel’s darling wife and for us, 
there will be always a vacant chair at the table, 
and an inexpressible yearning in the heart for the 
superlatively wonderful husband and friend. Our 
ears will hear no more his words of wisdom or 
wit; nor our eyes feast again on his beloved form, 
but his example will ever be lodged in our inner- 
most consciousness, a constant inspiration to do 
nobler things, a soothing balm to grieving hearts, 
and sweet consolation for that time when each of 
us approach that day which will usher us into the 
home made more perfect by the soul of this grand 
gentleman. 


FE. A. Warner, of Kansas City, talked on 
advertising, and insisted that it is absolutely 
essential to the retail jeweler as well as 
to the manufacturer. “Advertising is the 
irrigation system of business,” he said. 
“There is a happy medium in advertising as 
in anything else. You should find this 
medium, outline an advertising program, 
and go ahead and follow it consistently. 
Eighty-four per cent. of the jewelers who 
failed in business last year were not ad- 
vertisers.” 

Miss M. L. Addis, secretary of the Kansas 
Retail Jewelers’ Association, who visited 
the convention, was called to the floor and 
declared that she endorsed all Mr. Warner 
had said about advertising. “The retail 
jeweler who does not advertise,” she said, 
“Should be dropped out of one of those air- 
planes going 100 miles an hour that you 
saw going over here a little while ago.” 

Miss Addis said she merely came to the 
Omaha convention to get all the good point- 
ers she could because her association was 
to have a convention shortly and she had 
come to learn. 

T. L. Combs, of Omaha, former president 
of the national association, now director of 
the National Publicity Association, told of 
the work of the association and how na- 
tional advertising has created a bigger de- 
mand for real gifts. 

Mr. Gibson treated the jewelers to a mov- 
ing picture show in the convention hall, 
showing them through the Big Ben clock 
factory in the movies. 

The question box opened a lot of dis- 
cussion and many questions of interest to 
jewelers were asked and answered. 
The following officers were elected for the 
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ensuing year: President, Fenton Fleming, 
Lincoln ; vice-president, R. A. Goodall, Ogal- 
lala; secretary-treasurer, Ed B. Fanske, 
Pierce. 

Directors elected were: Grover Spangler, 
Fremont; E. O. Furen, Omaha; -F. A. 
Hannis, York. 

Joseph Mazer was appointed to head the 
delegation to attend the national convention 
at Buffalo in September. 

Following are the resolutions adopted by 
the convention: 


RESOLUTIONS. 


For the 16th annual convention of the Nebraska 
Retail Jewelers Association, convened at Omaha, 
Feb. 23 and 24, 1921, to acknowledge the many 
courtesies being extended to it, is not only a pleas- 
ure but justly due to those extending the favors, 
viz., The Omaha Retail Jewelers Club, the Whole- 
sale Jewelers and Kindred Jobbers of Omaha, the 
Chamber of Commerce, the Ku Kus and the Fon- 





E. B, FANSKE, SECRETARY 


tenelle Hotel management, together with the trade 
press and city press; to all of these we extend 
a word of high appreciation. 

Whereas, The officers of the American National 
Retail Jewelers Association, in joint session with 
the New York State Retail Jewelers Association, 
at Buffalo, N. Y., on Feb. 3d, passed a resolution, 
asking all manufacturers of sterling silverwares to 
maintain or increase the present standard of re- 
tail markup in order that a consistent profit may 
be made and a stimulus to increased turnover be 
continued; therefore be it 

RESOLVED, That we most heartily endorse the 
aforesaid resolution, and that because of our expe- 
rience, we urge the manufacturers of all our 
kindred contract resale price goods to increase 
these resale prices, or maintain them at a point 
that will pay the retail jeweler a profit consistent 
with present day conditions and fixed overhead 
costs. 

* * * 

In keeping with the resolution of our parent or- 
ganization, the American National Retail Jewelers 
Association, passed at last year’s annual convention 
at Louisville, Ky., whereby the annual dues to the 
national association were increased to $5 per year, 
beginning with 1922, be it resolved, that the annual 
dues for membership in the Nebraska Retail Jewel- 
ers Association be and is hereby fixed at $8 per 
year, beginning with dues for the year 1922, and 
that we congratulate our national association upon 
this action and urge all our sister States to hastily 
approve it and establish dues consistent therewith. 

* * * 


The National Jewelers Publicity Association con- 
tinues to deserve and command our appreciation 
and co-operation, because of its wonderful cam- 
paign in behalf of the jewelry craft, and the entire 
buying public. Its idealistic presentation of the 
virtues of its irresistible appeal to the thinking 
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public to buy “Gifts that Last” is most dignified 
and praiseworthy; therefore be it 

RESOLVED, That we express true congratulation 
and pledge continued generous ‘support to this 
splendid branch of our industry. 

We can do no better as a State organization than 
to incorporate in these resolutions some of those 
passed by our last national convention, particularly 
those referring to the necessity of every retail 
jeweler safeguarding himself against burglary, or 
losses of all forms, by adequate insurance. This 
protection is absolutely imperative in these days, 
and we urge every one of our members to pro- 
tect themselves generously with this class of in- 
surance. We would further endorse the uphold- 
ing fund of our national association so propitiously 


instituted and administered by our esteemed presi- 


dent, Arthur A. Everts, Dallas, Texas, and we 
would also again express our continued endorse 
ment of the success and benefits of our Research 
Bureau under the wise administration of our es 
teemed past president, George A. Brock, of Los 
Angeles, California. 

* * * 


In commendation of the campaign of the Jewel- 
ers Vigilance Committee, having for its purpose 
the elimination of the present discriminatory five 
per cent commodities tax and the replacement of it 
by a general sales tax of one per cent on all mer- 
chandise retail sales, be it resolved, that the Ne- 
braska Retail Jewelers Association hereby express 
itself as highly pleased with the service of our 
Vigilance Committee, and that we urge them on in 
their efforts and pledge them our unstinted sup- 
port. 

* * * 

A Nebraska State Convention would be remiss in 
duty did it not hold up to view the fallacy of 
loaning watches to customers, doing free engraving, 
and selling or giving guarantees of unlimited or 
unbusinesslike form. Our duty lies more in ren- 
dering skilled service, giving out dependable in- 
formation and offering only good merchandise to 
the public. 


* * * 


The Good and Welfare Committee of our No- 
tional Jewelers Board of Trade wisely recommends 
that in shipping our goods by parcel post in un- 
sealed packages, that we refrain from using any 
visible sign or sticker indicating that the contents 
of the package is jewelry. 

* * * 


Whereas, Since our last annual convention, the 
angel of death has claimed another of our former 
presidents in the person of George Arkwright, who 
was called home on Feb. 19, 1920; be it 

Resotvep, That the Nebraska Retail Jewelers 
Association hereby records its great loss from its 
meinbership and expresses its sorrow and conso- 
lation to his family and friends. 

a * * 

We desire to express our high appreciation to 
the officers of the Nebraska Retail Jewelers Asso- 
ciation, and similarly to the officers of the Ameri- 
can National Retail Jewelers Association for their 
most efficient and beneficial administrations during 
the past year. They have been ever alert to our 
needs and dangers, gathering ideas and informa. 
tion of benefit to us, and ever striving to elevate 
our beloved jewelry business to a still higher plane, 
and the jewelers of Nebraska and sister States 
have by their presence at this convention, together 
with the’“Knights of the Grip” and several visit- 
ors, made this 16th annual convention a wonderful 
success. To especially mention the splendid work 
of President Hannis and the voluminous activities 
of our untiring secretary, Ed. Fanske, is to give 
them but scant praise. We owe them more than 
gratitude, because of such effort we as individuals 
and as an organization have made wonderful ad- 
vancemenf in our businesses and in the esteem of 
our communities. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Domestic 
Selling Price Silver 


London U.S. Govt. Standard 

Date. Official. Assay Bars. Price. 

lr 33% Holiday 
PON ci views 32% 60% 99% 
WGN We isis ssw erasers 32 58% 99% 
1 Sey | Eee ee ae 31% 57% 99% 
if ae 32 57% 99% 
Gly Sha goed’ + sank 33 59% 99% 
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PHILADELPHIA, Pa., Feb. 27.—The 25th 
annual banquet of the Jewelers’ Club of 
Philadelphia in the ballroom of the Bellevue- 
Stratford Hotel last night was a fitting 
event to mark the quarter century stage in 
the history of the club’s elaborate dinners. 

It marked, just as the dinners of the past 
have marked, a new peak of uniqueness at- 
tained by the versatile gentlemen of the 
Jewelers’ Club who pride themselves upon 
going each annual banquet one better than 
that of the preceding year. Last year was 
an experiment under the first restrictions of 
the Volstead Act; this year was an accom- 
plishment, wherein the Prohibition Amend- 
ment did not figure. A cycle of 365 days 
wrought a remarkable change. Not once 
last night was a voice heard intoning that 
doleful dirge, “How dry I am.” In the 
words of a well-known advertisement, 
“There is a reason.” The jewelers, profiting 
by experience, were unmindful of the ab- 
sence of popping corks; disdained even to 
remark upon it. The reason, mayhap, could 
be found in the words of one of the speak- 
ers, who remarked that she (and by the way, 
a precedent went to smash when a female 
addressed the gathering) found that jewel- 
ers were now selling useful as well as orna- 
mental articles. She, Miss Mona Morgan, 
Shakesperean scholar and actress, had 
bought a pocket flask in a jewelry store. A 
good merchant uses as well as advertises his 
own wares, you know. 

The banquet was remarkable in more ways 
than one. It was one of those affairs, which 
only the jewelers know how to stage. It 
ran through five straight hours without a 
hitch, without a pause in the interest, with- 
out a diminished attendance toward mid- 
night, without a speaker who bored, or a 
guest who annoyed. These are achieve- 
ments which count. They were accom- 
plished only because the banquet committee 
consists of past masters in the art of enter- 
taining, who can pick speakers, provide en- 
tertainers, and select menus which leave no 
loophole for the critical. 

Even as in past years, the spirit of the 
great Washington hovered over the evening 
of jollity. The jewelers’ Club of Philadel- 
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JEWELERS CLVB, PHILA 


Cwenty-fifth Annual Banguet 





Saturday Evening, February 26, 1921 |, 


at the 


Belleuvue-Stratforda Hotel 





phia has always arranged its banquet to fall 
on the first Saturday after the birthday an- 
niversary of the first and greatest of all 
Americans, has inevitably drawn from the 
life of the Father of his Country some 
homely lessons for application in the present 
day and generation. Last night as in years 
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gone by, the evening might be said to have 
opened and closed with the thought of Wash- 
ington in every mind. In the first hush aftei 
the entry march, when the guests had found 
their seats, the great banquet hall darkened 
and upon a screen flashed the features of 
him who wrought with the sword the 1n- 
dependence of the United States. In the 
silence came the voice of an eloquent man, 
Dr. Edward J. Cattell, city statistician, who 
delivered a brief dedication upon the theme, 
consecrating the nation anew to the precepts 
and principles of Washington. 

Before the lights came on anew, the 
Jewelers’ Club did honor to the memory of 
those of its members who have died within 








the year, showing upon the screen the faces 
of the departed while Bartley J. Doyle, 
president of the club, named them one by 
one—William H. Kinna, James R. Gleason, 
J. Fred Krane, Jopher H. Laird, John R, 
Goodwin, Jacob T. Alburger, Archie Sher- 
rard, Martin V. Burton, William G. Earle 
and Colonel John L. Shepherd. 

With the banquet hall again lighted, the 
guests had first opportunity to view the 
attractive program (a reproduction of it is 
shown), and eye the menu, which was as 
follows: 

Grape Fruit Alice 
Salted Almonds Salted Nuts 
Celery Olives 
Essence of Capon Luculus 
Individual Planked Shad with Roe 
New Potatoes Buttered 
Breast of Guinea, Currant Jelly 
Sweet Potatoes, Honolulu New Feas 
Terrapin 
Hearts of Lettuce Salad 
Assorted Cheese Toasted Crackers 
Hombe a la Franklin 
Fancy Cakes 
Coffee 
Cigars 
Cigarettes 

As usual the various courses were inter- 
spersed with entertainment of an interest- 
ing character. Christie, a versatile piano 
accordion player, was the first of a varied 
program. Then came the “Reminiscent 
Melody” wherein the jewel Sextette, ap- 
propriately named, gave the first of a large 
series of dancing and singing numbers. This 
same sextette a little later, attired as fisher- 
men, dropped lines from the balcony and 
guests leaped to the bait, only to find that 
each dangling fish was charged with elec- 
tricity and produced a startling shock. On 
the stage Maude Fonda, the chief of the 
fisherwomen, gathered her six from the bal- 
cony for difficult dance. Then there was 
the Adelphia Four, a male quartette, which 
sang splendidly, and, toward the ice cream 
course, a clever rendition by the Jewel Sex- 
tette of a song entitled “Jewels,” wherein 
each young woman was attired to represent 
some precious metal or stone and popular 
songs were parodied to bring home the 
simile. From somewhere there appeared 
several trunk loads of tamborines and these 
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tributed up and down the tables un- 
til every guest had one. The curtain on 
tage parted and the explanation of a 
vio on the program was understood. 
rhe phrase was “Tams, with the help of 
those present.” Well, a gentleman attired 
+" Spanish dancer and every blessed 
member of the Jewel Sextette and all the 
‘other entertainers came on the stage at once 
and sang'a song about how to play a tam- 
bourine. The leading man told his audi- 
ence to hit the tambourines when he said 
“tam,” and they certainly did. They brought 


were dis 





LOUIS P. WHITE, “THE MAIN SPRING” OF THE 
BANQUET COMMITTEE 


the assemblage back time and again for an 
encore and the tambourines rattled and 
banged until the speaker’s gavel pounded for 
order and the after-dinner addresses. 


ADDRESS OF MAYOR MOORE 


One of the speakers of the evening had 
been called upon in the course of the dinner. 
He was Mayor J. Hampton Moore, of Phila- 
delphia, who was scheduled for several 
other addresses elsewhere during the course 
of the evening and who was permitted, un- 
der protest, to leave early. Mayor Moore 
began in a humorously-satirical vein to 
speak of how modest Philadelphia was, how 
free from internal strife, how uninterested 
in the tariff, etc. He took occasion, how- 
ever, to remark that with all its troubles, 
Philadelphia seemed to be a little better off 
in the question of police supervision and 
efficiency than New York and Chicago. He 
had several quips at the expense of each 
of these cities, before going into a more 
serious vein. 

His address was virtually a defense of 
the work of the police and a deprecation 
of conditions which needed “moral teachers 
for vicious conditions in a municipality 
rather than the club of the law.” Alluding 
to his own election he declared that many 
of those who had shouted for the measures 
of reform he had set forth in his platform 
had become lukewarm in support when 
they learned that the mayor actually in- 
tended to live up to them. He was not a 
reformer, he said, but intended to do just 
what was naturally right. He had no time, 
he said, for the grafter, the contractor boss 
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and the crooks in official life. He struck 
forcefully at the magistrates who permitted 
their actions to be swayed by political in- 
fluence, and the judges on the bench who, 
with the magistrates, at times made mockery 
of the police. He declared that the police 
should have the utmost support. from all on 
the bench, should not be scoffed at, but 
should have their efforts appreciated. 

“If we could get a little more spunk into 
the magistrates and a little more nerve and 
backbone into the judges your jewelry 
would be safer in the stores and upon the 
fingers or necks of its owners than it is at 
present,” he declared. 

Referring in conclusion to the plan to 
celebrate the sesqui-centennial of the found- 
ing of Philadelphia in 1926, the mayor said 
that the celebration would be assured and 
that in the meanwhile ‘the committee was 





HENRY BODENHEIMER, 
CHAIRMAN RECEPTION 


VICE-PRESIDENT AND 
COM MITTEE 


clearing the way of those who meddle and 
interfere. 

President Doyle, as toastmaster, before 
introducing the first after-dinner speaker, 
predicted that the depression in the jewelry 
business would end by July 1 and that the 
last six months of the year would see busi- 
ness restored to the condition it was in 1919. 
He then introduced Miss Mona Morgan, 
leading lady with Walter Hampton, who, 
he said, “can tell us anything she wishes.” 


ADDRESS OF MISS MONA MORGAN 


Miss Morgan, a very attractive person, 
won the hearts of her auditors in the very 
opening of her address by remarking, 
“Jewelers, silversmiths and other tempta- 
tions of the fair sex—greetings.” She said 
she was first going to tell the jewelers what 
actresses thought of them, remarking that 
she supposed they all knew what jewelers 
thought of actresses. Her best knowledge 
of jewelers came, she said, from one whom 
she had met before Christmas. 


“Charlie, in Syracuse,” she said. “Do any 
of you know him?” 
A hundred voices shouted joyfully 


“Charlie Howe.” ; 
Miss Morgan nodded and then began to 
tell about “Charlie” and a certain beauti- 
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ful pin which “Charlie’s” father had bouglit 
25 years ago, which “Charlie” cherished 
fondly and which “Charlie” was not going 
to sell “unless somebody bought it.” 
“Charlie” had also sold her the pocket flask, 
which was alluded to before. After the 
laughs regarding “Charlie” had subsided, 
Miss Morgan said she wanted to give the 
diners an idea of what Shakespeare thought 
of jewels. She continued as follows: 

“So wide is the range. of immortal verse 
of Shakespeare, and so many and various 
are the subjects he touched upon and 
adorned with the magic beauty of his poetic 
imagery, that it will be of great interest to 
refer to the allusions to gems and precious 
stones in his plays and poems. The great 
favor that pearls enjoyed in the XVIth and 
XVIIth centuries is, as we see, reflected 
by the frequency with which he speaks of 
them, and the different passages reveal in 
several instances a knowledge of the ancient 
tales of their formation and principal ‘source. 
Thus, in Troilus and Cressida (Act. i, sc. 1) 
he writes, ‘Her bed is India; there she 
lies. a pearl,’ and Pliny’s tales of the pearl’s 
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COATES, TREASURER 


origin from dew are glanced at indirectly 
when he says, 


The liquid drops of tears that you have shed 
Shall come again, transform’d to orient pearl. 
(Richard III, Act, IV, Sc. 4.) 
(First Folio, “Histories,” P. 
line 17.) 


198, Col. A. 


PEARLS 

But pearls are fair; and the old saying is 
Black men are pearls in beauteous ladies’ eyes 
’Tis true; such pearls as put out ladies’ 

eyes. 

-_ ~— of Verona, Act V, Se. 4, 

(“Comedies,” p. 36, Col. B, Lines 10-12.) 
“Moreover, we have a simile which might 
almost make us suppose that Shakespeare 
knew something of the details of the pearl 
fisheries, when the oysters are piled up on 
shore and allowed to decompose, so as to 
render it easier to get at the pearls, for he 
makes one of his characters say, speaking 
of an honest man in a poor dwelling, that 

he was like a ‘pearl in your foul oyster.’ 

(As You Like It, Act V, sc. 4.) 

“The greatest of the world’s poets lived 
in a period midway between the highest de- 
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velopment of Renaissance civilization and 
the foundation of our modern civilization, 
and he was thus at once heir to the rich 
treasuries of a glorious past, and endowed 
with a poetic, or we might say a prophetic 
insight that makes his works appeal as 
closely to the readers of today as to those 
of his own time. 

“In Shakespeare’s day, the ‘goldsmiths’ 
were also jewelers and gem-dealers and 
often money lenders as well. The settings 
of the finest precious stones were at that 
time generally of gold, rarely of silver. 
Platinum, the metal that now enjoys the 
greatest furore for diamond settings, was 
then unknown in Europe; it was first 


brought to Europe in 1735, from Soutn 
America, having been found in the alluvial 
deposits of the river Pinto, in the district 
of Choco, now forming part of the United 
The Spaniards had 


States of Colombia. 





ARCHIBALD RUTHERFORD OF THE BOARD OF 
GOVERNORS 


named it platina, from its resemblance to 
plata, silver. 

“We find no trace in Shakespeare’s works 
of any belief in the many quaint and curious 
superstitions current in his day regarding 
the talismanic or curative virtues of pre- 
cious stones. This is quite in keeping with 
the thoroughly sane outlook upon life that 
constituted the strong foundation of his 
comparable mind. Not but that, like every 
true poet, the sense of mystery, and even 
the vague impression of the existence of 
occult powers, of the ‘unknowable’ in na- 
ture, was strongly developed, but this is 
always in a broad and earnest spirit, far 
removed from all petty superstitions. 

“Margaret of Anjou, wife of Henry IVth, 
sacrificed her heart and diamond jewel, as 
a symbol of her sorrow and her love, when 
a tempest beat back the ship that was bear- 
ing her from the continent to the English 
coast. Her act, as described in the fol- 
lowing verses, seems almost an attempt to 
propitiate the storm (II Henry IV, Act iii, 
sc. 2): 

When first thy shore the tempest beat us back 
I stood upon the hatches in the storm, 

And when the dusky sky began to rob 

My earnest-gaping sight of thy land’s view ~- 
I took a costly jewel from my neck, 
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A heart it was, bound in with diamonds, 
And threw it towards thy land; the sea re- 
ceived it, 
And so I wish’d they body might my heart. 
“The idea of the sacredness of a ring as 

a love-token is voiced by Portia in Shake- 
speare’s ‘Merchant of Venice,’ where she 
says (Act V, sc. 1): 

I gave my love a ring and made him swear 

Never to part with it; and here he stands; 

I dare be sworn for him he would not leave it 

Nor pluck it from his finger, for the wealth 

That the world masters. 


“That a turquoise, presumably set in a 
ring, was given to Shylock by Leah before 


GEORGE W. READ, MEMBER OF THE BOARD OF 
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their marriage, perhaps at their betrothal, is 
all that Shakespeare has found occasion to 
write of this pretty stone, one of the earliest 
used for adornment in the world’s history, 
as the great mines of Nishapur, in Persia, 
and those of the Sinai Peninsula were 
worked at a very early time, the latter by 
the Egyptians as far back as 4000 B. C. 
With the opal, the poet has seized upon its 
most characteristic quality, its changeable- 
ness of hue, where he says in Twelfth Night 
(Act II, sc. 4): ‘Thy mind is a very opal.’ 

“Shakespeare, too, was a good business 
man—he was a live wire—always capitaliz- 
ing woman’s caprices from whom so much 
revenue emanates. See what advice he gives 
a young man in love: 


Win her with gifts, if she respects not 
words; 
Dumb jewels often in their silent kind 
More quick than words do move a woman’s 
mind. 
ADDRESS OF DR. TEHYI HSIEH 
Dr. Tehyi Hsieh, Chinese scholar and 


statesman, was the next speaker after Miss 
Morgan. He spoke upon the debt of grati- 
tude China owed America, and the promise 
of a vast Rennaissance in the Republic of 
China in the next few years. China, he 
declared, was the land of opportunity, and 
he invited his audience to grasp the chance 
and get their goods into the land. He said 
that Chinese wealth was waiting to be ex- 
pended upon American goods, but warned 
that the representatives going there should 
carry a full line of samples, moving pictures 





March 2, 192}. 


of the manufacture of their Product, cata- 
logs printed in Chinese and trade ‘ade 
with the words added in Chinese, “Made in 
the United States:” China, he said was 
not very far away, and is becoming thor. 
oughly modernized today. The republic is 
awakening, is grasping the cudgel, he re- 
marked, but realizes that it must solve its 
prob:ems from within. China is ready to 
stand hand-in-hand with America in con. 
structive development, he added, and the 
Chinese Republic is yet destined to be a 
leader in the council of powers, 

“We have a saying in China,” he con- 
tinued, “‘Industry without art is brutal and 
life without industry is a crime. The 19th 
century was the century of the development 
of the United States. The 20th century 
belongs to China.” 

The speaker referred to Chinese wealth 
to the iniquity of the Shantung steal and 
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to the danger of Japan securing the Island 
of Yap. He expressed the heartfelt grati- 
tude of China for the way the United States 
stood by it in the Shantung controversy and 
for the recent gift of $1,000,000 toward the 
Chinese famine fund—a gift, he added, 
which was not charity, but which threw a 
searchlight into his country and has been 
met by a resurrection of Chinese wealth to 
be devoted to education, sanitation and 
health. 
ADDRESS OF REV. ROBERT NORWOOD 
Rev. Robert Norwood, of Overbrook, a 
clergyman referred to by Mayor Moore as 
“one of the cloth who did not hold aloof 
from the association of man with man,” 
was the final speaker. He was both witty 
and interesting in his earlier remarks and 
carried his auditors off their feet by his 
concluding tributes to the spirit of Wash- 
ington, a spirit which he aptly compared 
to the three attributes of jewels—rarity, 
purity and universality. He pleaded for com- 
manding manhood in the United States 
modeled in the lines of Washington and 
for a church whose ministers would not 
quote from ancient books but would speak 
from common knowledge and thus give the 
church a greater power for good. 
The guests of the evening, in addition to 
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eakers already mentioned, were 
~~ H. Birch, Col. Harry L. Brown, 
G. H. Niemeyer, Samuel F. Sipe, John H. 
: vin W. R. Kenyon, W. Durell Shuster, 


in T. Edgar Willson, Edgar C. 
Snyder, George H. O’Connor, Martin E. 
Horne, Fred C. Yockel-and F. A. Gianinni. 


The banquet was arranged by the officers 
and members of the board of governors of 
the Jewelers’ Club consisting of Bartley J. 
Doyle, president ; Henry Bodenheimer, vice- 
president ; Charles H. Hambly, secretary ; 
Robert L. Coates, treasurer, and Louis P. 
White, Archibald Rutherford, George W. 
Read, Lewis W. Gibbons and Louis F. Mul- 
ler, of the board of Governors. 

The reception committee, with Henry 
Bodenheimer as chairman, consisted of Her- 
bert E. Slater, Thomas Allsopp, John D. 
Battin, Fred Bloch, Harry H. Dunham, 
Louis H. Eisenlohr, William R. L. Fuller- 
ton, Robert C. Green, John A. Herschede, 
Major J. Warner Hutchins, William Linker, 
Adelbert G. Lee, John D. Pettingill, E. C. 
Shellenberger, Harry C. Larter, Frank L. 
Wood, James E. Alexander, Charles M. 
Wessels, Fred R. Keller, Ives L. Lake, Fred 
E. Hyatt, Mark Gattle, Charles E. Berry, 
Arthur C. Braun, T. Benton Dornan, Ed- 
ward H. Eckfeldt, Newton B. Eltinge, Ben- 
jamin F. Griscom, Fred B. Hurlburt, E. V. 
Hutton, Frank Kind, Harry Oliver, Charles 
L. Power, J. E. Simmonson, E. Paul Staun- 
ton, Edward L. Weil, Frank Zirnkilton, 
James B. Borden, W. L. Royce, john W. 
Sherwood, William H. Goll, Joseph F. Scull 
and Louis J. McGrath. 


Echoes of the Banquet Hall 


Charles R. Jung left early. 
* * * 


Treasurer Coates did his share as usual. 
* * * 


Oh! Yes, Jack Greason was there at Table B. 
* * * 


Mark Gattle was there “‘with bells on,” for Mark 
brings the bells wherever he goes. 
* * * 


The commanding figure of John Battin bulked 
large among the large Newark contingent present. 
* * * 

We asked Charlie Wright what he thought of 
it and he remarked that it was just like his name. 
. * * 


Fred C. Yockel was present but unheard, a 
condition which could only be accounted for by a 
cold. 

* * * 

John Lutz, one of the guests of honor, com- 
posed the words sung by the “Jewels” and the 
parody was clever throughout. 

* * — 


Chris Starr did some song directing, but he 
had opposition even at his own. table where there 
were a number of embryo baton wavers. 

* * * 


The Barry trio—Fred, Harry and Allen—were 
on hand. Fred and Harry never miss the Jewelers’ 
Club banquet. Allen was on his initial visit. 

* * * 


N. B. Eltinge, former president of the Jewelers’ 
Club, was much in evidence not only at Table 
D, but up and down the aisles greeting friends. 

7. * * 


Andrew Toole, Signor Gianinni and several of 
the other noted song-birds of the Jewelers’ Club 
confined their vocal activities to rattling tam- 
borines. 

* * * 

Of course, John Sherwood was there, for he is 
at every banquet and he did his part as a mem- 
ber of the Reception Committee in welcoming the 
strangers. 

* . * 

“Gus”? Niemeyer, president of the Jewelers’ 24 
Karat Club, had a good time. His only regret 
was that he was not seated one chair to the west 
at the head table. 
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Henry Bodenheimer, vice-president of the club, 
was chairman of the reception committee and he 
and his able associates did much to make the 
strangers fee] at home. 

* * * 

Between poker and coin matching it was re 
ported Leo Wormser had won enough to pay the 
expenses for the trip to and from New York, but 
this is an exaggeration. 

* * . 

E. R. Crippen, C. S. Wilson, A. Beucke, J. F. 
Schierloh and F. W. Trewin, were prominent 
among the New Yorkers of the Keystone party 
which occupied Table C. 

* * * 

As usual the Jewelers’ Club was open after 
the close of the banquet and many of the diners 
wound up an enjoyable evening by several more 
hours in the attractive rooms. 

* * * 

The gentleman with the infectious laugh who 

told the story about the price of hen’s eggs had 
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reached the 155th rendition of the yarn at mid- 
night and was still going strong. 
* * * 


There were several harmonious groups present. 
One consisted of the Hurlburts, Andrew Alex- 
ander, Jr., Max Goldstein and F. E. Goden at 
the head of Table E, and another was at the foot 
of the same table. 

* * * 

The club is always proud of its toastmaster and 
this time had a special reason to be so for he 
conducted the program with a master hand and 
his remarks and his introductions could not have 
been improved upon. 

* * * 

From Hon. Tehyi Hsieh we learned that Ameri- 
can jokes were old in China. before the Revolu- 
tion. He told one of them, that one about honey, 
the beehive and the bathroom, and put in a Chi- 
nese setting. It went big. 

* * * 

E. C. Snyder, former president of the Gridiron 
Club of Washington, was a target for several of 
Mayor Moore’s remarks. Incidentally Mr. Snyder 
insisted that close attention be given to Rev. Nor- 
wood’s address when several tamborines rattled 


near his ears. 
* _ * 


Lou White was as usual the ‘“‘main-spring’”’ of 
the affair, and was present everywhere seeing that 
the arrangements were perfect and the entertain- 
ment and banquet was run off without a hitch. 
What the club would do without Brother White, 


it is hard to imagine. 
* * * 


Although this is a Philadelphia organization, the 
contingent of New York jewelers was almost as 
large as that from the Quaker City. This was 
remarked by the man who was speaking of three 
prominent ex-presidents, Archie Rutherford, George 
Read and Newt Eltinge, prominent at this occa- 
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sion, all of whom represent New York and Newark 
firms. 
* * * 

William G. Stone of the Gorham party, like his 
chief, Brother Taylor, sat in “Seats of the Mighty” 
while other members of the party including Cap- 
tain Geo. E. Wells, J. Macfarland, Lionel Moses, 
E. P. Staunton and F. M. Graham, formed a 
merry group at Table E. 

* — * 

Chevalier C. C. A. Baldi, Director of Public 
Safety, James T. Cortelyou, and former Super- 
intendent of Folice James Robinson were three of 
the out-of-the-trade members who held to the old 
allegiance and continued to run up their record 
of never missing the big affair. 

. te * 


It is getting to be an old story to sing the praises 
of Lou White, Bob Coates and the others of the 
banquet committee, but after last night it is im- 
possible to refrain from remarking once more 
that they certainly know how to “put it over” in 
a style which cannot be excelled. 

* * * 


Wilson Streeter did his share and helped dis- 
tribute the banjos. This is among the last Phila- 
delphia functions at which Mr. Streeter will play 
a part as a native as he becomes a New Yorker 
next month when he goes to take charge of the 
Hufnagel business in Mount Vernon. 

* * * 


The attendance once more indicated the com- 
radeship between wholesaler and retailer in 
Philadelphia. Tables E and F consisted almost 
entirely of wholesalers and their associates—the 
Hurlburts, the Sickels, Bechtel, Gordon, and a 
dozen more from Sanson St. and Chestnut St., 
between 7th and 9th Sts. 


* * * 


Major J. Warner Hutchins was a medallion 
wearer, which meant that he was on the recep- 
tion committee. All the reception committee ‘wore 
striped necklaces with the medallion worn Laval- 
liere-effect. It was very striking and made the 
non-receptionists envious. But Major Hutchins 
with the medallion was a particularly striking 


figure. 
* * * 


Fred Hyatt, president of the Keystone Watch 
Case Co. after doing his share escorting the guests 
of the evening, presided over a merry party at 
Table C., dividing his time between watching Will 
Drexmit, the company’s general sales manager and 
seeing that he behaved, and Frank Taylor, his 
predecessor, but now vice-president of the Gorham 
Co. as he animatedly conversed with Miss Mona 
Morgan at the guests’ table. 


The Members and Guests 


Guests Taste:—Wm, S. Stone; W. Durell 
Shuster; Dr. Edward James Cattell; Dr. Wm. D. 
Robinson; Rev. Robert Norwood; Hon. Tehyi 
Hsieh; Bartley J. Doyle; Hon. J. Hampton 
Moore; Gus. H. Niemeyer, Esq.; T. Edgar Will- 
son, Esq.; Miss Mona Morgan; Franklin A. 
Taylor; W. C. Moore; John Lutz, Esq.; Wm. R. 
Kenyon, Esq. 

Taste A.—Charles I. Clegg; Dr. H. Shute; 
George Martin; Chas. Kranich; Wm. H. Grover- 
man; Henry Bodenheimer; Louis Bedichimer; 
Chas. M. Loeffler; Charles Muth; Ralph E. Appel; 
Irving Bodenheimer; Geo. Spoerhase; Jos. T. 
Montgomery; Andrew S. Smith; Harry Moss; 
Louis Meyers; Fred H. Straub; G. Wm. Beck; 
Chris. Starr; Robert L. Coates; Jos. F. Scull; Wm. 
H. Dumont; Andrew Toole; Samuel Collins; F. A. 
Gianinni; Samuel S. White; Fred C. Yockel; Louis 
P. White; James T. Cortelyou; R. A. Bowers; 
A. R. Okum; R. J. Beall; E. C. Snyder; Chas. 
E. Berry; M. E. Horne; J. Warner Hutchins; Dr. 
W. E. Uffenheimer; T. James Fernley; Abraham 
Sickles; Louis Sickles; Edward Sickles; Willard 
Sickles;; H. P. Sauers; A. L. Sickles; John W. 
Nelson; Chas. H. Dean; John Anderson; Guest of 
C. H. Dean; Dr. G. L. McCoy; H. E. Oppen- 
heimer; R. T. Ferguson; Frank Bancroft. 

Taste B.—W. H. Goll; Bernard J. Myers; J. 
P. Temple; B. W. Snyder; J. H. Sheeler; James 
Robinson; Isaac Becker; E. C. Kahre; A. J. Mar- 
tin; Wm. H. Lucas; F. A. Gugert; L. N. Me- 
Carter; C. F. Rabenold; Wm. Joyce; J. P. Steen; 
Fred Block; G. E. Cantrell; C. I. Sauers; J. H. 
Myers; G. B. Summerfield; Arthur Hagstoz; Wm. 
S. Coleman; J. L. Castle; Wm. S. Douglass; L, J. 
McGrath; W. B. Ahern; J. H. Brant; A. N. 
Lauer; Chas. Schaufhauser;. H. E. Quay; Walter 
Littleton; Fred M. Jewell; E. S. Conway; Irvin 
Y. Donaghy; George Marshall; H. S. Wilson; 
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J. L. Langsdorf; W. F. McCully; J. L. Krauss; 
E. L. Weil; Robert C. Green; F. C. Belson; Dr. 
J. B. Rogers; E. C. Shellenberger; H. E. Steven- 
son; Abe Strouse; Geo. Watson; E. F. Russell; 
J. A. Hermes; L. F. Muller; Jos. H. Straub; Capt. 
P. C. Kirkbride. 

Taste C.—W. F. Drexmit; F. E. Hyatt; Jen- 
nings Hood; George Carlton Comstock; H. L. 
Randall; J. G. Mueller; E. Irving Locke; Harry 
L. Knight; F. W. Trewin; F. H. Kain; Millard 
F. Davis; J. F. Eisley; A. W. Meyer; E. R. Crip- 
pen; Dr. B. F. Wentz; George E. Smith; P. V. 
Ritschard; B. Levy; F. B. Faulkner; Dr. J. George 
Wagner; J. Chas. Becker; B. H. Johnson; A. 
Beucke; L. Remington; C. S. Wilson; W. W. 
Finley; J. G. Henry; J. L. Keenan; Frank Haley; 
W. E. Walter; O. M. Artes; H. P. Landis; J. F. 
Schierloh; J. Hanning; Chas. D. Schaufele; J. FP. 
Nolan; Frank White; David Hilsee; H. H. Kline- 
berg; George Mell; Albert Wright; Arthur E. 
Pearson; Lewis W. Gibbons; Wm. Gibbons; War- 
ren W. Fulmer; George Bierschenk; Chas. H. 
Hambly; A. C. Braun; S. E. Bolles; F. J. Keller; 
R. A. Talbot; M. J. Karpeles. 

Taste D.—S. F. Scattergood; J. F. Renner; 
F. S. Sherry; C. M. Wilker; E. A. Knoblauch; 
Julius Weyl; J. B. Borden; John N. Taylor; 
Chas. R. Jung; Guest J. N. Taylor; George A. 
Moore; L. H. Carpenter; N. B. Eltinge; Carl Weil- 
backer; Robert H. Klitz; Archie Rutherford; John 
W. Barnes; F. B. Wallen; Edward N. Malpass; 
George Dyson; George B. Adams; Frank T. 
Williams; Wm. O. Harrison; Wm. P. Gilpin; John 
R. Greason; E. H. Eckfeldt; Wm. Rumble, Jr.; 
Hon. Alexander Archibald; Robert Coughlin; John 
D. Reynolds; John D. Battin; Wm. B. Strong; 
Philip Kind; Edward Davis; DeForrest L. Bach- 
man; Fleetwood Lanneau; Frank Kind; Frederick 
Katzenberg; George W. Read; E. O. Snow; Jas. 
J. Glenn; Wm. H. Bisbing; Wilson S. Streeter; 
Wm. H. Hartranft; Henry Bergheimer; Robert E. 
Wilke; Albert E. Allsopp; John A. Herschede; 
Wm. T. Steinsieck; Wm. Linker; Chas. F. Ails- 
pach; E. Cooper Stone. 

Taste E—F. E. Ogden; Leo Wormser; Max 
Goldstein; John W. Sherwood; Fred B. Hurlburt, 
Chas. H. Wright; Merritt W. Hurlburt; Philip H. 
Stevens; Frank Hurlburt; J. L. Whitmore; Andrew 
Alexander, Jr.; Mark Gattle; Louis Remey; Frank 
Tyack; Chas. L. Power; R. S. Hunter; W. L. 
Gsand; B. F. Griscomb; Wm. F. McManus; Chas. 
S. Alden; Fred Keim; E. J. McAleer; Fred J. 
Skinner; Benjamin A. Lehr; W. C. Simon; J. D. 
Pettingill; S. H. Douglas; Wm. Brand; J. B. Bech- 
tel; M. Gordon; F. R. Deprez; Geo. E. Wells; 
A. E. Betteridge; J. A. Macfarland; C. E. Roll; J. 
Howard Bridener; J. J. O’Grady; Lionel Moses; 
Ives L. Lake; Elwood A. Davis; H. R. Williams, 
E. Paul Staunton; Edward E. Allsopp; F. M. 
Graham; Harry A. Bliss; A. M. Andrews; R. W. 
Simpson, Jr.; J. J. Fanning; S. M. Maurluck; Earl 
Sarver, W. H. Fowlie; S. W. Oplinger. 

Taste F.—John J. Crout; Edward L. Fortin; 
George F. Hoffman; Wm. Gyger; Geo. H. Mc- 
Neely; Carroll B. Haff; Geo. G. Price; M. G. 
Frice; C. C. A. Baldi; A. R. Cavanna; O. W. 
Weisel; E. B. Dornan; R. J. Brunker; J. Harvey 
Smith; C. A. Wheeler; Jos. P. Kerrigan; J. R. 
Naulty; P. J. McCusker; Frank L. Carré; J. A. 
Walsh; Edmund R. Carré; Samuel Megonigle; 
Edward Earle; J. J. Deavitt; George V. Tucker; S. 
Desio; Wm. D. Reeder; C. H. MacKaig; Chas. J. 
Strachle; E. V. Eckert; H. G. Elliott; F. R. Keller; 
George W. Schaefer; Thos. G. Jones; A. O. Bur- 
gess; Guest F. R. Keller; Fred T. Barry; Harry C. 
Barry; F. Allen Barry; J. H. Pratt; T. W. Dixon; 
Chas. Kaufman; L. H. Reynolds; Gustav Schmidt, 
Jr.; F. H. Wilkinson; Wm. B. Clark; Henry H. 
Karr; C. T. Stackhouse; Guest W. H. Goll; Guest 
W. H. Goll; Thos. F. Reilly. 








The Sebel & Gelman Co., Indianapolis, 
Ind., is remodeling and enlarging its 
quarters. A new room has been, added of 
equal size to the room occupied as a dis- 
play room and the partition removed, doub- 
ling the display capacity. The company is 
installing a complete new line of fixtures 
and is adding a large new stock. According 
to H. A. Gelman, a member of the firm, the 
sales force will be added to and the next 
trip out over the territory will be devoted 
exclusively to pushing a new novelty line 
of ivory goods the company has purchased. 
The business is located in the State Life 
building. 
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Four Men Arrested by New York Detectives 
Charged with Holding Up and Robbing 
Abraham Duboff in His Store 


Some excellent detective work by mem- 
bers of the Italian squad of the New York 
Detective Bureau, resulted last week in the 
arrest of four men who, according to the 
authorities, have confessed to holding up 
and robbing Abraham Duboff, a retail 
jeweler, 156 Chrystie St. The hold-up oc- 
curred on Wednesday morning, Feb. 9, and 
netted the thieves about $14,000 in diamonds 
and jewelry. The arrested men are de- 
scribed as Anthony Mangano, Samuel 
Galante, Alphonso Restivo and Thomas 
Davey, and on Friday afternoon were 
arraigned before Judge Silverman, Third 
District Court, and were held without bail 
for the grand jury, at which time they all 
waived examination. 

The readers of THE JEWELERS’ CIRCULAR 
will recall how on Wednesday morning, Feb. 
9, two strangers came to Mr. Duboff’s 
store and asked to look at a ring which the 
men had been shown the night before. The 
jeweler went to his safe and as he did so, 
one of the men drew a gun from his pocket 
and commanded him to throw up his hands. 
At the same time he was ordered not to 
make any outcry but to sit on a chair be- 
side the safe. The safe, which was open, 
was then rifled of practically all of its con- 
tents consisting of diamonds and jewelry 
valued by Mr. Duboff at $14,000. 

As the men rushed from the store, one 
of the pair endeavored to lock the door but 
before he could accomplish the job, Mr. 
Duboff hurled a hammer through a plate 
glass window. In an instant, the two men 
as well as two look-outs, who were sta- 
tioned on the sidewalk outside of the store, 
made their escape through side streets and 
into tenement houses in the vicinity. 

Since the time of the hold-up, the police 
have been working diligently on a’number 
of clews but it was not until about a week 
ago that they were successful in picking 
up the trail of one of the men. 

Through the identification of a photo- 
graph, made by the jeweler, Mangano was 
arrested late Monday night, Feb. 21, 
while walking along Second Ave. Imme- 
diately following this man’s arrest, Mr. Du- 
boft was called to police headquarters and 
from a number of men lined up, picked out 
Mangano as the man who held the gun to 
his head while his partner rifled the safe. 
When confronted by the jeweler, Mangano, 
it is claimed, denied all knowledge of the 
robbery and informed Mr. Duboff that he 
was making a mistake. The jeweler, how- 
ever, was persistent and after some ques- 
tioning, it is claimed, the prisoner finally 
confessed. Through information said to be 
furnished by Mangano, the detectives were 
able to locate Galante, Restivo and Davey 
in a bathhouse on 8th St. They were 
arrested about 4 o’clock on Tuesday morning, 
Feb. 22, and were positively identified by 
the jeweler as the men who participated 
with Mangano in the robbery. 

Galante, it is claimed, rifled the safe while 
Restivo and Davey acted as look-outs. The 
quartet, according to authorities, confessed 
taking part in the robbery and also to selling 
part of the loot for $1,200. The men, it is 
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also claimed, admitted some of the jewel 

is also in a safe deposit vault in a bank ix 
New York but refuse to give the name of 
this institution. When Mangano was taken 
into custody, it is claimed he was wearin; 
a diamond which was later identified } 
Mr. Duboff as one of the stones stolen from 
his store. 

The arrest of the quartet is due to the 
efficiency and untiring efforts of Detectives 
Petrizzio, Grechi and Ferminello, all of the 
Italian squad of the detective bureau, Police 
Headquarters. All of the prisoners, it is 
alleged, have records which show crimes 
in the past. 








TAKES HIS OWN LIFE 





Former Denver Jeweler Commits Suicide 
by Hanging Himself 


Denver, Colo., Feb. 25.—Bernard Munk, 
83 years old, former Denver jeweler and 
veteran of the Civil War, hanged himself 
in a woodshed in the rear of his home, 
4451 Wolff St, on Wednesday. His life. 
less body was found dangling from a rope 
some time later by his son-in-law, Harry 
W. Kratzer. 

Despondency because of ill health is be- 
lieved to have been responsible for the 
suicide. He had been a sufferer from 
rheumatism for many years. He left the 
house shortly after lunch, and when he did 
not return, Kratzer searched for him and 
found the body. 

Mr. Munk was born in Vienna, Austria, 
and came to the United States in 1848 
After the Civil war he moved from New 
York to Denver, arriving here in 1866, 
Shortly after, he entered the retail jewelry 
business in partnership with the late J. S. 
Stapper. He retired from active business in 
1892. 

He is survived by his widow, 70 years 
old, and four children, two sons, Edward 
and Bernard, and two daughters, Mrs. 
Estelle Kratzer and Mrs. Flora Clurner, all 
of Denver. 








Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York 


Week Ended Feb. 19, 1921. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coins.. $927,220.48 
Gold bars paid depositors............ 97,917.37 


Total Se ee $1,025,137.85 
Of this the gold bars exchanged for gold coin 
are reported as follows: 


Date Exchanges 
ME, SEO: Sian Wekuke Wn ebb abuaes sania eer $247,739.78 
[LS ee ee 162,490.86 
BD: BD ww wee hens seweeuusesaeaw eases 153,894.41 
Bis AU New G Non wba suuuodweaeeeeausans 142,432.04 
Pe: BD Anas seas eeseaeens o0sececesces MOLTO IES 
2 | ee ee a eee aT - 58,868.51 

RON) a0ke% San sUekSreacmussaateos $927,220.48 


Week Ended Feb. 26, 1921. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coins. .$641,617.30 
Gold bars paid depositors.........+. 58,236.81 
MW catud cease uns) Sawn asweee eee $699,854.11 
Of this the gold bars exchanged for gold coin 
are reported as follows: 


Date. Exchange. 
a: Ei 6G heh bak daw se shaves ehawasene $94,751.95 
a) er amy 126,040.24 
f° ere oe er 207,520.38 
Hite? WEEE Gian wis cane saeew cneeua cana 119,237.77 
as Rtas ysae sons beeen eesansasnae® 94,066.96 

TAAL ccs baka kon wn sadebesweseeeeee $641,617.30 
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Flames Cause Heavy Damage 





Three-Alarm Fire in New York Buildings Occupied by Many Jewelry 
Concerns Causes Loss Estimated at $75,000 
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Many manufacturing jewelers, watch 


repairers, engravers and jewelry repair-, 


ers were the victims of a three-alarm fire 
early last Saturday morning, which com- 
pletely gutted the building at 79 Nassau 
St., New York, and partly destroyed and 
badly damaged the adjoining building at 
81 Nassau St. In fighting the blaze, two 
firemen were badly scalded by hot water 
coming from the roof of the building at 
79 Nassau St., and Fire Chief Kenlon nar- 
rowly missed being seriously hurt by 
glass falling from the upper floors of the 
burning structures. 

Just how much damage was done by 
the fire has not been estimated, although 
the loss is conservatively placed at $75,- 
000. Every office and shop in 79 Nassau 
St. was completely burned out, the only 
things left standing being the machinery 
and safes belonging to the concerns. 

In 81 Nassau St. the tenants were more 
fortunate, and except for those concerns 
located on the fifth floor of the building, 
the only damage suffered by the firms lo- 
cated on the floors below was done by 
water. The establishments located on 
the fifth floor of this building were all 
destroyed by flames, which the firemen 
succeeded in subduing before reaching 
the floors below. 

The blaze was discovered about 2 
o'clock last Saturday morning by a 
watchman employed by W. Green & Co., 
dealers in watch materials, tools and sup- 
plies at 81 Nassau St., and upon discov- 
ering the blaze, which started in one of 
the upper floors of the building at 79 
Nassau St., the watchman turned in an 
alarm and in a few minutes engines were 
on the scene. Before they arrived, how- 
ever, the fire had gained considerable 
headway and the whole upper part of 
the building was a raging furnace by the 
time the fire fighters appeared on the 
scene. For two hours the firemen com- 
bated the blaze, which had gutted the 
entire building at 79 Nassau St. ,and de- 
stroyed the top floor of the adjoining 
building at 81 Nassau St. So threaten- 
ing did the fire become that Chief Ken- 
lon saw fit to turn in three alarms. 

The accident in which two of the fire- 
men were injured was caused when a hose 
was attached to a hydrant in the building 
which led to a tank on the roof of 79 
Nassau St. The fire became so hot that 
the water in the tank began boiling and 
as it poured out of the hose it was practi- 
cally steam. This accident caused Fire- 
men Engehold and Lahey to receive sev- 
eral painful burns. 

On Monday a reporter for THE JEWEL- 
ERS’ CIRCULAR made a tour of both build- 
ings and discovered that every firm in 
79 Nassau St. was burned completely out, 
while those concerns housed in 81 Nas- 
sau St. suffered chiefly from water. The 
only concerns affected by the flames in 
the latter building were those located on 


the fifth floor, including E. Schweizer, 
clock repairer and dial maker; J. H. 
Kelly, engraver; J. J. Spitz, pearl driller; 
Lion Safety Pin Clutch Co.; Benjamin 
Berger Co., manufacturing jeweler; H. 
Handley, engraver; A. J. Sandrow, watch 
case repairer, and the Diamond Facett 
Wedding Ring Co. 

The concerns located in 79 Nassau St. 
and whose places of business were com- 
pletely wrecked by the flames included 
Kroner & Hyman, stone dealers; J. D. 
Nutt, enameler, badge maker and manu- 
facturing jeweler; August Hoffman, 
jewelry repairer; Louis Silver, dealer in 
diamonds and jewelry; Seidman & Cohan, 
Inc., manufacturers of platinum jewelry; 
Benjamin & Berger, manufacturers of 
watch cases; Andrew Mander’s Son, 
gold and silver platers, and J. A. Joel & 
Co., makers of badges and buttons. 

The concerns located in 81 Nassau St., 
who suffered only from water, included 
W. A. Heckel, jewelry repairer; F. R. 
Harreus, watchmaker; O. Newman, gold 
and silver plater; C. Winterdorf, maker 
of opera and field glasses; Hill Glass Co., 
dealer in watch and clock glasses; W. 
Green & Co., dealers in watch materials, 
tools, jewelers, engravers’ and _ optical 
supplies. 

As far as can be learned, most of the 
concerns carried insurance covering the 
damage done both by the fire and water. 
Many of the firms have already suc- 
ceeded in locating temporary quarters 
where they will remain until either the 
buildings are renovated or until perma- 
nent quarters are found. 

The following firms have found tempo- 
rary quarters: Kroner & Hyman, room 
48, at 82 Nassau St. J. D. Nutt, care of 
Van Sise & Chapter, 76 Nassau St.; An- 
drew Mander’s Son, 142 Fulton St.; Seid- 
man & Cohan, care of Cohan & Epner 
Co., 122 Center St, and office in room 1202, 
51 Maiden Lane, W. Green & Co., 90 
Maiden Lane, the Lion Safety Pin 
Clutch Co., 19 Wallace St., Freeport, 
L. I., and J. A. Joel & Co., 82 Nassau St. 








Members of Syracuse Jewelers’ Association 
Elect Officers for the Ensuing Year 


Syracuse, N. Y., Feb. 24—At a recent 
meeting of the Syracuse Jewelers’ Associa- 
tion a new slate of officers were elected 
for the coming year as follows: Henry 
G. Menapace, president; A. Lewis, vice- 
president; Henry Abramson, secretary; W. 
H. Allen, treasurer. 

At this meeting the question of the pro- 
posed increase in the jewelry war tax and 
the McFadden bill were thoroughly dis- 
cussed and all members agreed to write per- 
sonal letters to their Congressman and Sena- 
tors regarding both propositions. Harry N. 
Clark discussed matters taken up at a re- 
cent meeting of executive committee at 


Buffalo. 
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JEWELER ATTEMPTS SUICIDE 





Attleboro Manufacturer Shoots Himself in 
the Head in New York Hotel, But Will 
Probably Recover 


For some unknown reason Charles P. 
Keeler, a member of the firm of McRae & 
Keeler, manufacturing jewelers, Attleboro, 
Mass., shot and seriously wounded himself 
last Monday morning while occupying a 
room in the Hotel Breslin, 29th St. and 
Broadway, New York. At present, Mr. 
Keeler is confined in Bellevue Hospital 
where the doctors report that despite his 
60 years, he will recover 

The wounded man was not discovered 
until 1 o’clock last Monday afternoon, al- 
though it is claimed Mr. Keeler admitted 
that he shot himself about 3 o’clock in the 
morning. There are two wounds in Mr. 
Keeler’s head inflicted by a 38 calibre 
pistol, which weapon the police are now 
holding. 

A technical charge of violating the Sulli- 
van Law has been placed against Mr. 
Keeler who, according to the police, will be 
arraigned in the Second District Court as 
soon as possible. The wounded man is 
being held a prisoner at the Prison Ward in 
Bellevue Hospital. 

When found, Mr. Keeler had several 
sealed letters addressed to relatives in his 
possession. Mr. Keeler’s son arrived at the 
hospital on Tuesday morning. 

Inquiry at the hospital on Tuesday morn- 
ing by a Jewevers’ CircULAR reporter 
brought forth the information that Mr. 
Keeler was resting easy and is expected to 
recover. 

Although Mr. Keeler is 60 years old, he 
has enjoyed unusually good health. As 
far as could be learned, he has been very 
successful in business and just why he 
should desire to take his own life still re- 
mains a mystery. 








The next annual convention of the Min- 
nesota Retail Jewelers’ Association will be 
held at the Hotel St. Paul, St. Paul, Minn., 
April 12-13. This was decided at a recent 
meeting of the officers of the association 
which was held in the Hotel Radisson, in 
Minneapolis. At this meeting were present, 
President, J. F. Moyer, St. Paul; vice- 
president, Earle A. Barker, Bemidji; treas- 
urer, C. A. Sherdahl, Montevideo; secre- 
tary, E. M. Schwenke, New Richland, and 
directors Charles D. White and R. H. 
Winter, Minneapolis... It was decided to 
make the meeting an educational one and 
suggestions and criticisms will be appre- 
ciated very much by the officers of the 
association. These should be mailed to 
Secretary E. M. Schwenke, New Richland, 
so that they may be considered when the 
officers meet again some time during the 
month of March. Speakers engaged di- 
rectly in the jewelry trade will be selected 
and factory representatives will also attend 
in order to bring the manufacturers and re- 
tailers in closer touch. Some time will be 
devoted to the question box, round table -° 
talks and conferences on various subjects of 
interest to the trade. Among the topics to 
be discussed are “Government Taxation,” 
“Store Service,” “Advertising, Selling” and 
“Accounting Systems.” 
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They Are On The Way 


COMMISSION OF GORHAM INTERESTS 
Goruam M’Pr’c. Co. 


Wuitinc M’r’c. Co. THe Wituiam B. Kerr Co. 
Tue Wiruam B. Durcin Co. Tue Mr. Vernon Co. 


REPRESENTED BY 


HENRY H. MOULTON 
CHARLES SIEGMAN CHAIRMAN CHARLES B. BARTLETT 


HERBERT S. CLARK S. REID WARREN JESSE H. LISTMAN 
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The Time HE crime wave 
to Take oe bon 
No Risks country whic as 


been evident for some 
time has had the effect of materially in- 
creasing the rates of burglary and theft in- 
surance and in this the jewelry trade is 
particularly hard hit owing to the fact that 
in some instances the premiums in our 
trade have advanced about from 75 to 100 
per cent. While it is true jewelers have 
suffered from the depredations of crooks to 
a greater extent than ever before, the in- 
creases in insurance rate seem to us out of 
proportion to the increase in crime in our 
trade alone. It is therefore probably based 
on the general increase in crime throughout 
the United States. A strong effort is being 
made to obtain a reduction in the rates so 
far as jewelers are concerned, proportionate 
to the risk run by the companies in our 
trade, and if we are to succeed at all in this 
regard, we must be able to show that the 
chances of loss in the jewelry trade have 
not increased in the same proportion as the 
premium and that the risk these companies 
run is not as great as they expect. 

One way that the jeweler can help him- 
self as wellas help to bring about a decrease 
in the rate of burglary and theft insurance 
is by proving to the world at large that he 
is the most careful of all merchants and at 
the same time, proving to the underworld— 
to the crooks, the bandits, window smashers 
and swindlers—that they run greater risk 
in attacking the jewelry trade than they do 
in attacking any other industry. For this 
reason, and also, to protect their own lives 
and property as well as those of their 
clerks, the members of our industry should 
be more careful and more watchful at the 
present time than they have ever been be- 
fore in their lives. 

In the first place, every jeweler should see 
to it that his merchandise is never exposed 
unnecessarily; that he or his clerks are 
never alone in the store, or office; that he 
always has some method of communicating 
or sending an alarm to the outside world; 
that he has every burglary protection that 
the facilities of his town and his city af- 
ford; that he uses the utmost caution in 
dealing with strangers or those whose 
financial responsibility he does not know 
and that his clerks are cautioned to do the 
same. Above all, that he and his employes 
should always be properly armed or have 
arms within their reach. 

While there is no doubt in our mind that 
jewelers have grown more careful in recent 
years and as a class are more careful today 
than they have been heretofore, there are 
still some gross examples of carelessness 
which stand out prominently to the detri- 
ment of the entire trade. Examples have 
come to our notice recently where jewelers 
still have doors which lock on the outside 
with staple and padlock and which offer a 
standing invitation to thieves to lock the 
proprietor in, smash his window and make 
away with its contents. This is criminal 
carelessness of a kind of which no sane 
merchant should be guilty, and we urge 
not only those who do this to change their 
practice at once but ask all those who know 
of such practices existing to warn their 
fellow jewelers of the danger and see that 
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it is stopped at the earliest possible mo- 
ment. 

If ever there was a time for the jeweler 
to be careful it is today for the careless 
merchant not only puts himself and his 
clerks in danger but offers a suggestion to 
the weak-minded that puts other merchants 
of the trade in danger also. We can ex- 
pect no reduction in insurance rates or 
consideration for our claims as long as such 
examples of gross carelessness continué to 
exist. 





His Death a 
Loss to the 
Entire Industry 


FEW deaths that 

have occurred. in 
the jewelry trade in 
the last quarter of a 
century, have caused as genuine and. as 
universal sorrow and grief among the mem- 
bers of our industry at large as did that 
of Col. John L. Shepherd, often known as 
“the Grand Old Man of the Jewelry Trade” 
and the “Jeweler’s Friend.” As announced 
in the late edition of the last issue of the 
JEWELER’S CircuLar, Col. Shepherd passed 
away at Pasadena, Cal., Monday, Feb. 21, 
and was buried last Wednesday. A full 
obituary appears on another page of this 
issue. 

Though. nominally connected with the 
Keystone Watch Case Co., with which he 
had been affiliated for many years, Col. 
Shepherd, for a decade or more had _ be- 
longed to the entire jewelry trade and his 
work, his thoughts and in fact his whole 
life in that time had been devoted to the 
upbuilding of the industry as a whole, No 
man who ever came into the jewelry field 
was as widely known personally as the 
Colonel and no man, other than he, could 
ever count as many friends who had deep 
personal interest in him and in whom he 
had deep personal interest, and this applied 
not only to the wholesale, retail and manu- 
facturing jewelers of the United States, but 
to jewelers of Canada, of Australia, and in 
fact to a certain extent, all over the Eng- 
lish speaking world. 

For over a decade Col. Shepherd had: de- 
voted himself, his time, efforts and energy 
to the upbuilding of the retail jewelers’ 
associations of this country and it was 
largely due to his individual work that 
most of the State and local associations 
are now in existence today. There is 
hardly a section of the entire United States 
that he had not visited to preach the benefit 
of organization, to urge jewelers to get to- 
gether and to emphasize the identity of in- 
terest of the large and small dealer and 
the necessity of their working as one tq 
develop themselves and to eliminate the 
abuses which have crept into their industry. 
It would be safe to say that no other man 
has ever talked with as many retail jewelers 
personally, discussed with them their indi- 
vidual and their trade problems and offered 
advice as to their solution as did Col. Shep- 
herd in his missionary work in behalf of 
the National and State organizations. 

Into no man’s ears have so much of the 
troubles of: the retail jeweler been poured 
as in his and ever a sympathetic listener, 
he was also a counsellor and advisor par 
excellence, for he knew the jewelry busi- 
ness from one end to the other, in all its 
phases and ramifications through his con- 








126 THE JEWELERS’ CIRCULAR 











DIAMOND RINGS 
and 
BAR PINS 


Proved everything we said of them 
last year. We will be glad to send 
memo. selection to show that par- 
ticular customer. 


Just one price; one just price 


CROSS & BEGUELIN 


Established 1863 
Entire third floor 


21-23 Maiden Lane New York City 











March 2, 192). 


tact with the merchants, big and little, in 
every section of the land. He was abl 

through this wonderful knowledge which hy 
had accumulated in his travels, to tell : 
could no other man, how the difficulties of 
one section had been met in another: te 
problems of one set of jewelers had “ 
met and solved by their brother merchants 
elsewhere; how organizations could - he 
strengthened and good work accomplished 
and, above all, from his wide knowledge 
could point out clearly and succinctly that 
few troubles were local in their character 
but were in fact, national in scope; that 
the answer lay in the co-operation of all 
jewelers and co-ordination of their work to 
a common end. 

Wherever he went (and Col. Shepherd 
traveled literally hundreds of thousands of 
miles throughout the United States from 
convention to convention) he carried a mes- 
sage of good cheer and optimism. Crriticise 
he did, but his criticism was always of a 
constructive character and his suggestions 
were based on a broad knowledge of hu- 
man motives and actions and above all an 
intimate conception of the problems of his 
hearers. It was no wonder that everywhere 
he went he was welcomed with open arms, 
as speaker, as friend and advisor and for 
years no convention was felt to be complete 
that did not have on its program at least 
one or two addresses by the Colonel; in 
fact, in many of the conventions his presence 
was deemed most essential by the officers 
who looked to his advice and counsel in 
making the affair a success. Year after 
year he traveled from the late Winter until 
the early Fall visiting city after city in 
which the jewelers gathered helping them 
perfect their organization, “boosting” the 
jewelry trade as an industry, putting their 
meetings in shipshape form, and advising the 
assembled jewelers on their resolutions. At 
the same time he spread words of confidence 
and hope that encouraged his hearers to 
progress as business men, making them 
proud of the industry that they had adopted 
as their calling. 

The physical work alone that Col. Shep- 
herd did on behalf of the jewelry trade 
would have been a wonderful achievement 
in the life of any man, but coupled with 
this, his broad knowledge, the valuable sug- 
gestions he offered and the inspiration that 
came from him to the retail jewelers of 
the country, made his work one that our 
industry will never forget. It was given to 
him the privilege of leaving an impress on 
the jewelry trade of this country and others, 
such as no one before him had ever done. 

A man of the highest ethical ideals, of 
sweet and kindly nature, broad mind and 
sympathetic disposition, ever thinking of 
his trade in the terms of the industry as 
a whole, ever working for the elimination 
of evil and the improvement of conditions, 
is it any wonder that tens of thousands of 
members of our industry called him 
“ftyiend”? For he was a friend—not as a 
statesman or politician or scientist or pro- 
fessional man is a friend of humanity, but 
a friend in the personal sense—a friend 
whose handshake was sought and appre- 
ciated, whose advice and counsel was 
wanted and above all a friend whose physi- 
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May 1, the Wolf Co., dealer in pearls, 
Fe gioawed from 14 John St. to 366 Fifth 
Ave. ; , 
The annual meeting of the Jewelers Fra- 
ternal Association of New York will be held 
March 19, at 15 Maiden Lane. 

j. Ortman, wholesale dealer in diamonds, 
watches, antique jewelry and silverware, has 
moved his business from 143 Hester St. 
to 153 Canal St. 

Benjamin F. Dufries, importer of dia- 
monds, 170 Broadway, returned on the 
Rotterdam from a purchasing trip to the 
European diamond markets. 

H. J. Homrich, Huntington, W. Waa 1s 
in this city on a buying trip and is making 
his headquarters at the Hotel McAlpin. He 
expects to be here about 10 days. 

The diamond cutting business of John 
Wiener, for 40 years located at 37 John St., 
will be moved on April 1 to new and larger 
quarters, on the 16th floor, at 71 Nassau St. 

The trade was notified last week that 
Charles Fischer, manufacturer of diamond 
mountings expected to move on March 
1 from 49 Maiden Lane to larger quarters 
in the new Miller building, 562 Fifth Ave. 

Jerome Danziger, of the firm of S, Dan- 
ziger, diamond importers, 65 Nassau St., 
left for Europe yesterday (Tuesday) on 
the Rotterdam. Mr. Danziger is going 
abroad for the purpose of making pur- 
chases for his concern. 

W. C. H. Brown, representing A. Edward 
Fisher, dealer in diamonds, 71 Nassau St., 
left last week on an extensive trip which 
will take him to the Pacific Coast. Arthur 
Friendlich, representing the same concern, is 
at present calling on the trade in the eastern 
territory, 

Harry C. Berdan, who last December left 
the employ of the Gorham Co. to take a 
position with Harry Levinson, retail 
jeweler, Youngstown, O., has severed his 
connection with Mr. Levinson and recently 
returned to this city, where he is now oc- 
cupying a position at the Fifth Ave. estab- 
lishment of the Gorham Co. 

According to an announcement made last 
week, the firm of Cancelleri & Guarino has 
been dissolved and in future the business 
will be conducted under the style of Can- 
celleri Bros. The new concern has taken 
over all the assets and liabilities of the old 
firm and will continue to manufacture plati- 
num and gold mountings at 49 Maiden Lane. 

Aisenstein, Woronock & Sons, Inc., whole- 
sale jewelers, 20 Eldridge St., announced 
last week that George J. Knapp has been 
appointed advertising manager of the con- 
cern. Mr. Knapp has had several years’ ex- 
perience in the advertising field and is now 
at work planning an intensive direct-by- 
mail campaign as well as a trade paper 
campaign. 
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The retail jewelry business of B. Raff, 
which has been established at 453 Sixth Ave. 
for over 30 years, will be discontinued April 
1 and Mr. Raff and his sons will then de- 
vote their entire attention to the wholesale 
business at 233 Fifth Ave., which is con- 
ducted under the firm style of B. Raff & 
Sons. A trade auction sale will be heid 
of the stock in the retail store. B. Raff 
will visit Europe about May 1 to make 
connections for importing clocks, watches 
and gems. 

Supreme Court Justice Bijur has denied 
an application by Louis Cohen & Son, jewel- 
ers at 354 Grand St., for an injunction re- 
straining the 354 Grand Street Realty Co., 
owner of the property, from interfering with 
them in their possession of the store and 
from sending prospective tenants there. The 
plaintiffs say their lease expires May 1 and 
that under the terms they could have it re- 
newed for two years by giving notice prior 
to Dec. 1 last. They said they neglected to 
do so because they were under the impres- 
sion that they had to give notice three 
months before the lease expired. They say 
the landlord knew they intended to renew 
the lease, and that they spent $3,000 fitting 
up the premises and have a $50,000 stock 
there. 


Thoms & Eron, Inc., have filed suit in 
the Supreme Court against Dieges & 
Clust for $25,000 damages. The com- 
plaint alleges that the defendant was in 
possession of the ground floor of 20 
John St., and agreed to give the plaintiff 
a lease on the property to 1931 at $6,000 
a year but on March 9, 1917, when the 
lease was to go into effect, Dieges & 
Clust refused to _keep the agreement. 
Dieges & Clust have filed their answer 
to the complaint and contend that there 
was no agreement to lease the property 
involved. The defendants admit that 
they agreed to give the plaintiffs an op- 
tion on the store if they would secure 
consent from the owners of the build- 
ing, but this consent, it is said, the 
owners refused to. give. 

A jury before City Court Justice 
O’Dwyer gave a verdict for $1,802 in the 
suit of Paul Ditisheim Co., Inc., against 
the Vulcan & Reiter Co., for $1,802. The 
plaintiff alleged that on July 16 last it 
delivered to the defendant 50 Solvil 
watch movements which have not been 
paid for, and which were worth $1,750. 
The case has been appealed by the de- 
fendants who, shortly following the de- 
cision, claimed they filed a bond for the 
amount of the judgment. In asking for 
a re-trial the defendants contend that 
they never received the 50 watch move- 
ments involved. The defendants main- 
tain that they only received 60 move- 
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ments and not 110 as claimed by the 
plaintiff. According to the defendants no 
signed receipt was: produced at the trial 
for the 50 movements which the Ditis- 
heim concern claims was delivered to the 
defendants. 

During the past few weeks the follow- 
ing out-of;town buyers visited the 
jewelry and silverware division of the 
Bush Terminal sales building, 130 W. 42d 
St., this city: Miss Smith, Oppenheimer- 
Alsap Co., Oskaloosa, O.; R. W. Ding- 
wall, D. R. Dingwall  Co., Winnipeg, 
Can.; Mr. Loezar, A. Pascal & Co., Peru, 
S. A.; A. Weslow, A. Weslow, Anderson, 
Ind.; Mr. Lide, Charles O. Lide, Mt. 
Pleasant, Tex.; Miss Rosser, ‘Rike-Kum- 
ler Co., Dayton, O.; Miss Verhuel, Gil- 
more Bros. Kalamazoo, Mich.; Mr. 
Dalrymple, Golden Rule, St. Paul, Minn.; 
A. Salomon, Jose Salomon Hermanos, 
Peru, S. A.; Neil Cunningham, 5c. and 
$1.00 Variety Store, Chicago; Mr. Gib- 
son, William Taylor Sons’, Cleveland, O.; 
Mr. Bettridge, Boggs & Buhl, Pittsburgh, 
Pa.; Mr. Wallace, Ellis Bros., Toronto, 
Can.; Charles Kaufman, Charles Kauf- 
man Co., Ltd., New Orleans, La.; E. C. 
Ferguson, The Emporium, St. Paul, 
Minn.; Mr. Ames, Rike-Kumler Co., 
Dayton, O.; Mr. Regan and Mr. From, 
Baldwin-Miller Co., Indianapolis, Ind.; 
A. Broder, A. Broder, Newark, N. J.; 
Mr. Krownapple, Daniels & Fisher, Den- 
ver, Col.; O. Balzer, A. Hamberger & 
Sons, Los: Angeles, Cal.; Mr. Hays, 
Stecketeée Co., Grand Rapids, Mich.; Mr. 
McCauly, Moorehouse-Martins Co., Co- 
lumbus, O.; Mr. Pometti, Coulter Dry 
Goods Co., Los Angeles, Cal.; Mr. True, 
John Taylor Dry Goods Co., Kansas 
City, Mo.; Miss Lawler and Mr. Maleny, 
Rothschild Co., Chicago; Miss Quinn, 
L. S. Ayres & Co., Indianapolis, Ind.; 
Mr. Elliott, Herpolsheimer Co., Lincoln, 
Nebr.; Mr. Fenton, Bernheimer Bros., 
Baltimore, Md.; Mr. Harris, W. F. Gable 
Co., Altoona, Pa.; Miss Daniels, P. A. 
Bergner, Peoria, Ill.; L. Aisenstein, Ais- 
enstein & Woronock, Atlanta, Ga.; Miss 
Fox, Strawbridge & Clothier, Philadel- 
phia, Pa.; Mr. Cashman, G. Fox Co., 
Hartford, Conn.; Mr. Edmunds, Ed- 
munds Dry Goods Co., Fort Collins, Col. 

Charles B. Namiot, inventor of the Har- 
mony wedding ring has associated himself 
with Messrs. Atlesberg and Kleinman, 15 
John St., and under articles of incorpora- 
tion issued recently has been granted au- 
thority to manufacture rings under the style 
of the. Harmony. Wedding Ring Co., Inc. 
The new concern has taken premises at 147 
Fulton St., where they will occupy an en- 
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tire floor on or before May 1. Messrs. 
Atlesberg and Namiot will take charge of 
the sales force, while Mr. Kleinman will 
supervise the manufacturing department. 

Henry Meyer, dealer in diamonds, pearls 
and precious stones, has removed his busi- 
‘ ness from 71 Nassau St. to room 305, 170 
Broadway. : , 

Mass & Ledar, dealers in watch materials 
and jewelers’ supplies, will move on April 
1 from their present quarters at 30 Maiden 
Lane to 49 Maiden Lane. 

Camillo A. Plastino, manufacturing jew- 
eler and dealer in watches, diamonds and 
pearls, has moved from 26 Maiden Lane 
to room 1106 in the Park Row building, 
13-21 Park Row. 

David Weisburger, of Paul E. Levi & 
Co., Inc., importers of precious and semi- 
precious stones, 198 Broadway, returned 
from a European buying trip last week on 
the steamship Rotterdam. 

A meeting of creditors of Kadish & 
Cohen, wholesale jewelers, Detroit, Mich., 
will be held on Thursday afternoon at 3.30 
o'clock in the rooms of the National Jewel- 
ers Board of Trade, 15 Maiden Lane. 

Kane & Dibner, a firm recently formed 
for the purpose of manufacturing rings, 
is located at 64 Fulton St. and not 64 
Nassau St. as erroneously stated in the 
columns of a recent issue of this journal. 

Among the out-of-town department store 
jewelry buyers in this city during the past 
week were, W. Zipper, with M. O’Neil Co., 
Akron, O.; M. Schneeberger, Goldenberg 
Bros., Baltimore, Md., and E. Noel, Mc- 
Curdy & Co., Rochester, N. Y. 

According to an announcement made last 
week, E. J. Bellin has severed his connec- 
tion with W. Chaladowsky, manufacturer 
of platinum and gold mountings, 125 Canal 
St. 
Bellmark Jewelry Mfg. Co., Inc., which 
concern will be temporarily located at 25 
Delancy St. 

According to an announcement made last 
week, A. Feldstein, formerly a manufac- 
turer of platinum mountings, 340 Canal St., 
has formed a partnership with S. Reiman 
and in the future will conduct a business at 
171 Broadway, under the style of Feldstein 
& Reiman. The concern will manufacture 
platinum mountings and also make a spe- 
cialty of 10 and 14 karat gold rings. 

An involuntary petition in bankruptcy 
was filed in the United States District 
Court, this city, last Wednesday against 
Morris Mervis, a wholesale jeweler, 12 
John St. The petitioning creditors are I. 
Levin & Bros., for a claim of $417; Frack- 
man Bros., $420, and Masur & Herman for 
$777. According to the petition, Mr. Mer- 
vis has alleged assets amounting to $1,500 
and liabilities approximating $6,000. 

Members of the trade regretted to learn 
last week of the death of Nathan I. Ben- 
nett, who formerly was engaged in the 
diamond business for many years on Maiden 
Lane. The death of Mr. Bennett occurred 
on Tuesday. Feb 22, at his home in Bethel, 
Conn. Mr. Bennett was well known 


Mr. Bellin is now a member of the. 
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throughout the industry especially among 
the older members of the trade. He was 
born about 82 years ago and had been act- 
ive in the industry until about 15 years 
ago when he retired to his farm in Bethel. 
The body was interred last Friday after- 
noon in a cemetery near his late home in 
Bethel. 








Lester Tallman Guest of Honor at Dinner 
Given by Staff of The Jewelers’ Circular 


Lester Tallman, formerly a member of 
the advertising staff of THE JEWELERS’ 
CircuLAR, was the guest of honor at an in- 
formal dinner tendered to him last Friday 
evening by his former associates on the 
staff of THE JEWELERS’ CrircuLaR. The 
dinner was held in the Mirror Room of 
Mouquin’s Restaurant, Sixth Ave. and 28th 
St., and was attended by 22 members of 
the staff. 

During the evening, Mr. Tallman was the 
recipient of many messages of commenda- 
tion as well as a handsome gold cigarette 
case suitably inscribed. 

A feature of the affair was the present- 
ing to the honored guest of all the place 
cards on which were written’ messages ex- 
pressing regret at his leaving THE JEWEL- 
ERS’ CIRCULAR, and wishing him success in 
his new venture. These were read by Mr. 
Tallman while the dinner was being served. 
When the end of the menu was reached, T. 
Edgar Willson, editor of THE JEWEL- 
ERS’ ‘CIRCULAR, and who acted as _ toast- 
master, called upon several of Mr. Tall- 
man’s former associates for remarks, The 
speakers expressed their friendship for Mr. 
Tallman and best wishes for success in his 
new line of endeavor. 

The real surprise of the evening came 
when Toastmaster Willson in a most fit- 
ting manner, presented to Mr. Tallman on 
behalf of his former associates, a hand- 
some solid gold cigarette case suitably in- 
scribed. Mr. Tallman responded by ex- 
pressing his appreciation for the gift. 

This concluded the speaking program of 
the evening and dancing was then enjoyed. 











The Whiting & Davis Co. has started op- 
erating several of its departments on a night 
schedule. 

Frank Collins, superintendent of the D. 
Evans Co., will be the next exalted ruler 
of the North Attleboro Lodge of Elks. 

P. D. White, manager of the O. M. Draper 
Co., was elected treasurer of the official 
board of the Methodist Church last week. 

J. Frank Mason, of the Mason Box Co., 
left last week for the south, where he will 
spend several weeks in the interest of his 
health. 

The Helaplot Club, composed of young 
women employed in the packing room of 
the Webster Co., will give their annual 
play on March 29, 

Harry Fisher and O. W. Clifford, two 
manufacturing jewelers who have the Re- 
publican nominations for selectmen, were 
also nominated by the Democrats at their 
caucus last week. 
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Francis J. Keating, of the Grogan Co, 
who was seriously ill for several weeks, has 
fully recovered and is again back at his 
work, 

Adam Fisher, Greensburg, Pa., is con- 
siderably enlarging his establishments to 
meet the requirements of his growing busi- 
ness. New fixtures also are being installed. 

S. H. DeRoy, of S. H. DeRoy & Co., 
sailed last week on the Adriatic for Europe. 
He will be gone for six or eight weeks and 
has gone abroad on business in the in- 
terest of his house. 

S. N. Levy, Johnstown, Pa., spent a day 
or two in Pittsburgh last week buying 
goods. Mr. Levy says that Johnstown in- 
dustrially has not been so good but things 
are brightening. 

David Weiss, who is right hand man to 
Emanuel Grafner, of Grafner Bros., and 
Miss Sarah Miller, of South Rebecca St., 
Pittsburgh, will be married in June, an- 
nouncement of the engagement having been 
made last week, Mr. Weiss has long been 
associated with the Grafner firm and on 
account of the popularity of the couple, 
many events are being arranged. 

J. D. McAnlis, Beaver Falls, Pa, who 
started in business in that town in 1869 
and who does not come to Pittsburgh as 
often as he used to, leaving that to his son, 
Howard McAnlis, a member of the firm 
of McAnlis & Son, was in town last week 
and visited E. W. Hill of Sam F. Sipe’s 
house. Mr. Hill, who is of the old firm of 
Goddard, Hill & Co. sold goods to Mr. 
McAnlis in 1871. 

The Retail Credit Men’s Association has 
started sending out an unsatisfactory ac- 
count list and the members are requested 
to watch out for it and not to confuse the 
list with other lists which may be among 
other lists of names. The lists are con- 
dential to the members only and calculated 
to put the persons receiving them on their 
guard, in the event of any person’s name 
appearing thereon applying for credit in any 
form. Hundreds of names have already 
been sent to the membership and the num- 
ber of retail jewelers identified with this 
association is quite large. 

William Mellon, who has been “kiting” 
checks in this city and elsewhere, kissed his 
girl good-bye in Criminal Court last week 
and started for the Western Penitentiary 
to serve not less than seven years nor 
more than nine years. The girl, who was 
his accomplice, was paroled, for she ad- 
mitted that while she had passed checks 
for $1,400 and on which she admitted ob- 
taining the money, she did not know they 
were bogus. The police say that Mellon is 
an old offender, but he will be out of 
harm’s way now for a long time. Mellon 
had been placed on the parole list for three 
times and on probation once, so the court 
became tired letting him go. 








H. Barnett, Wilmington, Del.. has been 
sold out by the sheriff. After payment of 
rent there was about $300 toward the ex- 
ecution of creditors, whose judgment was 
over $500. There was also a judgment en- 
tered for upwards of $300. 











Mr. and Mrs. Augustus V. Hamburg, 
of 4 Clifton Ave., have returned from 
a week’s stay at the Chalfonte, Atlantic 
City. 

Among the members of the executive 
committee of the Young Men’s-Young 
Women’s Hebrew Association building 
campaign board are Louis V. Aronson 
and Philip Krimke. 

Salemme & Co. is the trade name 
which has been filed for the business of 
manufacturing jewelry at 169 Newton 
St., by Andrew and Dan Forgione, of 
the Newton St. address, and William 
Salemme, of 39 Washington St., West 
Orange. 

Thieves recently broke a show window 
in Jacob Horland’s jewelry store, 72 
Market St., and stole jewelry worth $175. 
Patrolman Fuchs found the broken win- 
dow. That the one who broke the win- 
dow cut his hand was indicated by blood 
stains on the window. 

Because its offices in the Kinney build- 
ing were too small, the Newark Associa- 
tion of Credit Men have moved to new 
quarters at 287 Washington St. Ample 
space is provided in the new office for 
the development of the adjustment and 
credit interchange departments of the or- 
ganization. 

Incorporation papers have been filed 
for the Ely Pearl Works, whose regis- 
tered agent is Mindes & Mindes. The 
registered office is at 786 Broad St., 
Newark. The authorized capital stock is 
$50,000. The incorporators are Jacob 
M. Englander, Isidor Lopofsky and Hy- 
man Yuttal. The company was organ- 
ized to manufacture pearl novelties. 

Incorporation papers have been filed 
for the C. & V. Mfg. Co., Inc., whose 
registered office is at 525 Main St., East 
Orange. The registered agent is the 
New Jersey Register & Trust Co. The 
authorized capitalization is $100,000. The 
incorporators are Harry H. Picking, 
Charles O. "Geyer and Gordon Grand. 
The company manufactures tools for 
jewelers. 

While Halsey M. Larter and his family 
were eating their evening dinner at their 
residence at 649 Lake St., a thief climbed 
the front porch and entered the second 
floor through an unlatched window in 
the living room. He visited the rooms 
of Mrs. Larter and her daughter and 
stole what he could get easily and es- 
caped. The theft was discoverd after 
dinner when Mrs. Larter and _ her 
daughter went upstairs. A quantity of 
jewelry and some cash were taken. The 
police were notified and detectives were 
sent to the house, but could find no clue 
to the thief. Mr. Larter is a member 
of the jewelry manufacturing firm of 
Larter & Sons, 88 Parkhurst St. 

The meeting of the New Jersey Re- 
tail Jewelers’ Association which was to 
have been held on Feb. 22, but which 
was postponed for a week because that 
was a holiday, was held last night at 
De Jiannes in Central Ave. The meet- 
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ing was held following dinner.. Resolu- 
tions of sympathy and condolence be- 
cause of the death of Col. John L. 
Shepherd, who was well known to New 
Jersey jewelers and who has been a 
speaker at their annual conventions for 
a number of consecutive years, were 
adopted. The association also considered 
the question of a sales tax and the pro- 
posal for a tax on gold articles. The 
matter of this year’s State convention 
was brought up, and preliminary plans 
for it were discussed. 

Bernard Piken, of 166 Market St., this 
city, was found guilty by a jury in the 
Irvington District Court with practicing 
optometry without a license. Conviction 
carries a penalty of $100 under the statute 
regulating the practice of optometry. 
The complaint was entered in behalf of 
the State Board of Optometry by A. H. 
Corwin, inspector, and set forth that 
Piken practiced last December. Piken 
admitted that he was not a registered 
optometrist and declared that he made 
but a cursory examination of the woman’s 
eyes at her request. He said that he told 
her to wait for his father. He said, how- 
ever, that he sold the woman a pair of 
glasses. This was the only examination 
with which he was charged. Counsel 
for the plaintiff, a representative of At- 
torney General McCran’s office, objected 
to a jury trial on the ground that the 
act provided for summary action. Re- 
corder W. Eugene Turton, of Irvington, 
who appeared for Piken, said _ that 
a Supreme Court Justice had _ ruled 
that a jury trial may be held in such 
cases, although his decision was now be- 
fore the Court of Errors and Appeals. 
Judge Stewart ruled in favor of a jury 
trial. The judge urged the State Op- 
tometry Board not to hold this convic- 
tion against Piken when he applies for 
registration. Inasmuch as there was 
only one offense and the defendant had 
admitted a technical violation, the board 
promised to grant the certificate of regis- 
tration. 

When Harry Rodler entered the building 
at 239 Springfield Ave. on Washington’s 
Birthday he ran the elevator himself as 
there was no operator on duty, the building 
being deserted because it was a holiday. He 
started in the elevator for the fourth floor 
where he had an office. As he was passing 
the third floor he heard suspicious noises 
and voices, and investigated. The lavatory 
door was open and he saw three men inside. 
They told him they were looking for Dr. 
Fishman, the dentist. When he told them 
Dr. Fischman was closed for the day, they 
went away. Rodler was suspicious, how- 
ever, and tried the door of the different 
offices. He found the door of the office of 
Louis Swirsky, a wholesale jeweler on the 
third floor unlocked. It was apparent that 
the young men had planned to force the 
safe open. This contained jewelry and 
precious stones valued by his daughter at 
$50,000. When Mr. Swirsky returned from 
Lakewood, where he was spending the day, 
he said the jewelry in the safe was worth 
only $5,000. On the Sunday previously a 
policeman entered the building and found 
three young men there. They asked for 
Dr, Fischman. It is thought that one of 
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the trio acted as guard to warn the oth 
whenever any one entered the buildne 
When Rodler reported finding Swirsk 4 
decor open, he and police officers made in 
examination. The outer door of the ime 
had been torn off but the inner door on 
intact. Leaving one of the officers on guard 
detectives took Rodler to the tube Station 
to see if they could catch the young men 
leaving town. They failed to get trace of 
them, however. 
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cal companionship was desired and delighted 
in by all who knew him. 

Colonel Shepherd will be remembered as 
long as the jewelry trade of the United 
States exists. He will be remembered as 
one of our leading salesmen, as an exponent 
of high ideals of the traveling life; he will 
be remembered as a great speaker; he will 
be remembered as a great organizer, a man 
who founded more organizations and clubs 
in the trade than any other man who ever 
lived; yes, he will be remembered also as 
counsellor and teacher of high ideals and 
aspirations, but beyond all this, Col. Shep- 
herd’s name and memory will be treasured 
in the hearts of his business associates and 
his fellow jewelers as a sincere and dear 


friend. 











'G, F. Geiger, of James K. Lemon & Son, 
has recently returned from a two weeks’ 
business trip to New York and the eastern 
markets. 

Earl Berry, formerly a jeweler with Matt 
Irion & Sons, has recently joined the force 
of Wm. G. Buschemeyer & Son, in the 
Starks building. 

The lease and stocks, fixtures, etc., of the 
store of L. N. Pearlman, at 3rd and Market 
Sts., purchased at auction a few days ago 
by Harry Marks, has been sold by Marks 
to Philip Yoffe, who will continue the 
business. 

Harry Marks, of the Marks Mercantile 
Co., stated that there would probably be 
an auction sale of jewelry stock in Louis- 
ville within a few days, he having been 
asked for a quotation on cost of conducting 
the sale. He wasn’t at liberty to state what 
concern it was but said that it was none 
of the larger houses. 

V. Lorch has moved his jewelry store 
from 244 E. Market St. to 328 W. Market 
St., opening the new store on Feb. 21. This 
new store has all new fixtures, is attract- 
ively fitted up, and boasts one of the best 
stocks in the city. The new location at 4th 
and Market Sts. should result in a big 
increase in the volume of business. 





On Feb. 23, a window in the jewelry store 
of J. M. Roberts & Son Co., Pittsburgh, Pa., 
was smashed by thieves who stole merchan- 
dise valued at $2,600. One arrest has been 
made by the Pittsburgh police. 
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pee ce? 


ohn B. Hill, Beverly, visited his son 
rl in Pennsylvania for a week, 

Ss, M. Nathan, one of the leading jewel- 
ers in Fitchburg, has gone south for sev- 

’ yacation, 
ee Sieery was in Philadelphia last 
week attending the banquet of the Philadel- 
phia Jewelers’ Club Saturday night. 
Marriage intentions have been filed at City 

Hall by Bernard N. Marcus, jeweler, 82 
McLellan St. and Martha Folsom, ot 
Nashua, N. H. ; 

Miss I. F. Churchill rounded out 45 years 
of service as bookkeeper for the Ripley- 
Howland Mfg. Co. last week, the occasion 
being suitably remembered by her fellow 
employes. 

The C. A. W. Crosby & Son Co., Inc., 
one of the oldest jewelry houses in Boston, 
is soon to change its name. Application 
has been made to the State authorities for 
permission to use the Appellation Birming- 
ham & Co., Mr. Birmingham being the 
owner. 

Invitations have been sent out to at- 
tend the marriage of Nathan Arthur Al- 
berts, son of C. Alberts, 109 Sumner St., 
March 3, at the Dorchester Woman’s 
Club House, Dorchester. After a honey- 
moon in New York and Atlantic City, the 
pair will reside in Dorchester, 

Henry R. Arnold, of D. C. Percival & 
Co., was the chief speaker at the mid- 
Winter gathering of the New Hampshire 
Retail Jewelers’ Association Feb. 17. He 
discussed the Sales Tax, stating that the 
present tax is an emergency measure placea 
upon the business men during the war. He 
claimed that it had fulfilled its purpose and 
that the country is looking for a new tax. 
He asserted that the sales tax was the most 
logical and practical measure in the minds 
of business men, explaining that with this 
tax in force they could figure to a greater 
certainty upon a sufficient amount to meet 
expenses. 

Four new corporations were granted char- 
ters last week as follows: W. I. Cowlishaw, 
Inc., Boston, silversmiths, capital $25,000; 
incorporators, Walter I, Cowlishaw, Wil- 
liam A. Power and A. J. Semes, all of 
Cambridge. The New England Plating Co., 
Boston, capital $25,000; incorporators, Abra- 
ham Jacobson and Aaron Reisburg, of Mal- 
den, and Joseph Bearak, of Dorchéster. The 
Libby Mfg. Co., Melrose, jewelers, capital 
$30,000; incorporators, David j'. Gallert, 
New York; Frederic S. Moore, Melrose; 
Jean Sisson, Winthrop, and Albert J. Cohen, 
Dorchester. The Waltham Watch Chain 
Co., Waltham, watch chains and jewelry, 
capital $50,000; incorporators, George B. 
Allen, Ernest E. Talbot and Charles H. 
Lucas, all of Waltham. 

Boston jewelers are interested in the rul- 
ing by Federal Judge Knox which will have 
far-reaching effect in bankruptcy circles in 
regard to assignments and fees for assignees 
and counsel. The practice of making an 
assignment and by this act being put into 
bankruptcy, which act is followed by the 
appointment of a receiver, makes a double 
expenditure on the estate. The bankruptcy 
act provides for the payment of receivers 
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pro rata according to law, but the payment 
of assignees and counsel fees therewith is a 
matter for the bankruptcy court to regulate. 
Judge Knox said objection is made to the 
payment of fees to assignees for the benefit 
of creditors or his attorney. The court is 
ready and willing to grant allowances for 
all kinds of work done pursuant to its au- 
thority in bankruptcy estates. “It is my 
personal hope that this will be impressive 
upon the practice of using the bankruptcy 
act as a shield behind which the administra- 
tion of an estate may be carried out with- 
out invoking the power and authority of the 
court.” By the non-payment of assignees 
or fees to counsel the assignment process 
will come to an immediate cessation, and all 
business adjustments of this kind will be 
forced to proceed through the bankruptcy 
court. 








Wheeling, W. Va. 





A handsome new, modern front is being 
installed in the ). C. McKelvey jewelry 
store, corner 33rd and Belmont Sts., Bel- 
laire, O. 

Emil Dorer and Thomas Renner have en- 
gaged in the watch repairing business tn 
Bellaire, O., and have opened headquarters 
in the Zweig building in that city. 

George Loar, manager of the G. W. Loar 
& Co., Grafton, W. Va., has left for Florida, 
where he will sojourn for several weeks. 
His’ brother, Harry Loar, of Oakland, Md., 
is managing the business during his absence. 

Jacob Slaven, well known jeweler of 
Clarksburg, W. Va., will move his store into 
one of the handsome new store rooms on 
the ground floor of the new Manhattan 
building as soon as that structure is com- 
pleted. 

F. D. Dunnington, formerly in the jewelry 
business at Clarksburg, W. Va., and Buck- 
hannon, W. Va., passed away recently at his 
home in Philippi, W. Va., following a long 
illness of a complication of diseases. He 
had been an invalid for several months. He 
was a member of the M. E. Church and a 
Mason. He is survived by his widow and 
four daughters. 

Much mystery attached to the disappear- 
ance of Stewart J. Anderson, Bellaire, O., 
who was employed in the store of the J. B. 
Baum Co. in Wheeling, W. Va. His over- 
coat was found on the bridge leading from 
Wheeling to Bridgeport, O., with letters 
addressed to his employer and an insur- 
ance agent, indicating he had committed 
suicide. In a letter to his wife he bade her 
good-bye and said he had played the stock 
market and lost. -Mr. Anderson had been 
employed by the Baum company for about 
nine years and before that was employed in 
Bellaire jewelry stores. He was a trusted 
employe and popular. The Ohio River was 
searched for his remains until stories were 
printed in the newspapers of a new develop- 
ment in the case. It was learned that a few 
days before Anderson’s disappearance he 
had been bound over to the federal grand 
jury by United States Commissioner Nelson 
Miller at Steubenville, O., on a charge of 
sending obscene matter through the mails. 








R. V. Fegley, Madison, Wis., reports that 
he was held up and robbed of $1,660 on Feb. 
10. 
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F. J. Dorn, who has been suffering con- 
siderably from rheumatism, has been at 
the baths at Alden, and is now feeling 
much better. 

Mr. and Mrs. James O’Dea have re- 
turned from a honeymoon trip and will 


make their home in Buffalo. Mrs. O’Dea 
is the daughter of Fred J. Dorn. 

Firemen quickly extinguished a blaze 
at the jewelry establishment of Joseph 
Carr, at Niagara Falls, last week. The 
fire was in the storeroom. 

The jewelry and dry goods store of 
Pawlicki & Son, at 1903 Niagara St., 
Niagara Falls, was destroyed by fire last 
week. The contents of both stores, it 
is said, is a total loss. 

Alfred D. Bald, secretary of the New 
York State Retail Jewelers’ Association, 
has sent out a letter to all the members 
of this organization, informing them of 
what was done at the meeting of the 
executive committee which was held here 
last month. 

A holdup man got away with two 
watches from the jewelry shop of Gustav 
Hahnemann, at 380 William St., last 
week. The man, entering the store, 
asked to be shown some glasses. Then 
he looked at a watch, and then another. 
“Thanks,” he said, shoving a gun into 
the proprietor’s face, and made off with 
the watches. 

The many friends he had among’ the 
jewelers of Buffalo and this part of the 
State are mourning the death of Col. 
John L. Shepherd of Los Angeles. Word 
was received of the death here from Na- 
tional Secretary Anderson. Alfred O. 
Bald, secretary of the New York State 
Jewelers’ Association, ordered by wire a 
floral wreath, as an expression of regard 
from the colonel’s New York State 
friends, 

Edward A. Eisele, president of the 
King & Eisele Co., has recently closed 
a deal consummating the purchase of a six- 
story building at West Huron & Frank- 
lin Sts., from William A. Morgan. The 
amount involved is understood to be 
$350,000. The building was purchased 
for the use of the King & Eisele Ca 
after the expiration of its present tenancy 
at North Division & Washington Sts. 
The building where the concern is now 
located occupies the site of what is 
planned to be an extension to the Bank 
of Buffalo. The building which has just 
been purchased is one of the most 
modern and up-to-date business struc- 
tures in the city. It is entirely con- 
structed of concrete and steel. It has a 
frontage of 86 feet on Franklin St. and 
115 feet on West Huron St., It is 
equipped with fast passenger elevators 
and freight elevators, and will make one 
of the finest plants in the jewelry trade. 
It is expected that King & Eisele Co. 
will retire from their present location 
during the early part of 1923 and will 
occupy all of the newly-acquired build- 
ing with the exception of the lower floor, 
which will be sublet. 
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Have You 


A BRACELET WATCH HEADACHE? 


Get Relief From Our Watch Material Department 


Complete stocks of over 


ONE HUNDRED 


makes of Swiss bracelet watch ma- 
terial, used and sold in America; 
also necessary parts for many others. 


Exclusive Swiss Material Department 


Our material men in this depart- 
ment handle Swiss materials orders 
exclusively. 


WE CAN GIVE YOU SERVICE 
Why Chance Sending ely 


THE C.&E, MARSHALL CO. 











DETROIT, MICH. CHICAGO COLUMBUS, OC. 














‘ AAGREATER VALUE "A GREATER SERVICE] 


JEWELERS’ SUPPLIES 
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Chicago Notes. 





Frank Kennedy, of Kennedy & Co., North 
Attleboro, Mass., was showing his samples 
in Chicago last week. 

Jacob Segal, of Jacob Segal & Co., De- 
troit, spent a few days here last week visit- 
ing the Chicago office. 

Joseph D. Posner, representing the Lyons 
Mfg. Co. in Chicago, has returned to the 
city after terminating a short busines trip. 

I. B. Miller, representing the Brun-Mill 
Co., of Pittsfield, Ill., has just returned after 
an extensive business trip through Canada 
and the east. 

Frank Moran, manufacturers’ representa- 
tive here, left for a trip among the eastern 
trade early this week. He will be absent 
from Chicago for about two weeks. 

Members of the Chicago Twenty-Four 
Karat Club met at the Sherman House here, 
Feb. 25. Preparations for the May conven- 
tion seemed to be the topic of the occasion. 

Harry Stegeman, from the home office, 
and Percy Savory, of the New York office 
of the Wadsworth Watch Case Co., spent 
last week at the Chicago office and visiting 
friends here. 

Arthur M. Anderson, Joliet, Ill., was in 
Chicago recently buying material and stock 
for a trade shop which he will open at 11] 
Irene St., in that city, for watchmaking and 
jewelry work. 

P. H. Winterberg, Chicago representative 
for jacob Segal & Co., Detroit, has moved 
from the 12th floor to room 1512 in the Hey- 
worth building, and refitted the office with 
new furniture and rugs. : 

R. C. Wolf, of the credit department of 
C. & E. Marshall Co., is convalescent in the 
hospital, after an operation for appendicitis. 
His many friends will be pleased to know 
he is improving rapidly. 

Charles B. Dyer, manufacturing jeweler, 
of 234 Massachusetts Ave., Indianapolis, 
Ind., spent several days in the city last 
week, calling on members of the trade. He 
was in the city on a buying trip, making 
purchases for his plant, in the Indiana city. 

Clements & Pauley are opening a new 
store in Benton Harbor, Mich., and were in 
Chicago last week buying stock. Mr. Cle- 
ments was formerly with Carr & Green in 
Benton Harbor, and until about two years 
ago Mr. Pauley was in business at Three 
Oaks, Mich. 

Lewis DeHart, until recently manager of 
the C. & E. Marshall Co.’s store at Detroit, 
is now located in Chicago as general sales 
manager for the company. Mr. DeHart now 
has 13 traveling representatives from the 
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Chicago store and eight from the stores at 
Detroit and Columbus. 

I. S. Lazard, formerly of Chicago, now 
representing a number of manufacturers of 
this country in South America, with head- 
quarters in Buenos Aires, Argentina, spent 
two weeks with friends here recently and is 
now in New York. Before returning to 
South America he will visit the markets oi 
Europe. 

S. Goldsmith, vice-president of the Gold- 
smith Bros. Smelting & Refining Co., spent 
a few days in Chicago on a business trip 
last week. A wire from M. Goldsmith re- 
ports that he and family, now en route for 
California, via the Panama Canal, landed 
at Havana, Cuba, where they spent a num- 
ber of days. 

There was quite a little excitement in the 
Chicago office of Geo. H. Fuller & Sons Co. 
last week, when an electric wire off of which 
the binding had been worn, caught on a nail, 
causing a short circuit. When the electricity 
came in contact with the nail, a sheet of 
flame a foot long spurted out and burned 
a hole in one of the lamp shades hanging 
on another fixture. 

W. F. Drexmit, general sales manager for 
the Keystone Watch Case Co., returned to 
the city after terminating a two weeks’ trip 
through the east. Simultaneously, O. M. 
Artes, assistant sales manager of the Chi- 
cago office of the company, returned from 
a week’s trip through the east. Mr. Drexmit 
went to Philadelphia, where he attended the 
dinner of the Jewelers’ Club Saturday night. 

Last Fall, C. A. Lundquist, Chicago man- 
ager of Geo. H. Fuller & Son Co., pur- 
chased a home in Rogers Park. And ever 
since he did so he has been waiting for 
Spring to come so he can plant something 
in the back yard. Evidently Springtime is 
nearing, for Mr. Lundquist is now occupied 
in spare moments deep between the illus- 
trated pages of seed catalogs of both flowers 
and vegetables. © 

The Chicago office of Bonner Mfg. Co. 
has been moved into room 1512 Heyworth 
building, which is much more spacious and 
has been fitted up in a beautiful manner. 
This shows there must be some prosperity 
in the trade. “Mannie” Adler, vice-presi- 
dent and Chicago manager, is away from 
the city for a short trip and expects to have 
the formal opening early in March. He says 
if he can.get the Volstead Act repealed by 
then the opening will be a success. 

In an article concerning the diamond mar- 
ket, Chicago Commerce, the weekly journal 
of the Chicago Association of Commerce, 
stated in the headline: “No Market So 








Tightly Controlled as the Diamond.” After 
briefly outlining the history of the diamond 
and the various centers where the precious 
stones are found, the article continues: “The 
United States is the chief consumer of dia- 
monds and about the entire production of 
the better class stones is imported by this 
country.” 

Henri J. Prins, for 15 years associated 
with S. J. Son in the diamond business at 
31 N. State St., died on Feb. 12th, after an 
operation and illness of only two weeks. Mr. 
Prins was a man of exceptional literary at- 
tainments and was, perhaps, best known for 
his kindly benevolence, especially to young 
men in need of assistance. His 67 years 
were crowded with good work. He is sur- 
vived by two daughters and one son, D. J. 
B. Prins, who will now be associated with 
Mr. Son. 

The Golden Roosters, an organization re- 
cently formed in the jewelry trade here for 
fun and frolic, held the first initiatory serv- 
ice at the Palmer House last Saturday night. 
25 victims learned the secrets of the organi- 
zation, and the waiting list is growing. 
There may be surprises but there are no dis- 
appointments for the man who joins the 
Golden Roosters. In addition to the regular 
ceremony of the evening a dinner was served 
during which the members and candidates 
enjoyed a cabaret show. 

Chicago is planning to hold what is said 
will be a close second to the great World’s 
Fair, this occasion will be the Pageant of 
Progress. The Pageant will be staged on 
the Municipal Pier here, during the latter 
part of July and early August. About 800 
business men and representatives convened 
at a banquet here last week and laid plans 
for the coming occasion. Every industry 
in the State is expected to take part. Just 
what part the jewelry trade of Chicago will 
take in connection with the Pageant is not 
yet known. However, a number of jewelers 
here are very much interested. 

Emanuel Maltz, wholesale jeweler in the: 
Mallers building, left Chicago last week and 
sailed from New York on Saturday for an 
extended trip to Europe.’ He will first visit 
London and Paris and then go to Lithuania, 
where his mother and sister live. He will 
take them for a visit to Belgium and Ger- 
many and accompany them to South Africa, 
where he has two brothers living. After a 
visit there, where his mother and sister will 
remain, he expects to return to England and 
then home. Mr. Maltz has not seen any of 
his family for nearly 30 years and contem- 
plates a happy six months’ visit with them. 

C. V. Bates, watch manufacturers’ repre- 
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sentative, with offices in the Heyworth 
building, has returned from a business trip. 

Frank Moran, representative of J. 
Sturdy’s Sons Co., left Sunday for the east 
and will spend several weeks at the factory. 

Benjamin S. Dufries, importer of dia- 
monds, 170 Broadway, New York, returned 
on the Rotterdam from a purchasing trip 
to the European diamond markets. 

Paul Wittstein, representing Tin Fat Co. 
and other ‘lines, has returned from an ex- 
tended trip south and reports conditions 
more favorable in that section than antici- 
pated. 

The windows of The Waterman Fountain 
Pen Co., on State St., have attracted much 
attention during the past week. A local 
paper is conducting a beauty contest and 
the most attractive pictures submitted are 
being displayed in these windows. 

M. Schwartz, diamond dealer, has returned 
from a business trip to Wisconsin and the 
northwest. Mr. Schwartz reports that the 
improved condition in the trade which has 
been slowly working from the east toward 
the west seems to have reached the north- 
west section. 

Bobbies Invisible Link Co. is the name of 
a new concern with offices at 608 S. Dear- 
born St., organized for the purpose of manu- 
facturing and selling the Bobbies Invisible 
Link. This is a link pin that holds soit 
collars by attaching underneath the collar 
and tie. The company, which is not incor- 
porated, consists of Wm. H. Norwood, pres- 
ident; A. W. Bromsted, treasurer, and Rob- 
ert W. Johnson, vice-president and secre- 
tary. 








Seattle, Wash. 





Emil Mayer, formerly connected with 
Mayer Bros., but now a diamond broker 
on his own account, was married recently 
to Miss Gertrude Stadaker, of this city. 

F. N. Boss, 4002 Arcade building, has 
sold his business to Stafford & Schwartz, 
who will continue under that title as a trade 
repair shop. Mr. Boss has taken a position 
with the firm of B. L. Gates. 

Two of the best jewelry firms in Seattle 
are announcing their removal to new prem- 
ises. The firm of Albert Hansen, which has 
been at 1010 Second Ave. for several years, 
will remove to 1518 Second Ave., and Jay 
DeRoy will forsake his old quarters at 1119 
Second Ave. to take a new store at 1420 
Second Ave. 

L. M. Russell, Bremerton, Wash., who 
disappeared Dec. 31, 1920, with several thou- 
sand dollars’ worth of diamonds obtained 
from various Seattle firms on memorandum, 
and in debt to other firms to an estimated 
extent of $25,000, was arrested in Salem, 
Ore., and is being held there for extradi- 
tion. Russell was seen in Portland by 
former Bremerton acquaintances and the 
police were notified, but he became suspi- 
cious and eluded capture until he was recog- 
nized at Salem. He will be tried in the 
Superior Court at Port Orchard. : 

L. H. Burnett, Tacoma, Wash., who has 
been made State chairman for the European 
Relief Council, has established a national 
reputation for his work in this line under 
Herbert Hoover. In his new capacity he 
will be associated with Louis Marshall, 
Julius Rosenwald, Nathan Straus, Oscar 
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Straus and Henry Morganthau. Mr. Bur- 
nett gladly took over his new responsibilities, 
saying: “The work of assisting starving 
children is a matter which should appeal 
to every American and I for one shall give 
the cause every hour of my time possible.” 

C. Noble, aged 37, who gave his occupa- 
tion as a merchant, was recently arrested 
by city detectives charged with stealing 
three diamond rings valued at $507.80 from 
S. A. Perkins & Co. Previous to his visit 
to the Perkins office Noble, giving various 
aliases, called at other wholesale jewelers 
and made large selections of diamond mer- 
chandise, stating that he was a diamond 
broker and showing receipted bills from 
jewelry houses in other cities. He arounsed 
suspicion at the first wholesale house by the 
rapidity with which he made selection of ex- 
pensive merchandise and was closely watched 
and after his departure the other houses 
were notified to be on their guard, resulting 
in his apprehension. 














Charles Swigart is now in Michigan on 
business. 

D. T. Dillard, Lebanon, Tenn., was a 
guest at Cohn, Hahn & Newstedt’s during 
the past week. 

Gus Peck has written to his partners that 
business is so good he will not return to 
Cincinnati for another month. 

The Dorst Co, obtained the order for the 
medals and other trophies to be awarded at 
the Central Athletic carnival Saturday, Feb. 
26. 

Cheering news is received by Sig. Strauss 
& Co. from Harry P. Neher, who reports 
business through eastern States as improv- 
ing. 

Charles j.. Grift and Ervin Black, of 
Greenwold, Hirsch & Grift, have left on 
three-week trips in their respective ter- 
ritories. 

Nate Hahn picked Washington’s Birthday 
as his leaving day and he will be on the 
road for some time calling on customers in 
Oklahoma and other nearby States. 

A. Ehrmantraut has been elected a trustee 
of the Central Vine Street Business Associa- 
tion and is taking an active part in a cam- 
paign to double the organization’s member- 
ship. 

Victor A. Gebhardt, who was a candidate 
for the board of governors at the Hyde 
Park Country Club, tied with another can- 
didate for the fifth place on the board at 
the recent election. The tie vote was leit 
to the old board to settle. 

Mr. and Mrs. A. E. Oexman, Akron, O., 
spent a week in Cincinnati as guests of 
Frohman & Co. Mr. Oexman formerly was 
in business in Dayton and Middleton, O. 
T. E. Binzel, Bowling Green, Ky., was a 
visitor at the same offices last Wednesday. 

Henry Doepke & Bro., jewelers, 40 W. 
12th St. reported to the police Monday, 
Feb. 21, that they had been robbed of a 
ring valued at $375 by a stranger who asked 
to look at diamonds. He was apparently 
dissatisfied with the first tray brought from 
the safe and asked to see another. While 
the salesman was getting another tray the 
stranger walked out of the store. The theft 
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was discovered immediately but the man 
escaped. 

The Ben. Schneider Jewelry Co. reported 
Saturday, Feb. 19, that it had been robbed 
of a diamond ring valued at $670 on Feb, 2, 
but the theft was not discovered until that 
day. On the former date a well dressed 
stranger entered the store, accompanied by 
a woman. After examining several rings 
the woman put on one of them, which ie 
admired very much, She apparently took it 
off and replaced it in the tray, saying they 
would return the next day to get it. Last 
week Schneider discovered an imitation ring 
had been substituted for the real one. 

Death caused havoc in the ranks of Cin- 
cinnati jewelers during the past week, taking 
Joe Henochsberg, for many years in the 
jobbing business, and claiming the wives of 
one retired and one deceased jeweler, Mrs, 
Jacob Frohman and Mrs. Ben Schneider. 
Joe Henochsberg was 74 years old and had 
been in the jobbing business for 30 years. 
He made his headquarters in the same of- 
fices with Frohman & Co. He was un- 
married and died at the Jewish Home for 
the Aged, where he had gone to live. He 
was buried in the Jewish cemetery. Mrs, 
Margret Schneider was 70 years old and 
died at her home, 4221 Ballard Ave. Funeral 
services were conducted from the home. 
She is survived by four sons, Frank, Ben, 
Oscar and Rudolph Schneider ; three daugh- 
ters, Mrs, Josephine Rohs, Theresa Ziegler 
and Mrs. Florence Lutz, and a_ brother, 
Henry Weiler. She was the widow of Ben 
Schneider. Mrs. Frohman died Saturday, 
Feb. 19, and was buried in the Jewish ceme- 
tery the following Monday. 








Minneapolis. 


M. L. Schwarz, of Schwarz Bros., manu- 
facturing jewelers of this city, was confined 
to his home several days last week with a 
severe attack of grippe. 

H. O. Schleuder, New Ulm; M. J. Swed- 
lund, Tracy; E. H. Keikenapp, Faribault, 
and C. A. Sherdahl, Montevideo, were re- 
cent visitors in this city. 

Max A. Kohen, retail jeweler of this city, 
left on a combined business and pleasure trip 
to Duluth, Minn., Feb. 22, and will remain 
in the northern city for a few days. Mr. 
Kohen is proprietor of a branch jewelry 
store at that place. 








Pacific Coast Notes. 





D. C. Davison, Modesto, Cal., has sold 
out to A. A. Osthues for $5,200 cash. 
Osthues assumes no debts. 

William Ryder of George W. Ryder & 
Son, San Jose, has just joined the ranks 
of Benedicts. The bride is a San Jose belle. 

D. Polen and F. E. Brown have pur- 
chased the stock of the F. E. Brown Jewelry 
Co., San Luis Obispo, Cal. Their new 
store is at 888 Monterey St. 

The death has just been announced of 
C. H. Hinges, well-known and highly es- 
teemed retail jeweler. The deceased was 
formerly of Eugene, Ore. He afterward 
moved to Portland but he came South in 
search of health for his wife. For some 
time, Mr. Hinges was established at Bur- 
lingame, Cal., but later he gave up his 
business there and moved to Monrovia, in 
the warm belt of southern California. 




















March 2, 1921. 





TRADE CONDITIONS 
Retail business in Milwaukee continues at a 


sonable pace and with the approach of the 
Bester holiday buying season, a fair volume of 
besiness is anticipated. Jewelers generally re- 

rt that business is somewhat quiet as is usual 
at this time of the year, but the early date of 
Easter this year is expected to stimulate buying 
for Spring sooner than usual. The local Spring 
Style Week is to be held early in March and the 
retailers are planning to take an active part in 
the campaign and get the benefit of this sales pro- 
motion plan which has been successful for several 
seasons past. The earning power of the public 
here has not been seriously impaired by unem- 
ployment or wage reductions, hence the money 
available for purchases from the retail trade has 
not been materially reduced. According to a re- 
port of the retail division of the Milwaukee As- 
sociation of Commerce, Milwaukee firms last year 
did from 10 to 25 per cent more business than 
in the previous year, this holding true of vir- 
tually all lines of retail trade. Reports received 
by the division are that _business is picking up 
rapidly and that the Spring trade will be brisk 
with all merchants ready to offer complete lines. 
Local jewelry jobbers say that their salesmen are 
securing a satisfactory amount of business 
throughout the trade territory, retailers seeking to 
fill up their complement of goods which has re- 
sulted in orders mostly for immediate delivery. 
The entire trade situation continues to show con- 
servatism in buying on the part of the public as 
well as the retailer and in turn the jobber. 





Thomas Bruhy, West Bend; Henry N. 
Marx, Appleton; and John Armbruster, 
Cedarburg, were among the Wisconsin re- 
tailers who called on the Milwaukee trade 
this week, combining business with the oc- 
casion of renewing acquaintances. Each one 
was faverable in his expression as to busi- 
ness conditions and optimistic as to the 
volume of Spring sales. 

According to information received in 
Milwaukee this week, J. S. Langwill, for 
many years proprietor of a retail store 
at Beloit, Wis., contmplates closing out 
his stock and will retire from business. 
It is not known whether the business will 
be continued by others or what the 
future plans of Mr. Langwill are, except 
that he expects to retire from the Beloit 
store within a very short time. 

A meeting of the Advisory Board of 
the Milwaukee Jewelers’ Club will be 
held at luncheon at the Athletic Club on 
Monday, March 7. The Club will hold 
its monthly meeting at the Hotel Blatz 
on Wednesday evening, March 9. Legis- 
lative matters, style week participation 
and the 1921 budget for co-operative ad- 
vertising will be among the most im- 
portant matters to come up for discus- 
sion and action. 

At the annual meeting of the Bosz- 
hardt-Possin Co., jewelers’ supplies, 209 
Grand Ave., held last week, the officers 
of the corporation were re-elected. The 
annual report showed a healthy increase 
in the volume of business during the past 
year over that of the previous period. 
Indications thus far in 1921 are very 
favorable that the business will not only 
equal but show a fine gain over the 
record of last year. 

M. L. Girdany, of New York, made his 
first visit to Milwaukee last week, ac- 
companying the firm’s representative on 
a trip to call on the local jewelry trade. 
Mr. Girdany made the personal ac- 
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quaintance of members of the trade who 
have been customers of his firm for many 
years. He expressed himself as well 
pleased with his visit here and compli- 
mented the trade on the class of estab- 
lishments comprising the jewelry stores 
of Milwaukee. 

No further developments have been an- 
nounced regarding the trace or arrest of 
the bandit who held up R. V. Fegley, 
jeweler at 1304 Williamson St., Madison, 
Wis., early in February. The bandit at 
the point of a revolver secured $1,600 
worth of diamonds and $60 in cash. In 
spite of prompt notification of all sur- 
rounding towns and a search in the city 
of Madison, no trace of the man was 
found. Another store adjoining the Feg- 
ley jewelry store was held up last Fall 
and the burglar disappeared without leav- 
ing a trace. 

Two representatives of well known 
supply houses called on the local trade 
last week. William Moore, represent- 
ing Wm. Dixon, Inc, New York, 
jewelers’ supplies, and Robert Kiel, of 
F. H. Noble & Co., Chicago, were here 
at the same time and their meeting was 
a sort of a reunion as it was the first 
since they had met in California some 
time ago. Mr. Kraemer, of Powers & 
Mayer Manufacturing Co., Providence, 
and B. Teitelman, Chicago, representing 
the Hudson Jewelry Mfg. Co., Newark, 
were also visitors in Milwaukee. ' 

Reorganization of the Neenah Civic 
Association has been culminated in a 
membership drive and resulted in a body 
to cover a broader scope of activity. 
Much of the success of the organization 
is due to the untiring effort of A. W. 
Anderson, for many years a leading 
jeweler and secretary of the State and 
national organizations of retail jewelers. 
The growth of the association neces- 
sitated engaging a full time secretary, 
which position Mr. Anderson declined 
due to his jewelry association and 
Jewelers’ Mutual Fire Insurance Co. ac- 
tivities requiring his entire attention. 

After six years of active work as sec- 
retary of the Retail Merchants’ Associa- 
tion of Racine, Wis., Albert D. Hermes 
has resigned to resume private business 
connections. Mr. Hermes is well known 
to the retail trade of the State, having 
been active in 
One of the first steps when he took the 
office several years ago was to reorganize 
the Racine association to include re- 
tailers of every line of trade, and through 
his work the organization developed one 
of the best crdit-rating bureaus in the 
northwest. Racine jewelers have been 
active workers in the organization and 
are ardent enthusiasts for its future wel- 
fare. 

What promises to be a valuable ad- 
junct in the manufacture of certain types 


of jewelry goods has been patented by 


Walter A. Lapinski of Wausau, Wis. It 
is a new connection of the separable parts 
of cuff buttons and which may be ap- 
plied to other jewelry of a separable 
type. The connections are by a spring 
clutch which cannot be separated ex- 
cept at the will of the wearer, it is 
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stated. Mr. Lapinski has received several 
offers for the rights to manufacture his 
contrivance and expects that the article 
applied to various types of jewlry will 
soon be placed on the market. He has 
great faith that his invention will be 
widely used and supplant some of the 
older types of connections. 

Wisconsin jewelers are interested in 
the Johnson bill which has been intro- 
duced in the Staté assembly providing 
for replacing jewelry, ornaments and 
precious stones on the tax rolls. There 
was a move a few days ago to overthrow 
the recommendation of the taxation com- 
mittee which reported for the passage 
of the bill. Indefinite postponement of 
the measure was asked but defeated after 
debate and the bill was sent to third 
reading. Assemblyman Fifield of Beloit 
said that he thought articles of this 
nature, often heirlooms, should not be 
treated like other personal property, and 
others took a similar position. One legis- 
lator arguing for the bill said that he 
“could see no equity in excepting a 
watchchain, for instance, and taxing a 
cow.” One contention against the bill 
is that jewelry in a great number of in- 
stances was given to the owner as a 
gift and that it should not be classed 
with other personal property which is 
usually acquired to derive some profit 
or gain. 





Canada Notes, 





William Patterson, a well known jeweler 
of Wingham, Ont., is under arrest for shoot- 
ing Albert Luttit, butcher, of the same town, 
early in the morning of Feb. 25. The two 
men had been on friendly terms for years. 
The shooting took place at Patterson’s resi- 
dence. At about dawn Edward Lewis, night 
watchman, who was passing, heard the 
voices of two men engaged in a violent 
quarrel. He tried to enter the house when 
he heard two shots. He went for police 
assistance and on entering Luttit was found 
lying on the floor with a dangerous bullet 
wound in the abdomen. Patterson, when 
arrested, stated that he mistook Luttit for 
a burglar. No motive for the shooting is 
suggested by anyone knowing the men. 

Samuel Leskovitch, 601 Queen St. W., 
was in his store about 8 o’clock last night 
when two young men entered and presenting 
revolvers forced him into a room at the 
rear, where they bound and gagged him. 
They took $5 from his pocket and re- 
entered the store, where they ransacked the 
safe, which had been left open, and se- 
cured $14 in cash, three dozen gold rings 
and several watches. When they left the 
store Leskovitch managed to free himself 
and telephoned to the police, who began an 
investigation at once but found no trace of 
the robbers. The men wore peaked caps 
and had their collars turned up so as to 
conceal their faces. Crowds of people were 
passing the store at the time of the robbery. 





J. W. Hudson, Fortville, Ind., has been 
in Indianapolis, and he was followed closely 
by George McCarty, of the same city, lead- 
ing the dealers there to believe that business 
there must be picking up. 
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Jewelers’ Shop 


Outfitters 
BUSINESS 


LEIMAN BROS. 


OVER 30 YEARS IN 


Work Benches—Single, two, three and four seat sections 






LEIMAN BROS. 





Drillin 
Complete Outfits Rolling aj Rolling re 
for Rolling, Melting, Anneal- Mills — Complete i 
ing, Soldering, Refining, fpyand or P 
: Drilling, Sand Blasting, Pol- Motor Many 
Seawtensies 5 ishing, Turning, Sawing, Drive Styles 
for drawing & Lapping. 
wire — Several | Get your Complete 7 
— Outfit here — ae 
Jewelers’ Shop Outfitters | 81 Walker St., B, NEW YORK 


Over 30 Years in Business 


81 Walker St., B, New York | 
160 Christie St., B, Newark 


Cuuudiane 
Motor Driven 
Melting and 
Soldering Outfits 











Blowers for Soldering, Melting, Refining, 
Annealing, Sand Blasting 









160 Christie St., B, NEWARK 














IMPORTANT 


TRADE AUCTION SALE 


beginning 
Tuesday, March 15th, 1921, at 10:30 A. M. 


and continuing the following days until entirely dis- 
posed of at our spacious salesrooms building, 


610 Broadway, Brooklyn, N. Y. 
foot of Lorimer. St. “L” Station. 


Three wholesale and retail stocks of Gold and Dia- 
mond Jewelry removed from a prominent Maiden Lane 
wholesaler; F. J. Boesse & Co., Inc., of 68 Nassau 
Street, New York City, and a very large high-class 
retail stock of a prominent jeweler. Valued in all at 
about $155,000.00 Partial summary follows 


Diamonds, mounted and unmounted in ieslidenalide platinum 
settings, in Rings, Earrings, Lavallieres, Bar Pins, Platinum 
Watches, Scarf Pins and Brooches of the finest selection, and in 
various styles and beauty of shapes. 

A tremendous large assortment of 14 and 18 Kt. Watches for 
Ladies and Gents in latest models and 15, 17, 19 and 21 Jewel 
Movements, such as B. W. Raymond, Riverside, Elgin, Longines 
and Illinois Movements. 

A full and complete line of high-class Ladies’ Bracelet Watches 
in small sizes. 

A large selection of loose Movements in original boxes. 18 and 
14 Kt. Gold Jewelry of every ‘come in the latest models and 
shapes with artistic elaboration. 





RECENTLY ISSUED 


The Jewelers’ Circular 


Buyers’ Directory 


of the 


Manufacturers, Importers and Jobbers 
in the 


Jewelry and Kindred Trades 


PRICE ONE DOLLAR 
Copyright, 1920, by 


The Jewelers’ Circular Pub. Co. 


11 John Street, New York 








High-grade Gold Front Jewelry in a_ splendid assortment. 





Sterling Silverware in Chests, Rogers 1847, Flat and Hollowware, 
Candelabras, Fancy Parlor Clocks, Ingersoll Watches and every- 





thing pertaining to the above. 

Special Notice.—These goods should impress each intending pur- 
chaser with its individuality and distinction conferred by the 
finest designers and makers of these goods. 

Inspection invited Saturday, March 12, and Monday, March 14, 
1921, each day from 10 A. M. to 4:30 P. M. 


Numerated Catalogues Furnished 


BROOKLYN PURCHASING SYNDICATE 
Frank Walker, Auctioneer Tel. Stagg 1757 








Pusrin Cuttle Fish Bone Co. 


IMPORTERS OF 
Italian and African 


Bone 
yy Stock of All Sizes on Hand 


Zz 55 Chrystie St., New York 
~ Phone Orchard 771 

































W. Lorenz, formerly in the employ of 
E. B. Smith, Santa Ana, has started in busi- 
ness for himself in the same city. 

Charles H. Clark, 704 S. Broadway, 
whose health has been impaired for several 
weeks, has been improving recently, 

E. B. Smith, Santa Ana, has taken in as 
a partner Mr. Bishop, formerly of Smith 
& Bishop, El Centro. The new firm name 
is Smith & Bishop. 

Charles Everard, of E. F. Everard & Son, 
Pasadena, has just returned after a trip of 
two weeks to the Imperial Valley, combin- 
ing business and pleasure. 

Hoyt Brown, of the firm of Armer & 
Brown Co. has been laid up at home for a 
week by an attack of the grippe, but is re- 
covering his health quite rapidly. 

Roy C. Halyburton, of the Armer & 
Brown Co., has announced his engagement 
to Miss Lucile Bowles, Yuma, Ariz. 
date of the wedding has not yet been fixed. 

W. T. Moore has bought the interest of 
Benjamin Ostersetzer in the firm of Bil- 
ger & Ostersetzer, Venice, Cal. The new 
frm name is Bilger & Moore. Mr. Moore 
has not heretofore been engaged in the 
jewelry business. 

William Grieshaber, of the material de- 
partment of the E. W. Reynolds Co., after 
having been confined in the Glendale Hos- 
pital, near this city, for several weeks, has 
recovered sufficiently to be able to be re- 
moved to his home. 

Frank Daschek, manufacturing jeweler in 
the Broadway Central building, who has 
been confined in the Methodist Hospital 
here for some time, and underwent a se- 
rious surgical operation, is reported to be 
on the road to recovery. 

C. E. Linton, watchmaker recently with 
L. L. Moore, 419 W. 7th St., has moved to 
an office on the fourth floor of the Metro- 
politan building, corner of 5th St. and Broad- 
way. Mr. Linton was formerly of the firm 
of Armer & Weinshenk, San Francisco. 

Irvin S. Cobb, noted humorist, was the 
guest of George E. Feagans a few days 
ago, after he had addressed the Rotary 
Club of this city, of which Mr. Feagans 
is a member. He visited the store of 
Feagans & Co., and expressed his admira- 
tion for the high-class jewelry which he 
saw there. 

E. S. Craven, secretary of F. A. Hardy 
& Co., Chicago, wholesale opticians, is 
spending several weeks in southern Cali- 
fornia on pleasure and business. He is an 
old acquaintance of Mr. Smalley formerly 
with F. A. Hardy & Co. New York, but 
now of the optical department of the E. W. 
Reynolds Co. 

A. B. Ebner, secretary of the E. W. Rey- 
nolds Co., has arrived home from his trip 
into Mexico with the excursion under the 
auspices of the Chamber of Commerce. He 
was unable to reach Mexico City as he 
hoped to be able to do, but his trip gen- 
erally was very satisfactory. The Chamber 
of Commerce is planning another excursion 
to leave this city March 12. 

The following out-of-town jewelers have 
been in Los Angeles recently: C. W. Mid- 
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dleton and George B. Witman, Pomona; 
C. E. Miller, Van Nuys; R. F. Winslow, 
San Pedro; C. P. Knopf, Avalon; M. A. 
Stallmeyer, Fullerton; George P. Kryhl and 
J. H. Padgham, Santa Ana; J. Posner, R. 
H. Wilson, and J. H. Blanchard, Ocean 
Park; A. A. Goodyear, Santa Paula; Jo- 
seph Hummel, Oxnard; A. B. Finseth, Pla- 
centia; Frank Fraiberg, Sierra Madre; L. 
C. Howard, Blythe. 

J. Phil Ghisi, of the firm of Ghisi & Ber- 
ry, who was formerly in charge of the art 
goods department of Nordlinger & Sons and 
afterward formed the present firm which is 
handling practically the same class of 
goods, en route to Europe, where he will 
probably remain until about June 1, mak- 
ing protracted visits to the art centers of the 
continent. He will be able to visit Spain this 
year, which he was prevented from doing 
last year on account of the disturbed po- 
litical conditions. This firm has opened a 
branch store in the big Ambassador Hotel 
just opened in this city. 
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Mrs. A. Bell, of Reed & Barton, is back 
at work after being six weeks in the hos- 
pital. 

Sydney Weinshenk, of Mayer & Wein- 
shenk was married on Feb. 20. The bride 
is from Oregon. 

A. W. Huggins, president of A. I. Hall 
& Son is taking a few days’ rest at his 
Summer home, at Inverness. 

William Davidson, whose stock is now 
complete, has sent Clyde Schoenfelt to rep- 
resent him on a business trip through the 
south. 

Harold Jacobs, formerly connected with 
Max Abrahams, Inc., is about to make an 
extended trip through the east, accompanied 
by his wife. 

J. W. King is working on his yacht, so 
as to be ready betimes for the opening of 
the season, in May. He will participate ac- 
tively in yacht races. 

A visitor to arrive recently in San Fran- 
cisco is N. S. Farr, retail jeweler of Hilo, 
T. H., who is here to spend a month’s va- 
cation in California. 

Representatives of the Adams; Edson Co., 
at present on the road are E. J. Gorman 
who is in the south and C. C. Gross who is 
covering the northwest. 

Jesse Waterman, of M. Schussler & Co., 
Inc., has recovered entirely from his recent 
illness. R. Cooper of the same firm left on 
Feb. 16 for a tour of the northwest in the 
interest of the concern. 

Arthur L. Sinclair, who carries Larter 
& Sons’ gold jewelry line in the Pacific ter- 
ritory is visiting the San Francisco offices 
of A. I. Hall & Son for whom he travels. 

Robert Myers, of the R. & L. Myers Co., 
left a few days ago for Honolulu accom- 
panied by Mrs. Myers and their two chil- 
dren. The trip will be one of business and 
pleasure combined. 

J. H. Spiro has sent out the announce- 
ment that Louis Melenbach has taken a po- 
sition, to represent the lines Mr. Spiro car- 
ries, on the road through the west. Mr. 
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Melenbach is familiar with the Orient, hav- 
ing been for some time in China.’ He was 
formerly connected with Heacock & Co., 
Manila. 

California jewelers in town this week in- 
clude: Mrs. M. K. Giant, Vallejo; Max 
F. Noack, Santa Rosa; E. J. Prouty, Napa; 
C. F. Manahan, Pasadena; and H. H. Har- 
ris, Santa Barbara. 

Albert Hansen, retail jeweler of Seattle, 
has left for a visit to southern California, 
after visiting San Francisco. Wm. Mehr- 
ing, with M. H. Richardson Estate, Seattle, 
is here with his wife. 

Morris Mayer, of Mayer & Weinshenk is 
in southern California on a business trip. 
Joseph T. Kielty of the same firm left for 
the Hawaiian Islands, by the Wilhelmina 
and Stanley Beard is down the Coast. 

Alfred H. Bullion Co., of 717 Market St., 
is sending out his salesmen to cover the 
south and the northwest. W. Wood will 
cover the latter territory. Mr. Bullion is 
moving to his large new quarters, 220 Post 
St., about July 1. : 

J. G. Rogers, southern California trav- 
eler for A. I. Hall & Son, has just reached 
San Francisco on one of his periodical 
visits. His arrival was heralded by sev- 
eral boxes of oranges which were dis- 
tributed to the members of the organization. 

A. V. Davidson has been elected secre- 
tary of the Bay Cities Manufacturing Jew- 
elers’ Association. John P. O’Shea, the 
newly-appointed field secretary, is rapidly 
becoming initiated into his new duties and 
is making the acquaintance of members. 
The offices remain, as heretofore, at 471 
Monadnock building. 


Eastern manufacturers’ representatives 
here include W. N. Cobb of R. Blacking- 
ton Co.; O. Samuelson of the Towle Mfg. 
Co.; Leonard H. Railsback, formerly with 
the Wm. Rogers Silver Co., now represent- 
ing the Frank Krementz Co. and the Chapin 
& Hollister Co.; Maurice Kohn, of Sil- 
berman, Kohn & Wallenstein; Herbert 
Reichman of Reichman Bros.; Alfred Na- 
than of the Henry Baschkopf Co., and Mr. 
Lamb with the W. J. Feeley Co. 

The Commission of Gorham interests 
which left New York on Feb. 24, for a tour 
of the principal cities of the United States, 
visited San Francisco from Feb. 16 to 22. 
Here, as at other points along the route, 
the commission has held helpful and in- 
structive conferences with leading members 
of the trade. The commission’s compilation 
of data, relative to ways and means of in- 
creasing the demand for silverware is con- 
stantly on the increase, and some very ex- 
cellent suggestions have been proffered by 
the San Francisco trade. Several offers 
of entertainment had to be declined 
for lack of time, but the members of 
the commission had opportunities of accept- 
ing some of the luncheon invitations. At 
these luncheons very interesting discussions 
of trade matters were indulged in. The com- 
mission went direct from San Francisco to 
Los Angeles with the intention of covering 
nearby points while making Los Angeles 
its headquarters. The schedule called for 
leaving Los Angeles on March 2 for Salt 
Lake City, Utah, from which point it is 
intended to work up and down the country, 
covering the chief cities south of Chicago. 
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Wisin for Jewelers 


SIMSON BROTHERS 





SA AIDA 


685 


125 Canal St., New York 


Dry Dock 9342 








Displaying the 
New Items 


Will put you in the front rank of pro- 
gressive silver ware merchants in your 
locality. 


We are showing many new and novel 
designs in baskets, bowls, trays, per- 
colator sets and flatware, etc. 


The new numbers are more attractive 
both in design and in price. 


It will pay you to give us a call. 


L. LURIA & SON 


THE SILVER HOUSE 


100 E. Broadway, New York City 
Tel. Orchard 3646 














New Haven Tambour No. 3 


Wm. Hobbs Clock Co. 


Incorporated 


10-12 Maiden Lane, New York 
Wholesale Distributors 
Seth Thomas Clock Co. 
New Haven Clock Co. Sessions Clock Ca. 
Waterbury Clock Co. Wm. L. Gilbert Clock Co. 























NON-TARNISHABLE FLANNEL | 


For Silverware, Watch Cases, Cutlery, Bags and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 


Myron B. Levy Co., Inc., "2 1H Bleecker Street 











THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., 





New York 














All Trays Have Reinforced 
Metal Corners 


Arrow Manufacturing Co. 


77-89 Wooster St. New York City 


Manufacturers of Better Grades of 


JEWELRY BOXES—DISPLAYS—TRAVELERS’ TRAYS 


Made for all Articles of Jewelry. 


Stock Numbers:— 


to hold 16 Convertible Watch No. 104 to hold 30 Belt Buckles. 
Bracelets. 10414 to — 24 Belt Buckles and 1 


‘ 102 to hold 36 Knives. 
to hold 15 Ribbon Watches * 105 to hola 18 Gents’ Watches 12 
igne. 
‘ 106 to hold 15 Gents’ Watches 16 


-. “ans 
(with Grooves). 
“103% to hold 20 Ribbon Watches ; 
uigne. 
“107. to hold 10 Sautoir Watches 
(10 Individual Pads). 


No. 100 


20 Individual Pads). 
Also far Lockets, Links, Scarf Pins, etc. 
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George E. Towne, repairer, is re- 
ported out of business at 167 Smith St, 
this city. 

Daniel W. MacMillan, of this city, has 
been granted a patent on a soft collar 
fastener. 

J. Bernier, engraver and chaser, has 
removed from 77 Page St. to 261 Rich- 
mond St. 

Mr. and Mrs. Harold J. Deyell left on 
Thursday for a six weeks’ stay in 
Toronto, Can. 

William H. Thurber, president of the 
Tilden-Thurber Corp., and Mrs. Thurber 
have gone to Nassau. 

The firm style of the Warwick Jewelry 
Co., at Oakland Beach, has been changed 
to Warwick Ring Co. 

The Liberty Crystal and Gift Shoppe 
is located at 432 Westminster St., with 
a full line of glass ware. 

Frank P. Daughaday and his mother, 
Mrs. Frances T. Daughaday, are at Palm 
Beach, Fla., until Spring. 

A mortgage of $3,500 on property of 
Harry Payton has been discharged by 
the Consolidated Land Co. 

Gust Karabatro has started in the 
manufacturing business, at 8 Bourn St., 
as the Greek La Konea Jewelry Co. 

Benjamin F. MacDuff, for seven years 
manager of the United States Loan Co., 

is now located at 76 Dorrance St., room 
207. 

Jacob Kotler has mortgaged four lots 
of land with buildings on Manton Ave. 


and Julian St, to the Citizens Savings 
Bank. 
The Goldsmith Mfg. Co., 12 Beverly 


St., is being conducted by Joseph Gold- 
smith, Jr., of Cooper-Carlton Hotel, 
Chicago. 

Harry Klitzner Co., manufacturer and 
jobber in Elk’s teeth charms, has re- 
moved from 49 Weybosset St. to 75 Ex- 
change PI. 

Walter R. Boss, president and man- 
ager of the A. T. Cross Pencil Co., and 
his wife are spending a few days at At- 
lantic City, N. J. 

Edward A. Wilhemin has filed a state- 
ment with the city clerk’s office that he 
is the sole owner of the Metal Products 
Mfg. Co., 195 Eddy St. 


David Gesner, who is foreman for 
Kleiner Co., 99 Stewart St., is conducting 
a small mail order business from his 
residence, 79 Bishop St. 

The Tober Mfg. Co., 189 Main St, 
Pawtucket, has removed to 277 Weybos- 
set St., Providence, and the name changed 
to the Tober Jewelry Co. 

James Smith, formerly of Smith Bros., 
who was operated on at the Rhode 
Island Hospital for double hernia a fort- 
night ago, is convalescing. 

A number of the manufacturing 
jewelry concerns closed down their plant 
last Friday until Wednesday on account 
of Washington’s Birthday. 

Frederick V. Kennon,  secretary-treas- 
urer of the John T. Mauran Mfg. Co., 
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accompanied by his wife, are at Atlantic 
City, N. J., for a short visit. 

The Co-operative Jewelry Co., 95 
South St., is being conducted by Arthur 
F. Vedder, according to his statement 
filed at the city clerk’s office. 

Dickran Aramian, 150 Smith St., is 
proprietor of the Friendship Jewelry Co., 
38 Friendship St., according to his state- 
ment filed at the city clerk’s office. 

Alpha B. Salisbury, for many years 
foreman for Charles E. Angell, manufac- 
turer of tools and machinery for 
jewelers, died last week in his 47th year. 

Mortgages of $5,800 and $3,750 held 
by Francesna I. Swallow and Herbert 
Swallow, respectively, against property 
of Fred M. Swartz have been discharged. 

Arthur H. Jencks, local agent for 
jewelers’ office and shop appliances, has 
rooms at the Providence Young Men's 
Christian Association building, 160 Broad 
St 

Frederick A. Barnes, vice president of 
the Jencks Box Co., left for New York 
Friday, sailing the following day for 
Bermuda. He is accompanied by his 
wife. 

The will of Isaac B. Thurber was 
proved in the Municipal Court on Fri- 
day, and Emily M. Thurber was ap- 
pointed executrix, under personal bond 
of $16,000. 

George D. Fernald, manager of the 
Providence office of the National 
Jewelers’ Board of Trade, was a busi- 
ness visitor in New York several days 
the past week. 

Simon Wolketal et al, doing a manufac- 
turing business as the Wolk Jewelry Co., 
have leased from Jerome M. Fitzgerald, 
a shop at 183 Eddy St. for two years 
from March 1, 1921. 

The regular monthly meeting of the 


New England directors of the National ° 


Jewelers’ Board of Trade will be heid 
at the Providence office on Monday, 
March 7, at 12:30 o’clock. 

Augustus F. Rose, director of the 
jewelry and silversmithing department at 
the Rhode Island School of Design, has 
been attending a convention at Atlantic 
City, N. J., the past week. 

William Buckalter, who conducts a 
soldering business for jewelers under the 
firm style of the Eddy Jewelry Co., at 
195 Eddy St., is considering starting in 
the manufacture of jewelry. 

John S. Holbrook, president of the 
Gorham Mfg. Co., was elected president 
of the Citizens City Planning Associa- 
tion of Rhode Island, at the organization 
meeting held last Friday evening. 

Jacob Kotler has ‘reported to the 
police that his room at 567 Westminster 
St. was broken into during his absence 
on Friday and an overcoat, three suits of 
clothes and other property all valued at 
about $400 stolen. 

The case of the Metals Corporation 
against the Universal Optical Corp. came 
before Presiding Justice Tanner in the 
Superior Court last Wednesday and a 
final decree entered dismissing bill of 
complaint with costs. 

According to information filed at the 
office of the city clerk, the Quality Art 
Co., 412 Caesar Misch building, is owned 
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by James A. Hunt, while the Perfection 
Art Co., at the same address, is con- 
ducted by William Thomas. 

The Kohinoor Novelty Co., 115 Wick- 
enden St., this city, has increased its 
capital stock from $7,000 to $25,000 ac- 
cording to an amendment to its charter 
which was filed on Friday at the office 
of Secretary of State Parker. 

The C. & G. Mfg. Co., Inc., of this 
city, capitalized at $18,000 to engage in - 
the jewelry business, has received a 
charter from Secretary of State Parker 
under the laws of Rhode Island. The 
incorporators are Morris Clausmir and 
Jonas Goldenberg, of this city, and A. H. 
Rosenbaum, of New York city. 

The following jewelry buyers are 
among the arrivals announced here dur- 
ing the past week: G. Froelith, of the 
American Sales Co., Baltimore, Md.; N. 
Shure, of N. Shure Co., Chicago; Mr. 
Stevens and Miss Fox, of Strawbridge & 
Clothier Co., Philadelphia; O. G. and E. 
B. Roney, of the Independent Jewelry 
Co., Olney, III. 

A fire which started from celluloid 
that had been left near'a stove becoming 
ignited in the shop occupied by R. Bolle 
Mfg. Co., in the four-story brick build- 
ing, 99 Stewart St., early Friday morning, 
was quickly extinguished by the sprinkler 
system. Considerable damage was done 
by water in the factory of the Fulford 
Mfg. Co., on the floor below. 

A blaze under a work bench in the shop 
of the D’Annunzio Jewelry & Stone 
Setting Co., room 506 Slade building, 45 
Eddy St., set off the sprinklers Friday 
morning at 2:30 o’clock, and before the 
firemen could find the shut-off in a closet 
in the basement the two lower floors 
were flooded, causing considerable dam- 
age to the Modern Mfg. Co. and West- 
cott, Slade & Balcom Co. 

The satchel belonging to Mrs. Jerome 
Savage that was stolen about a fort- 
night ago from the retail store of the 
Savage Jewelry Co., 8-12 Broad St., Paw- 
tucket, with its contents consisting of 
the key to the store, several pieces of 
jewelry and some money, has been 
found, with nothing missing but the 
money. It was concealed in a toilet in 
one of the business blocks in Providence. 

Among those who participated in the 
annual parade and banquet of the First 
Light Infantry Regiment on Washing- 
ton’s Birthday were William F. Flanagan, 
of the Cutler Jewelry Co., as colonel; 
Capt. J. Robert Sweet, with the Provi- 
dence office of the National Jewelers’ 
Board of Trade, as adjutant; Capt. Frank 
L. Barrows, with Gorham Mfg. Co., com- 
manding battalion, and Capt. George G. 
Swarts, with Gorham Mfg. Co., on staff. 

Simon Wolf has sold his entire interests 
in the Goodwill Mfg. Co., 158 Pine St., to 
his partner, Samuel Rosen, who has decided 
to discontinue the manufacture of jewelry 
and go into another line of business. Mr. 
Wolf, with his son, Eli Wolf, have formed 
a co-partnership and, as the Wolf Jewelry 
Co., will begin manufacturing at 183 Eddy 
St. The shop of the Goodwill Mfg. Co. is 
to be taken over by Flint, Blood & Co ,.who 
are removing from 94 Point St., where they 
have been located for many years, because 
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SAMPLE CASES—TRAYS—TRUNKS 


Complete Outfits for Jewelry Salesmen 





AGENTS FOR “FABER UTICA” JEWELRY TRUNKS 


Rueckert Manufacturing Co. hate 


PROVIDENCE, R. I. New York Office, 9-13 Maiden Lane Leather Telescope 











ee 


Every size, shape and nature-colored to be had. , 
All genuine teeth unmounted. After 20 years’ he Buyers 


handling them I have many good shippers right 
from the fields. Can supply any factory or manu- 
facturing jeweler on short notice. ave many 

beautiful pairs of nature-colored tips always on 

hand, sent on selection to responsible jewelers 1reéc or 
and manufacturers of emblems. When ordering 

name about the sizes and number wanted. As 
low as the lowest at wholesale prices. Faceted 
and cabochon stones of all kinds on memo. All 
the colors in synthetic sapphires of fine quality. 
Rough gem minerals for cutters. Lion, cat and 


eagle claws. Price list free. Price, 1.00 
L. W. STILWELL ?saevccd . 











, ‘ 
“NL UNQUESTIONABLY — the ice Circular 
. finest scientifically produced cy a ng ye 
Tis Patent Ofer pearls in the world. ohn street lew York 
PEARL FRANK C. OSMERS 
15-17 West 44th St., New York, N. Y. 
NECKLACES Telephone Vanderbilt 2324 


Exceptional Offer 
GENUINE WALRUS TEETH 


Mounted in 10K Solid Gold. At $3.00 each, net. 
Immediate Delivery. 


-AETNA SPECIALTY CO. 




















Synthetic Rubies; Blue, White and 
Pink Sapphires. 

Real Amethysts, Topaz, Blood- 
stones, Onyx, Sardonyx, Corne- 
lian, Agates, etc., in any shape. 


O. BRITZIUS 


Vollmersbach—Idar, Germany 





























ROOM 310 
123 WILLIAM STREET NEW YORK Telephone Cort 3476 

Complicated Swiss-American 

WATCH REPAIRING 
FINEST WORKMANSHIP 

oe The Jewelers’ Circul iden Lane 

The Buyers’ Directory Price $1.00 Pubishing Company | | S0chard & Co. ion, 

Mai rders Promptly Attended to 

















J. ROGERS SILVER CO., 


MANUFACTURERS 


Silver Plated Hollowware 
Jobbing Trade Only Solicited 
13-15 LAIGHT STREET NEW YORK 





TRADE MARK 
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the owners of the property require the entire 

puilding for their own business. ss 

The Tober Jewelry Co. is —, _ 
jewelry and leather goods store at ey 
bosset St., this city. ; ie 

Fred Sabakian has started in business, 
manufacturing a line of sterling silver pins 
and plated rings, at 75 Sabin St., under the 
firm name of the Delta Mig. Co. 

The Whittaker-Fielding Co., manufacturer 
of jewelers’ findings, at 128 N. Main St., 
has been adding new machinery for the pro- 
duction of their safety catch. ; 

After being located at 94 Point St. for 
more than a quarter of a century, the manu- 
facturing jewelry plant of A. A. Greene & 
Co. is being removed to 215 N. Main St. 

Ralph H. Brown, who has been associated 
with the sales force of David C. Nemser & 
Co., of Boston, has taken offices in the In- 
dustrial Trust building, this city, and will 
engage in a wholesale jewelry business. 

Considerable damage was caused by water 
to the stock of the occupants of the five- 
story brick building at Clifford and Orange 
Sts. on Saturday afternoon, when a fire 
broke out on the fifth floor. The blaze 
started from an unknown cause, and among 
the concerns damaged was the Ideal Jewelry 
Co. 

Frank L. Miller and A. Seymour Mann, 
doing business as F. L. Miller & Co., have 
dissolved partnership, the latter purchasing 
the entire business. Mr. Miller, however, 
will begin manufacturing again at 187 Eddy 
St. under the name of the Frank L. Miller 
Co., while Mr. Mann will engage in business 
as the M. & T. Co., with Harry Tallman 
as a partner. 

William Dunlop has sold out his entire 
interests in the Kohinoor Novelty Co., Inc.. 
manufacturer of celluloid novelties, at 115 
Wickenden St., to Albert Stearns, who has 

reorganized the firm of which he has been 
elected president and treasurer; his wife, 
Mrs. Margaret Stearns, secretary, and the 
two, with the latter’s mother, Mrs. George 
Morgan, constitute the directorate. Mr. 
Stearns is a chemist and has been associated 
with the Arlington Chemical Co. at Arling- 
ton, N. J. 

Among the jewelry buyers reported in this 
city during the past week were the follow- 
ing: Jacob Avidan, of Lippman, Spear & 
Hahn, New York; Miss Vernon. of A. 1. 
Namm & Sons, Brooklyn. N. Y.: A. W. 
Meyers, of The Canadian Trading Co., Win- 
nipeg, Manitoba; Harry Morris, of Morris. 
Mann & Reilly, Chicago: Miss Anderson. of 
Tohn Wanamaker, Inc., New York city; 
Mr. Rosendale, of Kaufman & Baer Co.. 
Pittsburgh, Pa., and George Williams, of 
The Fair, Chicago. 

An announcement to the wholesale jewelry 
trade of the country to the effect that the 
Hadley Co. from its Providence factory 
will sell its entire outfit of watch bracelets 
and other attachments direct instead of 
through other manufacturers as distributors 
has the earmarks of a business move of 
more than casual interest to the trade. Mr. 
Hadley was interviewed by a representative 
of THe JEwELeErs’ Circuvar before he sailed 
on the 4quitania last Saturday, en route to 
his London factory. He reports that his 
business abroad is fast assuming large pro- 
portions—the early 1921 orders creating 
problems of production § requiring his 
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presence in England. Mr. Hadley expects 
to return to the United States within two 
months. The Hadley Co. introduces itself 
in name only to the jewelers of this country 
as more than six million of its patented 
watch bracelets have been sold here under 
the name of a well known manufacturing 
concern since 1912. 





Hartford, Conn. 





Patented labels have been granted to the 
Sterling Pin Co., Derby, Conn., for the 
“Panel Design,” “Pansy Design,” and the 
“Poppy Design.” 

Announcement was made last week that 
the working hours each day at the factory 
of the William L. Gilbert Clock Co., Win- 
sted, Conn., have been increased from five 
to nine hours. 

Fuller F. Barnes, secretary and treasurer 
of the Wallace Barnes Co., clock spring 
manufacturer, Bristol, Conn. and Mrs. 
Barnes, left last week Monday for a two 
weeks’ stay at Pinehurst, N. C. 

Mr. and Mrs. W. L. Smith, Pittsfield, 
Mass., former residents of Winsted, Conn., 
announce the engagement of their daughter, 
Miss Freda L. Peck, to Henry W. Smart, 
son of W. E. Smart, superintendent of the 
New England Pin Co., Winsted, Conn. 

Word was received in this city last Wed- 
nesday of the death of Nathan I. Bennett, 
for many years a resident and diamond 
broker of New York. Mr. Bennett passed 
away at his country residence in Bethel, 
Conn. He was 81 years of age and a vet- 
eran of the Civil War. 

Joseph Born, for many years a silver 
worker with the American Silver Co., Bris- 
tol, Conn., died recently at his home in 
Forestville, Conn., after a long illness due 
to infirmities incidental to old age. Mr. 
Born was 89 years old and a native of Ger- 
many. He came to America 50 years ago. 
For many years he resided in Meriden, 
Conn. He leaves a widow and two sons. 

John G. Murnane, for the past 30 years 
with the American Silver Co., and for many 
vears a foreman of one of the departments 
of the company, died recently at the Bristol 
House following a short illness of bronchial 
pneumonia. Deceased was a member of 
Bristol lodge of Elks, Bell city Aerie, F. O. 
E., Witches Rock Country Club, Northside 
Pleasure Club, and a former member of 
Hose Co. The funeral on Wednesday 
morning was attended by a large delegation 
of the employes of the American Silver Co. 
The body was placed in a receiving vault, 
burial to take place in the Spring. 

At the annual meeting of the stockholders 
of the American Silver Co., held at the 
office of the company in Bristol, Conn., last 
week, the following were elected members 
of the board of directors: Henry F. Eng- 
lish, New Haven, Conn.; Julian R. Holley, 
Samuel B. Harper, Roger S. Newell, Dean 
Welch, Nutley, N. J.; Charles T. Tread- 
way, Pierce N. Welch, New Haven, Conn.; 
Albert F. Rockwell and Alexander Harper. 
The reports read showed that the company 
had enjoyed a very satisfactory year, tak- 
ing, of course into consideration the indus- 
trial conditions the past few months. Fol- 
lowing the stockholders’ meeting the board 
of directors elected the following officers: 
Chairman of the board of directors, Albert 
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F, Rockwell, formerly president of the com- 
pany; president and treasurer, Alexander 
harper; vice-president, Dean Welch; sec- 
retary and assistant treasurer, Samuel B. 
Harper; auditor, William E. Wightman. 

The stockholders of Henry Kohn & Sons, 
Inc., retail jewelers, 890 Main St., held a 
special meeting last Wednesday at the law 
office of Hugh M. Alcorn in this city, at 
which place Albert M. Kohn, who has been 
an Official of the company and associated in 
the business since he was a young man, 
bought the interests of his brothers, Oscar 
W. Kohn and Edmund P. Kohn of Kohn & 
Co., Newark, N. J., who had each held one- 
third of the stock. Emerson F. Harrington 
and Mrs. Eva Case Kohn were chosen di- 
rectors of the company to fill the unexpirea 
terms of Oscar W. and Edmund P. Kohn. 
The annual meeting for the election of offi- 
cers will be held this month. A stock divi- 
dend of $25,000 was declared at the meet- 
ing. George E. Kohn, Farmington, Conn., 
who was many years an official of the com- 
pany, retired a few years ago. Albert M. 
Kohn is the oldest of the four sons of the late 
Henry Kohn, who established the business 
in 1865, the first jewelry store being on 
Asylum St. Papers have been filed with 
the Secretary of State in Hartford indicat- 
ing that the capital stock of the company 
has been increased from $100,000 to $125,- 
000 by issuing $25,000 of preferred stock at 
a par value of $100, which will pay 8 per 
cent per annum. Oscar W. and Edmund P. 
Kohn will hereafter devote all their time at 
the jewelry factory of Kohn & Co. in New- 
ark, N. J. 








Keeler, is 
spending a few weeks in Canada on busi- 
ness, 

L. G. Balfour, who recently underwent 
an operation for appendicitis, is rapidly re- 
covering. 

Miss Fox, buyer for Strawbridge & 
Clothier Co., Philadelphia, was in the city 
last week. 

Harry A. Ferris, Chicago representative 
of H. A. Allen & Co., was at the factory 
last week. 

Harold Sweet, of the R. F. Simmons Co., 
accompanied by his wife, were recent guests 
of Mr. and Mrs. J. L. Sweet at Atlantic 
City. 

Carl Peterson, the local sculptor, had on 
exhibition last week in the show windows 
of Kent & Elliott, the local jewelers, a 
bust of George Washington which he re- 
cently finished. : 

& fire was discovered last Tuesday eve- 
ning at 7 o’clock in the plant of the Electric 
Chain Co. and was extinguished by the fire 
department before it had an opportunity to 
do much damage. It started in a lot of 
belting. 

Allen Wood, of a Boston advertising 
agency, was a speaker at the meeting of the 
Chamber of Commerce last week and talked 
upon advertising. He urged the local manu- 
facturing jewelers to advertise more ex- 
tensively and in dull periods as well as 
when business was flourishing. 
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DEPARTME 


That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tur 
j CrxcuLar regarding any advantageous 
device or ay which they are utilizing in con- 

their business. 
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Speeding Up Sales for 1921 


Written Expressly for The Jewelers’ Circular by W. Engard. 




















O successfully speed-up sales during 
1921 and make them reach a larger 
total than they reached during 1920 means 
that the jeweler must go after the business 
with the right sort of selling energy and 
get behind his business with plenty of alert- 
ness, pep and push. Sales during 1921 are 
not going to come as easily as they have 
come during the past few years. People 
have checked in on buying and it is going 
to require more real selling effort on the 
part of the jeweler if he is to maintain his 
volume of sales and show a substantial in- 
crease. Success in any line is a strictly 
hand-made product, the direct result of well- 
laid plans and intelligent effort, backed by 
an intense desire to make good. Luck, at its 
best, is but mere camouflage for laziness 
and inefficiency, and there cannot be any 
indication of either in the really successful 
business. Speeding-up sales is going to 
call for well-laid plans and systematic ef- 
fort on the part of the jeweler in order to 
establish new selling records for his busi- 
ness. This matter of larger sales cannot 
be left to any haphazard methods. 1921 is 
now well on its way and selling plans should 
be outlined and special effort put forth to 
make 1921 a record breaker. 

The jeweler who is optimistic as to the 
outlook for business during the present 
year, yet realizes that it is up to the mer- 
chant to put forth greater efforts in order 
to sell and then gets right after the busi- 
ness with a real selling program, is the 
chap who is going to cash in for 1921. 

Selling plans and methods for boosting 
sales should be carefully worked out and 
then applied tc the business in a systematic 
and persistent method. 

In any effort there should be a goal, and 
in his efforts to increase sales the jeweler 
should first determine his goal. That is, 
he should have a definite figure to which 
he wishes to boost his sales. However, this 
figure should be well within the border line 
of possibility. 

The next step will be to divide this figure 
among the various months and see that each 
has its just share of this figure. For ex- 
ample, let us say that sales during 1920 to- 


taled the sum of $67,856 and you set your 
goal for 1921 at $75,000, or an increase in 
sales of $7,144. With January and February 
gone, this increase must necessarily be 
divided among the remaining 10 months un- 
less January and February sales showed an 
increase over the same two months of last 
year. 

On the other hand, if sales during Janu- 
ary and February fell short of the sales 
done during January and February, 1920, 
the shortage should be added to the increase 
you wish to make during the year and this 
shortage thus distributed among the remain- 
ing 10 months and an effort put forth to 
regain this shortage. That is, if the sales 
during January and February were $400 
short of the volume of sales done during 
the same two months of last year, add this 
$400 to the $7,144 gain you wish to make 
for the year, which gives you $7,544, the 
amount of gain the remaining 10 months 
must make in order for you to bring your 
business up to the $75,000 volume. In pro- 
portioning this sum over the 10 months, 
each should receive a proportion in keeping 
with the volume of business done during 
that month. If equally divided we would 
have a net gain of $714.40 to be made 
each month, but the months of June and De- 
cember are more able to carry a larger 
proportion of this gain than the month of 
August mav be to carry a $714.40 gain. 
Therefore, it is best to proportion this gain 
according to the standing of the months 
as business producers. 

Now, then. vou have the volume of busi- 
ness vou wish each month to produce in 
order for you to reach $75,000 for the year. 
Now it is up to you to see to it that each 
month comes across with its share. You 
cannot sit idly bv and hope that business 
will be good and that your quota may be 
reached. This method will never bring the 
increase. It’s going to take action—some 
real selling effort put forth to produce this 
increase. Therefore, the jeweler should out- 
line his selling program for each month— 
some special effort should be made to put 
the volume of sales over the top each and 
every month. If any month falls down on 


its quota then your chances for reaching 
your total are just that much less. And 
the best method for doing this is to ar- 
range to push at least one particular article 
each week. Have some article in mind that 
you will put back of your selling energy for 
each week of the year. 

A. very successful Ohio merchant who 
had adopted the above method for boosting 
sales but did not put forth special effort 
each week, found ‘that oftentimes the first 
three weeks of the month would roll along 
without making their share of the month’s 
quota and as a result extra effort had to 
be put forth the last week of the month in 
order to bring the sales for the month up 
to the quota, and this is not always pos- 
sible, at least it will often require special 
sales and other special methods. But the 
following year this merchant planned to 
push some special article or line during each 
week and see to it that each week con- 
tributed its share to the month’s quota. Asa 
result, this merchant’s sales for the year 
went away over the top and he also found it 
unnecessary to hold so many special sales 
during which goods were sold at reduced 
prices, and, therefore, adding to his net prof- 
its. Since then this has been his plan and to- 
day, after only five years of effort, his sales 
are almost three times as large as when he 
first adopted the plan. 

So the jeweler will find that an effort 
put forth each week to boost the sale of 
some one article or line will be more effect- 
ive than to endeavor to make one special 
drive for more sales during one week of 
each month. These special efforts need not 
to be in the form of special prices. It is all 
foolishness for any merchant to get it into 
his head that he must reduce prices or of- 
fer more liberal plans of payment when 
making a special drive for business. 

A card system should be used, using a 
card 4 x 6 inches—one for each month, upon 
which should be entered the month, the 
volume of sales during 1920 and*the 1921 
quota. There should be space provided on 
the card for entering the sales done each 
week during the month. 

Every week the total the 


sales for 
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Made by the Makers of 
The First Self-Filling Fountain Pen 
22 years ago Conklin marketed the first self-filling 
fountain pen. Today it is preferred by millions 
of people all over the world. During 1921, the 
Conklin Pen will be backed by national magazine 
advertising, farm paper and_ local newspaper 
advertising, and a long list of dealer cooperative 
helps. Get your full share of fountain pen busi- 


ness by stocking the Conklin, and making full use 
of all the advertising material. 





Gave Us 


Are Built Right Into the 
Conklin Automatic Pencil 


HE trade always knows what the public wants. 

That’s why we called on 500 dealers for advice 
and suggestions as a final step in perfecting the Conklin 
Automatic Pencil. The tips you folks gave us are built 
right into the simple, practical, fool-proof Conklin. 


1. Conklin Propels and Returns the Lead. Vhe Conklin tapering 
tip moves the lead in or out with equal ease. One complete turn 
moves the lead one quarter of an inch. One quarter of a turn to the 
left gives an always sharp writing point; one quarter of a turn to the 
right returns and conceals the lead. You can insert a new 3% inch 
lead through the tip in 14 turns. 


2. Conklin One Piece Tip. The tapering tip is in one solid piece 
—it cannot loosen, or come off; nor shave or clog the leads. 


3 Conklin Carries 2414 Inches of Lead. Every Conklin Pencil 
carries 7 leads, each 3% inches long. The Conklin has reduced 
by 50% the frequency of lead changing. 


4. Conklin Simplicity. Eachlead is contained in a separate chamber 
to avoid breakage. ‘Two left turns of the eraser-cap expose the 
lead chambers. That’s all the user sees of the Conklin’s “innards” 
—no mechanisms to confuse; nothing to break; nothing to fuss or 
lose time with. 


5. Conklin One-hand Clip. The famous one-hand pocket clip 
exclusive to the Conklin Pen is a feature of the Conklin Pencil— 
smaller, of course, but with the same dependable grip. 


6. Conklin Quality Guaranteed. The high quality that for 22 
years has characterized the Conklin Crescent Filler Fountain 
Pen is built into the Conklin Pencil. Compare the Conklin with 
other pencils for workmanship and finish. 


Big Sales are Waiting for You 


Automatic pencils, today, are fast selling merchan- 
dise. Millions of users of Conklin Pens will want 
Conklin Pencils, and practically everybody else is a 
logical prospect. Send in your order today. Be the 
first in your neighborhood to stock “The Pencil the 
Trade Perfected.” 


Uniformly priced—$1.75 and up—soc. additional in Canada, 
Long and short models; several distinctive patterns; in nickel 
silver, sterling silver and rolled gold. 


THE CONKLIN PEN MBG. Co., Toledo, Ohio 
Boston, Blake Bldg, San Francisco, Phelan Bldg. Chicago, Lytton Bldg. 
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Storekeeping Department 


——— 
week should be entered on the card. This 
will constantly keep the record before you 

d you will see just how the business 1s 
- ressing. On the back of each card 
0 be outlined what particular article 
or lines will be pushed during the month, 
having at least one article for each week. 
For instance, you may push fountain pens 
during the first week in March, fancy wed- 
ding rings the second week, silver or gold 
jewelry the third week, and lodge pins and 
emblems the fourth week, and so on through- 
out the year. Concentrate upon one line for 
each week. Put all your selling efforts be- 
hind that line during that week, devote your 
advertising space to it, build attractive win- 
dow displays of this line. By concentrating 
upon one article or one line the results in 
sales will prove far greater than where too 
many articles receive attention. 

Take fountain pens for the first week— 
by concentrating upon this one article dur- 
ing the week you will be surprised at the 
number of pens you will dispose of. See 
that the salesmen have all the selling points 
of your line well in mind and then suggest 
fountain pens to every man and woman that 
enters the store during the week. Of course, 
not every one will buy during the week, but 
even if they don’t buy right then, they will 
not forget your sales talk and when in need 
of a fountain pen or when wishing to give 
a pen as a gift they will immediately think 
of your store and you will make the sale. 

However, these special selling efforts 
should be put on for the purpose of selling 
NOW—any accumulative effect they may 
cause will be clear velvet, so to speak. Any 
sales resulting as an after effect from these 
special efforts will be just extra sales, and 
a great many of such sales are sure to 
follow such efforts, only serving to make 
them still more profitable for the jeweler. 

Special preparations should be made for 
promoting fountain pens during this week. 
Special advertising must be prepared and 
mailed out, calling attention to this special 
effort. Everybody should own a_ good 
fountain pen, and yet comparatively few 
persons own a fountain pen, others own 
one, but they must be dissatisfied with it, 
or they may find it convenient to have 
two. The sales possibilities for this foun- 
tain pen week are in reality unlimited and 
the success of such a drive for sales in this 
line will be measured only by the amount 
of selling energy put forth to secure sales 
and by the extent and class of pens handled. 

It is of the greatest importance that a 
well selected stock of pens be on hand for 
this special drive. This stock should in- 
clude pens of every style, size and quality 
as well as some of the more expensive gold 
and silver mounted pens. 

Before arranging your advertising, send 
to the manufacturers and secure several 
different electrotypes and a good supply of 
special advertising material. If you take 
the whole matter up with the manufacturer, 
putting your plans for a special week before 
them, they may come back with some special 
assistance for the occasion, furnishing you 
with ready set advertisements, some special 
prize offer to the salesmen for putting forth 
Special effort during the drive, perhaps al- 
lowing you a credit on the cost of adver- 
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tising, special window trim, or they may 
mail out special sales letters to a list of 
prospective purchasers. At least, you might 
suggest that they give you some special 
assistance in return for your efforts to 
promote the sale of their products in this 
manner. Usually you will find the manu- 
facturer ready to meet you more than half 
way in making this special effort. 

Your window display for this occasion 
should be arranged in the window on Sat- 
urday evening preceding the week in 
which the drive is to be made, so. that 
people passing on Sunday will see it, and 
this is sure to start the week off with 
sales on Monday that will prove a real 
incentive for greater efforts during the 
week. If possible, cover the floor of the 
window with either a white or yellow plush 
cloth. Your pens, being dark, will show 
up to good effect against the white or yellow 
cloth. Then various groups of pens should 
be arranged in the foreground in a fan 
shape or in semi-circles. The pens in each 
group should be of the same size, style, 
price, etc. In the background the pens 
should be arranged in various manners 
upon display cards, by punching holes in 
the cards and fastening the pens to the 
card by the use of black thread. These 
cards may be made very attractive by cut- 
ting from the advertisements of the manu- 
facturer any specially attractive pictures 
used in connection therewith and pasting 
them to your cards. Right in the center of 
the display towards the front of the window 
place a writing desk set with all the para- 
phernalia that goes with the set, as ink 
wells, blotter, paper weight, etc. Laying 
upon the desk set few sheets of high grade 
letter paper with a few words written upon 
it as though some one had started a letter 
and had laid their pen to do something 
else. Have a pen laying across the paper. 
Across the back of the window and above 
the display have a large sign painted in 
an artitsic manner and bordered in an ap- 
propriate border reading something like 
this: 





SPECIAL 


Fountain Pen Week 
March — to March — 








Select Your Pen Now—While 


Assortment Is Large 











Or: 








“Wait! One Minute, Please.’ 
This Is Special Fountain Pen Week 


Let’s Select That 
Blank’s Fountain Pen—Now 








Within the store there should also be 
arranged a special display of pens, out 
handy where the customer may pick them 
up and examine them, try them out and 
admire them. Have a small desk handy to 
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the display, with writing paper for allowing 
customers to test the pens. Another good 
plan in this connection would be to have 
a supply of special postal cards showing 
the interior of the store, and when cus- 
tomers come in hand them a card and ask 
that they address it to some friend or 
acquaintance and the store will mail it with- 
out cost to the customer. Of course, when 
handing the customer the postal card, hand 
him also a pen which you feel would suit 
him in every respect, calling his attention to 
the fact that you are putting forth special 
effort on fountain pens this week and you 
wish him to try that one. 

You must be quick to gauge your pros- 
pect and put the proper pen in his hand. 
If the prospect is one whom you know is 
able to purchase a high priced pen with 
gold trimmings, then that’s the one to hand 
him, call his attention to the pen and state 
some of the good qualities about the pen. 
If the prospect is a lady, select one of the 
small size pens especially suited for the 
women folks,-elaborate upon the fine writ- 
ing qualities of this pen, the convenience of 
having this pen in her shopping bag or 
traveling bag or purse. 

Use display cards liberally over the store 
as well as in the display window. Have 
some local painter to paint this card if you 
do not have a card writer in your store. 

Your sales letter should be mailed out on 
Sunday preceding your special week in 
order that they may be delivered to the 
prospect on Monday. This sales letter 
should set forth all the good qualities of 
your pen, together with the fact that you 
have a full line from which the prospect 
may make a selection as to size, style, 
quality, type of pen, etc. These letters 
should go to every business, office and pro- 
fessional man in the city, and also to all 
the high school pupils as well as college 
students, should there be a college in your 
town. These names may be secured by 
going to the school and asking for them. 

Then don’t overlook the newspaper copy. 
The first copy should appear in the Sun- 
day edition, should your town support a 
Sunday paper. Special copy should be run 
several evenings during the week. These 
need not be so large as the first announce- 
ment, but in all of them stress the con- 
venience and desirability of having a foun- 
tain pen. The first copy might make a 
general appeal, the second appealing to the 
business and professional men, the third to 
traveling men, fourth to the students, and 
the fifth to the women folks. 

Keep a copy of all your advertising, pic- 
ture of your display and notation of the 
sales plans used and file them away for 
future reference. Have a folder in which 
to file them. Some time later you may 
wish to put on another fountain pen week 
and these old copies and plans may help 
you to formulate better plans the next 
time. 





Mrs. Bascom was buying some lard at 
the meat counter. Her little boy was out- 
side waiting for her. A neighbor lady 
came by and asked the boy: 

“Where’s your ma?” 

“She’s in th’ store gettin’ fat.”—Phila- 
delphia Ledger. 
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Advertised in Saturday Even- 
ing Post ne Literary Dies 
fortnightly during 1921. 


Whe Points of 


Point 1—Profit 


It pays you well to push PAL—the pen- 
cil. The National Advertising we are 
doing and the multitude of effective 
Sales Helps we supply you free—all 
help. 


-the pencil 


PAL is the gentleman among pencils. 
Mechanically simple, he won't break 
leads or jam. Takes the standard lead 
and carries extras. A bully eraser anda 
sturdy pocket clip. Silver finish, chased 
design. Retails for $1. In Canada $1.50. 


PAL pays you a liberal profit on the 
selling’ price. 


Write for PAL Book—tells the whole story 
The Hoge Manufacturing Co., Inc. 
215 Fulton St. New York, N. Y 


Points Canadian Representative, 
—Turnover A. J. McCrae, 23 Scott St., Toronto, Ont. 
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—Salability 
Point 2—‘“Turnover”—see next month’s adv. 


——— 


lar 


















March 2, 1921. 













Three-Minute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circular 




















Intensive Cultivation 


1HE intelligent farmer with the small plot 
of land which he cultivates intensively 
often makes more money than the farmer 
with the big farm and the loose methods of 
cultivation. . : 

Cultivating the jewelry trade intensively 
is just like cultivating a piece of land that 
way. It means working the small field for 
all it is worth instead of getting a little 
here and there out of the big field. 

Take each family you serve, among those 
you know personally, and study their needs 
and their purchasing power and go after 
all of their business instead of being satis- 
fied to take such a part of it as they see fit 
to bring to you. Intensive effort will en- 
able you to get a good deal nearer to a 
hundred per cent. of the possible trade of 
any group of people. . 

If you make it your business to keep in 
close touch with the purchasers of a family, 
and if you keep such possible customers in- 
formed about what is new in your line so 
those new things will not be discovered 
first in the window of some other jewelry 
store; if you strive always to please the 
customer and give him what he wants 
rather than trying to sell something you 
want to get rid of; if you send that cus- 
tomer frequent advertising letters and all 
the advertising literature supplied to you 
by manufacturers, keeping your store in 
his mind all the while; if you do all these 
things and many other things beside that 
you will think of, then you will come pretty 
close to getting all the trade of that cus- 
tomer. 

Intensify your work with your regular 
customers to keep them from feeling per- 
haps they can do better somewhere else. 
Make your service to them so satisfactory 
that they will have no reason for shopping 
around. Don’t try to reach out and gather 
a little trade from this and that family all 
over your territory while the people who 
ought to be giving you all of their business 
are splitting it fifty-fifty with mail order 
houses or department stores. 

The farther you go the bigger the terri- 
tory you try to cultivate, the more the culti- 
vation costs you and the more scattering 
are your results. Get the business close 
eround you where you have all the advan- 
tages. Get better acquainted with the fami- 
lies within easy reach. Extend your field, 
of course, as opportunity offers to do it 
profitably, but don’t forget that you can 
still do a good deal of work on the nearby 
field without getting out of it all that is 
possible. 


Record Your Ideas 
D° you file away for future use the ideas 


Which flash across your mind-screen 
during odd moments of the day? If such is 
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not your practice, it is time for you to get 
the habit, and make it a part of your daily 
system. 

While going the rounds of the store some 
morning, a vague idea may pop into your 
head as to how you might materially in- 
crease the efficiency of a given. department 
by making certain changes in the present 
system. You give the plan a moment’s 
thought but decide that current conditions 
are against attempting a change, and you 
cast the idea aside. This is a grave mis- 
take. Some day there will develop condi- 
tions better suited to the trying out of that 
idea. 

Ideas are money. Ideas are success. They 
should be filed away against the day when 
they will be able to demonstrate their 
worth. The mistake most of us make 
is in letting ourselves become so beset with 
the necessity of immediate returns that we 
cannot vision the future. The result is that 
we throw away precious ideas, just because 
we cannot see their proper worth at once. 

In one city there is a jeweler who is a 
most consistent filer away of ideas. He 
calls them “canned ideas.” He gets them 
‘here, there and everywhere. Observation 
furnishes some of them. This paper sup- 
plies a goodly quota. Others are begotten 
of conversation, and, according to his 
friends, he even gets them out of his sleep. 
This proves that the places from which to 
dig up ideas are limitless. 

Here is the way he handles them: With 
him he always carries a small pad of paper, 
and no matter where he is when an idea 
comes to him, he jots the nature of it down. 
Sometimes he collects three or four ideas 
in a day. His next course is to make use 
of the idle period after the lunch hour, when 
he likes to enjoy a pipe before settling 
down to the tasks of the afternoon. He 
brings forth the pad and dictates the ideas 
he has gathered to a stenographer. She 
types each one upon a separate sheet of pa- 
per, making carbons. The carbon copies are 
filed in the office, and he takes the originals 
home, where he puts them away in a file 
which he has for the purpose. 


Now, with most of us our deep-mining for 


ideas would end right here. But not with 
this progressive man. One evening of each 
week of the year he sits down in his study, 
brings out his “canned ideas,” and goes over 
them. To this and that one he adds the re- 
sult of later thought, and in the course of 
time he has developed plans which are ready 
for execution. On the other hand, as a re- 
sult of his idea-collecting system, this jew- 
eler is never taken by surprise when called 
upon for a few remarks at a club meeting 
or at a convention. He is always prepared 
and he can usually be depended on to give 
utterance to something worth hearing. 

The particular method herein set down 
for the gathering of ideas may not appeal to 
you. It does not matter. It is the ideas you 
put away for future reference and use that 
count. If you be one of those super-mortals 
whose gray matter is so constituted that you 
can keep your ideas on record in a mental 
file, so much the better. But whatever you 
do, be your method what it may, “can” the 
ideas picked up during the day’s work—do 
not throw them away. That is the most 
important idea of all. 
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Win Confidence by Your Knowledge 


A MERCHANT who can promptly and 

positively give a correct reply and 
back it ‘up, if necessary, with facts, will 
at once demand confidence of the prospect, 
who will be quick to discover that he is 
dealing with a competent person. On the 
other hand, hesitation, or an apparent lack 
of knowledge, will cause suspicion and dis- 
trust, and a customer who should have 
been sold, is lost. 

No matter how exacting a prospect may 
be, how much money is to be expended for 
the article about to be purchased, everyone 
relies, more or less, upon the merchant for 
suggestions as to value, style, etc. There- 
fore, if our thoughts have been so far fol- 
lowed, if you have at the right moment 
offered a suggestion here and added a 
thought there, the sale will not have been 
half closed before the prospect is advanc- 
ing your ideas, using your suggestions, and 
all with the thought that they are his own, 
for you have wisely injected them in such 
a way that they would; and with this 
friendly footing established, the permanency 
of your patron is secure. 

Be a specialist in your line. We have 
specialists for the ear, the eye, the nose, 
etc.; so why not specialists in all kinds of 
merchandise. Consider, that probably your 
entire working life will be spent in one 
particular line. ‘Carelessness is inexcus- 
able and shows a lack of ambition to im- 
prove your prospects; so, do not be sur- 
prised that you remain a small trader year 
after year, while someone else you feel 
is your inferior, by his very aggressiveness 
and his wish to improve himself, has gone 
more to the heart of the matter and secured 
success. 

Be genial and gentlemanly at all times, 
and make every customer you sell a per- 
manent one. Make customers have the 
fullest confidence in you, and while the 
opening may have been long and tedious, 
each succeeding sale will be easier than the 
former one and, in fact, the selection will 
be practically left with you. In time, you 
will get a permanent following, which, with 
the new customers you get from day to day, 
will increase your sales to such an extent 
that you. will literally force recognition. 

With each article that you show, talk 
quietly and convincingly of its various good 
points and its adaptability for the purpose 
required and you will find that your sale 
will be made with half the amount of work 
than throwing out article after article with- 
out comment, only to find that you have 
shown your entire line and have not im- 
pressed your customer. Half a dozen ar- 
ticles shown properly, with a few well- 
chosen remarks about each one will appeal 
to a prospect much greater than twice the 
amount shown with a lack of selling knowl- 
edge and “punch.” 

How often has a good impression been 
ruined, a permanent well-satisfied customer 
been lost at the last moment through a 
hasty, discourteous dismissal after the clos- 
ing of a sale. We certainly do not ap- 
prove of wasted time or useless talk, but 
do believe that the same agreeable atmos- 
phere should surround a desirable customer 
on taking their departure that is in evidence 
on their arrival and if this be the case you 
may rest assured that all is well. 
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The record of each clerk 


An up-to-date Cash Register shows you exactly what each 
one of your clerks does every day. Adding counters on 
the register tell: 


® How many customers each clerk waited on. 


@ The total amount of each clerk’s sales. 


These daily records show you which clerks are most indus- 


trious, which clerks sell the most goods, which clerks are 
most accurate. 


‘ They enable you to fix wages on actual selling ability. 


They give you the figures needed for a bonus or profit- 
sharing system. 


These clerks’ records, together with the many other printed 
and added records made by an up-to-date National 
Cash Register, enable you to control your business. 











This adding counter, at the left side 
of the register, shows that Clerk A 
took in $39.84 during the day. 


Similar counters show what the 


other clerks took in. 
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These adding counters, at the front 





of the register just above the cash 
drawers, show how many customers 
each clerk waited on, and the total 
number of customers. 


We make cash registers for every line of business. Priced $75 and up. 





NATION AL 


CASH REGISTER CoO. 


DAYTON. 


OHIO. 
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Every Advertisement in This Campaign 
Had a Definite Purpose to Accomplish 





Writen Expressly for The Jewelers’ Circular by N. C. Ament, of Lemon & Son, Louisville, Ky. 
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JEWELRY campaign should always be 
A produced to obtain certain definite re- 
sults. It should be carefully planned ahead 
of time. The advertising manager should 
carefully study all the details and confer 
with the sales force as to the effectiveness of 
the copy, etc. Co-operation between the ad- 
vertising department and the sales depart- 
ment is absolutely necessary to obtain maxi- 
mum results. 

As an example of a campaign which was 
produced to obtain certain definite results, 
we reproduce ten advertisements used dur- 
ing December by a jewelry firm in Louisville, 
Kentucky. The plans for this series of ad- 
vertisements were started last June. At a 
conference between the advertising manager 
and members of the firm, he laid before them 
the results which he wanted to attain. He 
explained the value of “human interest” 
copy and the effectiveness of having the 
illustration drawn to attract the readers’ at- 
tention and to conform to the copy used. 
He further explained the layout on topog- 
raphy of the advertisements and the approxi- 
mate cost of this campaign. After further 
questioning he was authorized to proceed 
with the work. It required about four 
months to complete this series. First, this 
concern desired that each advertisement in 
the series should be linked together, so it 
was decided to use the same border on each 
of them. The border was then drawn—a 




















checked design which was heavy enough to 
make the advertisement stand out from any 
which might be close to it, yet not heavy 
enough to draw the eye away from the illus- 
tration and text of the ad. Then a pen 
drawing of a young girl, looking at a dia- 
mond ring on her finger, with a smile of 
satisfaction on her face was inserted in an 
oval opposite the name of the firm. As there 
is a tendency on the part of the human eye 
to glance in the direction that a drawing of 
a face is looking, the young girl was made 
to face the firm name, so that the eye would 
travel toward it. The name plate was drawn 
in lined block which gave it a dignified ap- 
pearance and at the same time is easily read. 
The drawings for this series of advertise- 
ments were made bya prominent artist in the 
East at a cost of over $400. The advertise- 
ments themselves were set in Pencraft Type 
—a series used by no other store in the 
city. This type, while not “freakish” in de- 
sign, gives a hand-drawn effect which makes 
it distinctive. 

The layout of these ads was similar in 
style and an effort was made to make them 
as legible as possible. Plenty of white space 
was used. 

Advertisement No. 1 was the first of the 
series. In this ad an effort was made to 
attract the attention of the young man, who 
is engaged or about to be engaged. After 
the attention was secured by the heading— 


“When you place the ring on her finger,” 
the first paragraph emphasizes the necessity 
of giving a fine diamond. The second para- 
graph calls attention to the age of the firm 
and this to create confidence and to show 
that its styles are correct. The third para- 
graph presents the idea that if one wants a 
low priced ring at $40, or a fine one at $4,000, 
it may be seen at this store and that “he will 
find that an effort has been made to give the 
purchaser the utmost in quantity, the utmost 
in quality—the fullest value. The ring illus- 
trated in this advertisement was drawn from 
one in stock. So if a customer came in and 
asked for this particular ring it could be 
shown to hith. 

Advertisement No. 2 was directed to 
women who dread the selection of a man’s 
gift, especially in the line of jewelry. So 
many women go to a haberdashery store and 
purchase their gifts for men, that the writer 
of this advertisement tried to convey the im- 
pression that it is just as easy to select a 
man’s gift in a jewelry store as it is in any 
other store. It also emphasizes the fact that 
this store has been selling men’s gifts for 
over 90 years and is therefore qualified 
to know the things men like. A small list 
of gifts suitable for men is also used and the 
price quoted on men’s gifts from $2.50 to 
$1800 which shows the range of prices. So 
many women receive the impression that 
they cannot afford to purchase gifts in a 






































When You Place the Ring On Her- Finger 


When the ‘one girl answers ‘yes 
and you place the ring on her finger, be 
sure the quality of the diamond is as pure 
as the love which prompts its giving 
Be sure the setting—wrought in platinum 
or gold~yexpresses to the utmost the sen- 
timent you wish your engagement ring to 
carry 

For 92 years Lemon & Son have 
specialized in just such engagement rings 
Many of their purchasers today are the 
grandsons and great-grandsons of the men 
who purcha: their engagement rings 
from Lemon & Son in 182 

Whether you buy anengagement ning 
at $40 00 or one at $4,000 00 you will find 
that an effort has been made to give the 
purchaser. the utmost in quantity, the ut- 
most in quality—the fullest value 

WRITE FOR OUR DIAMOND BOOK 
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No. 1 


The Kind Of Gifts Men Appreciate 


So many women dread the selection of a man s gift because they 
feel that it is 80 difficult to choose « gift for e man which he will 
ly appreciate. This year we have tried to make @ man's gift the 
easiest gift of all to choose. 
Real men are discrimuna’ 


the things men like If you want areal man's gift—one he will ap- 

reasure during his lifetine, we can help you make o 
pane selection It will be @ pleasure to have you view our gifts 
lor men 


A Few Of Our Gifts For Men 


Pipe Dress Suit Sets Smoang Set 
Cigarette Case Waldemar Chains Desk Clock 
Cigarette Holder pall Scart Pin 
Match Case Siguet Ring Collar Pin 
Gold or Silver Pen Stone Rings Lodge Emblem 
Gold or Silver Peneil Military Brushes Locket 

Gold or Silver Belt Buckle Cloth Brush Silver Flask 
Cuff Links Hat Brush Card Case 
Studs Ash Lodge Ring 
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set 
“Why not buy Alice a wristlet tor 
Christmas? She would love it, And 
USE OUR George soeld adore one et aen 
week for men. They are just the most 
CLUB PLAN Their 


attractive watches I've seen. 
are 80 re too * 
examines our collection ot  -,. 
siastic over them. As Christmas gifts they will 
be deeply apBreciated by those who receive them 
PRICED 926 to £1200 









LEMON & SON 


INCORPORATED 











Since J826- Quality 
No, 3 
— = - 











150 THE JEWELERS’ CIRCULAR March 2, 192}, 


—— 
































They Buy it on Sight! 


Women buy Engraved PYREX on sight—therefore you should keep it in sight. 

A PYREX display not only attracts the eye but actually makes a sale. 

Engraved PYREX gives the jeweler his usual percentage of profit—a year-round sale, 
and a constant turnover. 











The ideal gift is Pyrex—in _ _~ cn el Co 
eleven-piece sets, either plain Transparent Oven Dishes 


or engraved, packed in attrac- 
tive gift boxes. Engraved 















The Spray Design in engraved PYREX comes in 
a complete line—from ramekin to round casserole. 

Jewelers should stock it now and arrange for 
regular deliveries to insure supply that turns over 
often. 

The leading manufacturers of metal mountings 
have adopted PYREX for their standard insets. 

Jobbers handling housewares have complete 
stocks of PYREX. 
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Pyrex Sales Division 


CORNING GLASS WORKS 
World’s Largest Makers of Technical Glass 
710 Tioga Avenue Corning, N. Y. 
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elry store because prices are too high 

for them. The range of $2.50 upward re- 
moves this false impression that one cannot 
buy a medium priced gift in a jewelry es- 
tablishment. 

Advertisement No. 3 is written in the 
first person and is an indirect testimonial to 
the merits of this watch. The drawing of 
the women at the tea table, and one of their 
number glancing at her watch—probably 
with the idea of leaving—is linked with the 
heading, “I could not do without my— 
wristlet.” The text refers to its conveni- 
ence, style, the types of cases one may see, 
and it links the name of the firm up to this 
particular watch. Paragraph three then of- 
fers the suggestion of the purchase of a— 
watch or a Christmas gift and also mentions 
the fact that men’s watches are made by this 
company and are very attractive in appear- 
ance. This advertisement was created as a 
“suggestion” ad. The form of “suggestive 
copy” in advertising is one of the most pow- 
erful forms because it impresses one forci- 
bly, but at the same time in a very subtle 
way, so that he is hardly conscious that he 
is being favorably impressed. 

Advertisement No. 4 is written in first 
person also. It describes a telephone conver- 
sation of one girl chum with another de- 
scribing her wonderful Christmas gift. The 
artist has drawn the figures and their facial 
expression very splendidly. The ring worn 
by the young lady at the phone and de- 
scribed in the text of the advertisement is 
a stock ring carried by this firm. The pur- 
pose of this ad was to impress on the reader 
the fact that a gift from this firm was ap- 
preciated a great deal more because it was 
purchased from Lemon & Son. It also em- 
phasized the fact that their designs were 
exclusive and were made with a little more 
care than are absolutely necessary. The 
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text of this ad is written in story form. The 
public likes to read anything which reads 
like a story and this ad was read by many 
people who mentioned the fact when in the 
store. 

Advertisement No. 5 is written to create 
the Christmas spirit in the mind of the 
reader; it also links the idea of “Gifts that 
Last” with Christmas gifts. Here the artist 
has drawn the mother, father, son and 
daughter each with the smile of appreciation 
on their face. Each one has received a 
gift of jewelry, and who wouldn’t be pleased 
with jewelry? Mother received a bar pin, 
dad a watch, daughter a diamond ring and 
the son a scarf pin. Attention is called to 
the fact that a gift received in a box from 
Lemon & Son adds much to the pleasure 
received by the recipient of the gift, yet it 
adds nothing to its price. This advertise- 
ment seemed to accomplish the. result the 
writer had in mind in producing it—that 
of creating confidence, prestige, the perma- 
nence of jewelry as Christmas gifts and 
enthusing the reader with the true spirit of 
Christmas. Attention is also called to the 
range of prices on holiday gifts, $2.00 to 
$4,000. This concern did not want its pro- 
spective customers to get the impression 
that all of their goods were high priced— 
they wanted them to know that many of 
them were low and medium priced. That is 
the reason the range of prices is always 
given in all advertisements. 

Advertisement No. 6 refers to pearls. 
The artist here has created the exact atmos- 
phere desired by this firm—a young lady in 
evening gown placing her pearls around her 
neck and looking at their effect in the mirror 
of her dressing table. It also impresses upon 
the reader the fact that women of refinement 
prefer pearls; and that a majority of them 
use high grade imitation pearls because they 
can hardly be distinguished from nature’s 
own pearl. The text of this advertisement 
calls the reader’s attention to the fact that 

















‘It's Wonderful—My Gift from Jack” 


just received.the most wonderful gift. 


tT 
R! ploy tng Foe bese wad evar snged 
at Lenwe's cad odeured thetr beactibl 
«monds every we were down on Fourth street. 
3*"One dey-we-went inside—they showed us 
Feev oul bed Aopen 
one vi ves 
© large diamond four wtangeec ghaped quaphaes 
around it The Gistinam soting, veo stedded with 
emall diamonds We amply reved over it The next 
day we came in Yo seb it again—my ring was gone | 
was heartach 
‘This morning when Jech's present arrived. J 
opened it and wes 0 Uetle from Lemon & 
bon e—and the ivory box was my 
Jack reader? =} am just thrilled 
¢ V0 PLAN omen. Me Oe san Christras | have 
ever had 
Juniveds cfomtative dunead tee» 
which will give the young lady te 
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On CuHristmMAs Morn 


The happiest day of all the year—the da: 
we all pa bed to—Christmas! 


Xsnas Gitts 
$2.00 to $4000 
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it is no longer necessary to deny themselves 
the pleasure of wearing——pearls on ac- 
count of the expense of a genuine Oriental 
strand for in pearls, they get the same effect 
and the price is within the range of every 
purse. It also gives the shades in which 
these pearls may be secured and the lengths 
of the strand and the styles of clasps which 
may be secured for them as well as the 
range of price. This ad proved its pulling 
power by the sales of hundreds of these 
strands. Nearly all of their purchasers 
called for them by the trade name. 
Advertisement No. 7 was written to em- 
phasize the need of correctly designed jewels 
at dances and other social affairs also to 
create prestige and confidence in Lemon & 
Son’s designs. The artist drew the picture 
to conform to the copy used. The setting 
of the drawing depicts the interior of a 
richly appointed home. The two young 
ladies in the foreground—the one examining 
the bar pin which her friend has just re- 
ceived for Christmas, link admirably with 
the text. In the first paragraph a word 
picture of the'setting is given. The second 
paragraph suggests the compliments—so 
necessary to the satisfaction of the younger 
generation and the older as well—which one 
receives from splendidly designed jewels. 
This is another suggestion ad and its psy- 
chological effect is to suggest in a subtle 
way the pleasure of wearing a stunning bar 
pin, ring, etc. The text also states that 
Lemon & Son have an unusual collection of 
fine jewels which has taken them a year to 
create. This should impress the reader with 
the fact that each jewel is created specially 
from an exclusive design—that one who re- 
ceives one of these pieces will always know 
that there will be no duplicate made. The 
suggestion is also made to “write for our 
Diamond Book.” Again, prices are quoted 
to show that even though the designs are 
exclusive, Lemon & Son have them as low 


as $40. 
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Hawkes Le Verre de Juane 


(Glass of Yellow) 


This newest product of Hawkes skill is the 
profitable answer to your customers’ de- 
mand for “something new.” 


Le Verre de Juane (Glass of Yellow) is a trans- 
lucent glassware of an exquisite yellow tint with 
a soft, alabaster-like finish. Charming designs of 
iris, roses, jonquils, harebells, goldenrod and bitter- 
sweet are used for decoration. It comes only in 
vases. 


Your choice of a variety of graceful shapes ranging 
from six to eighteen inches in height. Prices $1.75 
to $13.50 net, allow you the better-than-usual profit, 












Cut Glass 
Engraved Glass | 
Rock Crystal 
Glass 
Sterling Silver. 
Mounted Glass 
Decorated Gold 
Glass 
Decorated 
Enameled Glass 
Auto Vases 
Desk Sets 

Cigarette Boxes 
Monograms _ 
Engraved and 
Gold Decorated | 
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y Vase No. 3175. Size 12” 


» Goldenrod decoration 
i) Price $7.00 net 








= which characterizes the entire Hawkes line. 
Try a few pieces in your window. 


T. G. HAWKES & COMPANY 
Corning, N. Y. 


Pacific Coast Office: 140 Geary Street, San Francisco, California 











Colored Glass 
Old English and | 
Irish Glass 
Period Glass} 
Odd Matchings 


Inventors and Paten- } 
tees of Hawkes Fa- 
mous French Dressing 
Mixing Boitle. 
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For Simplicity in Filling 
—The SALBRO at $1.75 


Writes as easily as it fills; sells readily 
at an unapproachably low price. 


Made in a variety of styles and finishes, 
fitted with 14 Kt. solid gold pens, 
iridium-tipped. 

You can make the SALBRO 
your leader, and appeal to 
the majority of 
pen users. It 
is the leading 











high grade 
guaranteed 
ptt fountain pen 
yy pepularly 
priced. 


Send for printed mat- 
ter and trade terms. 


Salz Brothers 


High Grade Fountain Pens 
71 West 35th Street 
New York City 





























Hall Clocks 


We offer for early delivery an 
unusually large assortment 
of 


Tubular Chiming 
Hall Clocks 


fitted with Westminster Chimes 
on five tubes 
or 
Westminster and Canterbury 
Chimes on seven tubes 
or 
Westminster and Whittington 
Chimes on nine tubes 


in Period design cases in both 
Bungalow and full size 


CATALOG UPON REQUEST 


Awarded Grand Prize at Pan-Pac. Int. 
Exposition, 1916 


The Herschede Hall Clock Co. 
McMillan and Essex Place 


CINCINNATI, O., U. S. A. 


New York Salesroom: 586 5th Ave. 
Pacific Coast Rep., A. I. Hall & Son, 150 Post St., San Francisco, Cal. 


No. 204 
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Advertisement No. 8 is similar to No. 5 
in that its theme is laid in the home and 
depicts the family circle on Christmas morn. 
The Christmas spirit is evident here. This 
ad was written to offer a solution of the 
problem of what to give father. It suggests 
that the entire family—instead of buying 
several smaller gifts—shall all put their 
money together and buy him a real gift—one 
he will appreciate and treasure during his 
entire life time—a watch. It calls attention 
to the fact that he is probably carrying a 
thick, clumsy, out-of-date timepiece, which 
should be replaced with a thin, modern time- 
piece. Advertisements of this character en- 
‘courage the giving of more expensive gifts 
by several members of a family putting their 
money together for the purchase of one fine 
present instead of buying several gifts of 
an inexpensive nature. 

Advertisement No. 9 depicts a man in a 
jewelry store purchasing a diamond ring 
for his wife and a bar pin for his daugh- 
ter. This is written in the first person and 
was intended as a reminder to men that their 
wives and daughters desired a handsome gift 
of jewelry. Advertisements of this kind— 
written in the first person—are effective if 
used only occasionally. It would not be wise 
to run four or five in succession or the 
reader, perhaps, would tire of this style. 
However, when run occasionally, they break 
the monotony of other advertisements. By 
changing the style of advertisements fre- 
quently it keeps the reader interested in 
watching your messages. In this ad we 
again quote prices in order to show that one 
need not pay a big price in order to give the 
wife or daughter a diamond ring or bar pin 
as a gift. Prices quoted show they may be 
purchased as low as $40. The bar pin and 
ring shown in the picture—even though the 
detail does not show plainly in this picture— 
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were drawn from actual diamond pieces in 
Lemon & Son’s stock. Here also is sug- 
gested the use of a club plan, for purchasing 
diamonds on easy monthly payments. This 
plan is offered and taken advantage of by 
many customers who do not wish to take the 
required amount out of their bank accounts 
and who find this partial payment plan a 
convenient method of purchasing. 

In another advertisement the same cut is 
used as in advertisement No. 1. It is headed 
“A Final Word to Diamond Buyers,” and 
was run on Dec. 23. This was a part sug- 
gestion ad and was written in an entirely 
different style of any of the others of this 
series. It is human nature to believe that 
an article purchased in a larger city than 
the one in which the purchaser lives is 
newer, more up-to-date and more desirable 
than one purchased in their home city. It 
is quite natural for a person living in Louis- 
ville or Cincinnati to prefer buying in Chi- 
cago, or for a Chicagoan to desire merchan- 
dise purchased in New York, or for the New 
Yorker to go to London or Paris for exclu- 
sive prices. This particular advertisement 
was written to offset this tendency. It was 
written to create in the minds of local cus- 
tomers that it is unnecessary to go to other 
cities to purchase diamonds. That Lemon & 
Son’s designs are just as fine in quality, just 
as modern in design and have just as artistic 
workmanship on those found in any other 
city, with just as wide a range of style and 
prices. Another statement in this adver- 
tisement, that many had looked at diamond 
prices at other jewelers’ in larger cities, and 
then came to Lemon & Son to make their 
purchases, is absolutely true. 

Lemon & Son’s diamond records show that 
diamonds are sold to people from New York, 
Chicago, Los Angeles, Cleveland and many 
other cities. This advertisement was writ- 
ten to create prestige and Lemon & Son feel 
that it had the desired effect. 

This advertisement completed the series, 
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and the results were indeed satisfactory. 
Many customers commented on them. One 
lady in particular said, “You certainly have 
cute advertisements.” (I believe it is a fem- 
inine failing to call everything cute, even 
though it be an elephant or Niagara Falls). 
She said further, “I get so mad at myself, 
I read them whether I want to or not and I 
watch the papers each day for them. 

Well, this cute series caused her to buy a 
handsome bar pin, so the firm was glad she 
liked them. 








An Easter Idea 


Cassidays, Ltd., Vancouver, B. C., made 
use of the “single idea” window by giving it 
a novel twist. The display was arranged 
on long steps, on platforms raised in step 
formation. 

These steps run clear across the back of 
the window and on each were placed crystal 
vases, each with its compliment of gay flow- 
ers. On the top step a three-foot vase was 
filled to overflowing with drooping purple 
wisteria vines. Palms were arranged in the 
background. Black velvet runners were ar- 
ranged on the floor from the corners of the 
window to the steps. On these, too, were 
silver and glass vases, but of smaller sizes. 
Decorated china bowls were displayed in the 
spaces outside of the runners. All were 
laden with bright and lively colored flowers. 
A small card in the display drove home a 
single idea. It read: 

“This is the height of the flower season. 
Fill your rooms with blossoms. We have 
flower holders of all kinds, from the tiny 
bud vase to one capable of holding a sheai 
of American Beauties.” 

Here is an idea worked out in a display 
that will force people who see it, and who 
read the card to remember it for many long 
years after. In fact, they will be reminded 
of it every time they see a vase of flowers. 
That’s good advertising. 





























—and at the dance 


Soft pier a teene music—men in con- 
ventional. 1 in veg gowns— 
matrons smile app at the 
spirit of the holiday pervades the room. 

Aiter the last strains of the waltz die away 
the dancers gather in little en 
are “What an exquisite bar pin”— 
“Your ring is simply adorable —"“What a cun- 
ning wrist watch”—"'l love your pearls.” Much 
ot te satisfaction of wearing beautitul is 
in the compliments received from friends. 

on & Son have spent nearly a year in 

designing and creating a series of Bar Pins, Rings, 

ror which are the highest achievement in jewel 
sign. 





Use Our 
Club Plan 


These will be worn by women of taste who 
can easily distinguish the artistic from the me- 
diocre. We will consider it a privilege to show 
you thigq interesting collection. 


WRITE FOR OUR DIAMOND BOOK 


$40 to $4,000 
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Give Dad A “:- +... Watch ex, 


Dear old Dade—who always gives more than he 
receives. Why not make this a memorable Christ- 
mas by giving hin @ real man’s gift—a © 
Verithin, Watch? 

This is one gift he will treasure. He will al- 
ways remember. with love and appreciation, his 
gift on the Christmas of 1920. This thin, accurate, 
beautifully designed watch should replace the thick, 
clumsy. old-fashioned watch he is now carrying. 


Lemon & Son's are showing @ large collection 
(sg wat They 


( 


USE OUR 
CLUB PLAN 


fully designed cases. They 
“title of “The Most Beautiful Watch in America. * 
One must see these watches to appreciate 
their real beauty May we show you? 
PRIGED $53 to $350. 
Ladies Wrist Watches $26 to $1200. 
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The Surprise for Mary 


{ 

“Tve been married for twenty years to the best 
little woman in the world and I am going to give 
her a present this year she has always wantéd—a 
Seprlen peeon ta the Mate when vo fade eo 





Diamond Rings ha 
Pine among her presents on Christmas morning. She 
#40 to $4000 deserves it, too, for she has stuck to me through 
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bar-pin from 

of @ gift—but nothing to its 

spend a pleasant half-hour viewing them. 
WRITE FOR OUR DIAMOND BOOK 


USE OUR 
CLUB PLAN 
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See 


Waltham Colonial A 


Extremely thin at no sacrifice 
of accuracy 
Maximus movement 21 jewels 
Riverside movement 19 jewels 
a $200 to $325 or more 
depending upon the case 














AAKON L. DENNESON 


Pioncer of American Watchmaking and the Waltham System of Standardization 











go eatn the twelfth part of a human hair being the 
difference between Waltham standardized accuracy 
and the variable guess work in foreign watches. 

Waltham produced, by Waltham genius, methods of measure- 
ment and gauges to measure so infinitely accurate that the Waltham 
Watch became and zs the most perfectly constructed watch in the 
world. 

If in the lower plate (illustrated) there was a measurable differ- 
ence between the location of one bearing from another, it would 
mean irregularity m the’ time-keeping performance of that watch. 

Waltham has so perfected unique gauges and standardized a 
system of infinitesimal measurement, that such a minute error can- 
not occur in a Waltham Watch without discovery 

What does this Waltham accuracy and close inspection mean to 
you? 

When you buy a Waltham yeu possess the world’s most ac- 
curatly made watch. You own a watch that can be readily, and 
what is most important to you, perfectly and economically repaired 
—at an upkeep cost at least 50 per cent lower than the repair of 
foreign made watches whose method of less accurate manufacture 
has not kept pace with Waltham genius which is American 

That is why we say truthfully—‘Waltham placed America first, 
in watchmaking’ This is one more good reason why you should 
own 2 Waltham. 


This story is continued in a beautiful booklet in which you 
will find a liberal watch education Sent free upon request 


Waltham Watch Company Waltham, Massachusetts 


» WALTHAM 


THE WORLD'S WATCH OVER TIME 
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This advertisement is apoearing in a wide list of national magazines and newspapers 
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The Horological Questionnaire 





Written expressly for The Jewelers’ Circular by Lester B. Pratt 














AvuTHoR’S ee that there is a scar- 
city of competent watchmakers employed or en- 
gaged in the jewelry business, this article is writ- 
ten at the request of the technical editor for the 
purpose of interesting the younger generation in 
the selection of watchmaking as an occupation. 
Among the mechanical occupations, watchmaking 
stands pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many other 
lines. The watchmaker has invariably been hon- 
ored as the highest exponent of human mechanical 
skill, and delicate precision instruments of every 
description come within the scope of the watch- 
maker’s ability. It would be impossible to operate 
our vast industrial system without the aid of 
accurate timepieces. trictly speaking, the name 
“watchmaker” is a trade misnomer, as_ watch- 
making generally comprises the manufacture of 
watch movements. However, the name, “watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are “old 
stuff’ to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is ‘tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. B. P. 





(Continued from Technical Issue of Feb. 2.) 


QuesTion.—_What type of an index plate 
is most suitable to use in connection with a 
wheel cutting fixture ? 

Answer.—In regard to index plates, the 
most suitable type should be a plate to suit 
our particular requirements. lf we were 
cutting large quantities of wheels and pin- 
ions we would require separate index plates 
for each number. Such plates could be 
made of uniform diameter—say three inches 
—with the required number of notches 
milled in the edge of the plate. Such plates 
are very efficient, but there are two objec- 
tions to them for the watchmaker’s use. A 
large number of plates are required if we 
wish to have a complete outfit, and they 
would have to be cut on a regular gear- 
cutter if we would have them accurate. Ob- 
viously, this would entail considerable ex- 
pense. For the watchmaker’s use we find 
that a pin-hole index plate is the most effi- 
cient, as we can readily change from one 
number to another without the trouble of 
removing a plate and placing another one 
in position. Furthermore, such an index 
Plate may be easily made by the ambitious 


workman. True, such an index plate will 
entail considerable work, but it is the class 
of work that requires skill and helps to 
produce efficient workmen. 
Question.—How shall we proceed to 
make a pin-hole index plate? 
ANSWER.—For our index plate we shall 
require a piece of sheet brass eight inches 
in diameter by one-eighth of an inch in 
thickness. It should be turned flat and fin- 
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ished perfectly smooth on both sides and the 
edge. Fine emery paper is suitable for 
smoothing the plate, but a better surface 
may be obtained by using a Scotch stone 
for this purpose. Stoning leaves a surface 
admirably suited for marking fine lines when 
dividing the various circles into the required 
numbers. Before removing the plate from 
the lathe, it should be carefully centered 
on each side, using a finely pointed 60° 
center punch for this purpose. 

With a straight edge and a fine pointed 
scriber, we shall draw a fine line from the 
center to the outer edge. Next, we shall 
lay off spaces one-sixteenth of an inch apart 
on this line from the outer edge to toward 
the center. As our finished plate will con- 
tain 80 holes or divisions, we shall lay off 49 
spaces on each side of the plate. These 
spaces should be lightly centered with a 
fine pointed 60° center punch. For all of 


our spacing operations we shall require a 
pair of fine pointed dividers. What are 
known as Tool-maker’s dividers are espe- 
cially suitable for this class of work. They 
have long, slender points, are very accu- 
rately made and the points are properly 
hardened and tempered. Assuming that we 
have. suitable dividers, we shall draw circles 
intersecting the spaces we have layed off. 
The circles should be made very carefully 
and must accurately coincide with the 
spaces we have marked. 

Our next step will be to determine the 
number of holes required in each circle. 
The following numbers will be found to 
fill most requirements in wheel and pinion 
cutting: 


2 
31, 32, 34, 35, 36, 38, 40, 
56, 58, 60, 6 64 
71, 72, 74, 7 


ne 
“I 
Koy) 


360, 365, 366. 

We will lay off 40 circles of holes on each 
side of the index plate, using the numbers 
from 4 to 51 inclusive on one side of the 
plate and the numbers from 56 to 366 in- 
clusive on the opposite side of the plate. 

Our next step will be to stamp the num- 
bers on each circle, using a set of very small 
steel figures for this purpose. It is very im- 
portant that the numbers be stamped on 
the plate on each side before we proceed 
with the spacing of the circles, as the dis- 
tortion incurred in stamping might cause 
an untruth in the spacing if it were done 
afterward. 

It must clearly be borne in mind that 
we are working on a very accurate piece 
of work and every little detail must be 
carefully considered, if we wish to produce 
an index plate perfect in every respect. 

Question—How shall we proceed to 
make the proper divisions in the series of 
circles we have scribed and marked? 

Answer.—In making the divisions in the 
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V. T. F. Service 








Every material dealer stocking V. T. F. 
Watch Glasses is a service station for 
you. There are more material dealers 
in the U. S. and Canada stocking V. T. 
F. glasses than all other makes com- 
bined, and their number is constantly 
erowing. : 
You can get the best watch glass in the 
world with the least effort and you will 
always find that effort worth while if it 


means V. T. F. 


Hammel, Riglander & Co. 


Exclusive Importers 


New York, U. S. A. 
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March 2, 1921. 


circle, the tools required are: the dividers, 
a 60° center punch and a 2/-inch glass, plus 
the patience and skill required to do per- 
fect work. In spacing off circles where ex- 
treme accuracy 1S required, there are sev- 
eral points that must be considered. We 
must have fine points on our dividers, and 
we must set the points of the dividers ex- 
n the circle at each division. Also, 
we can prove the accuracy of our work by 
spacing the circle in each direction, which 
will be described later. We may facilitate 
operations in spacing the smaller numbers by 
spacing the 16 circle first. We will set the 
dividers to the distance we judge to be 
fairly close to make 16 divisions, then pro- 
ceed to try out this measurement. We shall 
space clear around the circle. The first ef- 
fort may not come out correctly, then we 
may open or close the dividers as required 
and repeat this operation until 16 divisions 
exactly divide the circle. When the circle 
is correctly divided, the point of the divider 
should fit exactly in the original hole we 
started from. Assuming that the spacing 
is correct, then we shall run around the 
circle again and make a short line about 
¥% of an inch long and intersecting the cir- 
cle. Now, to prove the accuracy of our 
work, as mentioned above, we shall run 
around the circle in the opposite direction 
and make similar intersecting lines on the 
circle. This will give us an X intersecting 
the circle at each of the 16 divisions. The 
importance of this X mark will be readily 
apparent whei we proceed to punch the 
marks with the §0° punch. By using our 
glass we can set the punch exactly on the 
intersection of the X mark and the circle 
and strike the punch a smart blow with the 
hammer. Close examination with the glass 
will determine if the punch mark is exactly 
in the center of the intersection of the X 
mark and the circle. Each of the 16 Givi- 
sions should be carefully marked in this 
manner. The completed circle should have 
the divisions punched in rather deep, but 
we must locate the holes accurately first. 
then we may punch them in deeper. Do not 
stone off or otherwise obliterate the X 
marks until the final punching operations 
are completed, as these X marks are used 
to judge the accuracy of our work. 
Assuming that we have the 16 circie 
punched accurately, then we may use the 
straight edge and scriber and “quarter” the 
index plate. We must set the straight edge 
so that we may scribe a line exactly inter- 
secting the center and the quarter divisions. 
The advantage gained by this operation will 
be readily annarent now. “Ouartering” the 





(Continued on page 165.) 
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Kew Observatory Watch Trials 





Unusually High Marks Received 
(See report of 54 watches on page 159) 











Ratings of Watches and Chronometers 

A satisfactory increase is shown in the num- 
ber .of entries, 266 watches and 54 chronom- 
eters having been received, as compared with 
207 and 29 respectively last year. 

Again, however, the entries of the best class 
of English watches are not up to the pre-war 
number, according to the London Watchmaker. 

The number of entries for each class of 
test and the results of trials are given in the 
following table: 


The first place on the list was taken by 
Paul Ditisheim, La Chaux-de-Fonds, Switzer- 
land, with the keyless double roller, going 
barrel lever, two-day deck watch No. 45,065, 
with the exceptional total of 96.9 marks. This 
is the highest number of marks yet obtained 
here, the previous record being 96.2 marks, 
obtained by the same maker in 1918, 


Fifty-four marine chronometers were rated, 
of which 15 failed to pass. The percentage of 
failures (28 per cent.) was slightly above the 


























Kesults of Trial. 
| Test. Entries, | ~ 
| Number. Received. ; 
| Certificates. Failed. 
genoa aceeieeeeen 
| Class A 101 88 | 13 
| Subsidiary A 28 23 | 5 
Clas BO. 1] i0 1 
| Police ay es 21 21 _ 
| Subsidiary Police .. 90 73 17 
| Special ae os oe eve “ 15 | 15* | a 
| Total . '266 230 | 36 
*Statements. 


Sixty-seven of the Class A certificates were 
marked “especially good’? and 54 of these ob- 
tained over 90 marks. This is a record num- 
ber obtaining 90 marks and upwards, and 
the performance of the watches has been of a 
very high order. \ 

The following figures show the percentage 
number of watches obtaining the disinction 
“especially good” as compared with the total 
number obtaining Class A certificates: 





average, the major number of them being due 
to acceleration of daily rate during the trial. 
Two “Quiet” electro-magnetic clock -units, for 
silent and balanced step-by-step driving or 
synchronising mechanism were examined and 
reported upon for the patentee, Captain Craig, 
Haslemere. This is a very ingenious arrange- 
ment, silent in action, and applicable fer every 
second, or any agreed number of seconds, 
The question of the provision of a more sat- 








WOE scceeciadex 1903. 1904. 1905. 1906. 1907. 1908. 1909. 1910. 1911. 1912, 

42.4 50.2 44.7 47.5 43.0 56.8 54.7 37.7 44.9 47.8 

WGEe covcaves 1913-14. 1914-15. 1915-16. 1916-17. 1917-18. 1918-19. 1919-20, 
67.8 70.7 58.4 71.2 69.4 ys 76.1 
The causes of failure of the 13 Class A watches are shown under the following headings: 

; a Number. 
Daily rate exceeded + 10 seconds, in pendant up position .............cesescecccvoes aes! 
Daily rate exceeded + 10 seconds, in pendant right position ...........-sesecccecccece 1 
Daily rate exceeded + 10 seconds, in pendant left position ...............cc cece ee eeee 3 
Daily rate exceeded +- 10 seconds, in dial up position ........cccccccsccescccccvcccoes 0 
Daily rate exceeded + 10 seconds, in dial down position ............0csccceeccecccees 0 
Difference between pendant up and pendant right rates exceeded + 10 seconds........ a 
Difference between pendant up and pendant left rates exceeded + 10 seconds..........- 1 
Difference between pendant up and dial up rates exceeded + 5 seconds............se00e 2 
Mean variation of rate exceeded + 2 seconds in pendant right position...............4+: 1 
Mean variation of rate exceeded + 2 seconds in pendant left position...............0.6+ 1 
Change of rate with change of temperature exceeded + 0.3 seconds for 1° F........... 1 
SOR eG OIG UT IAE a o5s:sacieee calc wus canneassennredemeseuases Heberennene sn soneeseeubs 1 
13 


MNCS a SITES OER a eda 4xewen eee 


. 














The table contains the results of trial of 54 
watches which obtained 90 marks and up- 
wards. This is the first time that the whole 
of the watches in this table have obtained 90 
marks and over. (See page 159 and below). 


isfactory type of electric contact on the stand- 
ard clock, to replace the mercurial one hitherto 
used, has been under consideration for some 





(Continued cn page 165.) 
























































S R. = single roller. 


Sorters last Co., 2100 |D.R.,G.B Tourbillon | Invar .|+40.4| 0.0 40.1 |+0.7 +0.5| 0.015] 78] 4.3 | 36.9 | 39.1 14.8 | 90.8 
Stauffer,’ Son & Ge, Lenten "954217 |, Minute and | Brass and |+0.1 |~2.1 |-0.8 2.1 |-0.3 1+0.5/18] 32] 4.1 | 36.3 | 36.5 | 17.9 | 90.7 
per ame ait Factory, | 2388124 aD. Deck. 2-day Fa 0.3 2.3 |-0.6 |+2.2 |-0.1 -0 7/17/36] 5.0| 36.7 | 36.4|17.6| 90.7 
Gneriaues Movado, Ta | 360033 | ,, 5 nS —1.7 |—0.3 |—-1.2 |-0.6 |-1.5 | 14 | 72] 4.0 | 37.2 | 38.2 | 15.2 | 90.6 
oy ounllipyng Factory, | 2511692} ,, ,, Deck, 2-day -|+0.5 = —0.9 |+3.6 |+1.0 |+0.9 | 18 | 35 | 6.0 | 36.5 | 36.3 | 17.6 | 90.4 
i Goldsmiths Co., 58568 |S.R., G.B., Revolving | Brass and \+0.6 en 140.5 +0.8 |+0.1 |—1 2] 21 | 45} 27] 35.9] 38.1 | 16.4] 90.4 
Northern Goldsmiths Co. 2098 a eae “"| 41.8 |41.4 [41.6 |+2.2 |+2.2 |+41.2 | 31 | 31 | 3.3] 83.7 | 38.7] 17,9] 90.3 
Newcastle-on-Tyne. , : | | 
| 
— D. R. = double roller G.B. = going barrel, + = gaining rate. — = Josing rate. 


All the balances were fitted with Overcoil ear Breguet springs 


PERFORMANCE OF 54 WATCHES AT KEW TRIALS 


(See main table on page 159.) 
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CROWN WATCH GLASSES 


The Standard for over fifty years 


Always Made in France 
At One and the Same Factory— 
Now, Before and During the War 


Clear and White—Easiest to Fit— 
Least Breakage 





Crown Watch Glasses are Labeled with the 
Correct 16th and Corresponding Metric Size - 





FOR SALE BY JOBBERS 


SUSSFELD, LORSCH & SCHIMMEL, Importers 
90-94 Maiden Lane, New York 
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Mean daily rate. 


Marks awarded for 













































































S.R. = single roller, 





‘1Lthe balances were Pra w 








“ene barrel. 
Overeoil or Breguet wens 





SlEls 18s] 
‘i > |& 
= Fla |< log] # s|¢ 
3 3 lsa#zigz| 3/38) 5 | 7 
2 o ‘ S |Sau8/ 8a be 23 5 J 
Name. No Escapement, &c. a 2 P & |§sicog/ss S$ |gz| © 
~~ s Pe ~ 138] o $= 3 3 © 
a| #/ & egigsies] =) £5) & | 2 
4 ea oe = (e|22/83] 8/33} 3] § 
s Ss a a = | >o|/ So} § co a © ‘ S 
a 3 3 = a as . 2) 8a] = 
3 3 3 a 3 | 82) 82/5 2 | sa s| 8 
s =| & a |$Sa1Sae|es = a5 £-5 
o o § & Ss (2s =s 3 Ss AES iS) 
me | m& | & | A & |APPAP/ AR! A | Sd| ag] & 
_ 
secs. | secg. | secs. secs. secs. | 0-40 | 0-40 | 0-20 
Paul Ditisheim, La Chaux- 45065 |D.R., G.B. deck, 2-day +0.2 |+0.2 [+0.1 | a2 0.9 | 37.9 | 30.6 | 19.4 
-Fonds. ; . 
do pitisheim, La Chaux- 36107 rer +1.0 |+1.0 |/+0.9 +0.6 | 13 1.6 | 37.4 | 38.9 | 19.6 
‘onds. 
> od hae La | 360433 Tourbillon —1.6 |—1.5 |—1.9 +~—2.0 1.5 | 38.3 | 39.2 | 18.4 
haux-de-Fonds 
Paul Pitisheim, La Chaux- 36165 Deck 0.0 |—0.3 |—0.1 +0.2 1.7 | 37.9 | 38.7 | 19.2 
de-Fonds. 
Paul D Ditisheim, La Chaux- 46890 » 2-day +3.9 |+4.0 |+3.2 +4.6 2.1 | 37:6 | 38.6 | 19 4 
de-Fonds. 
Paul Ditisheim, La Chaux- 46886 a —0.8 |+0.5 |+0.1 +—0.1 2.1 | 38.2 | 38.6 | 18.7 
le-Fonds. 4 
aan Watch Factory, 2517925 ” ” +1.6 +1.8 +2.8 +2.1 1.6 | 37,9 | 38.8 | 18.8 
St. Imier, per Baume & Co. 
Paul “cr La Chaux- 46870 we igs +1.2 {41.0 /+0.5 2 {+1.2 1.5 | 36.9 | 39.1 | 19.4 
de Fon 
Paul Ditisheim, La Chaux- 36114 sp 3 —0.7 |—0.2 |+0.5 —0.2 1.9 | 37.0 | 38.7 | LY.6 
de-Fonds. 
Paul Ditisheim, La Chaux- 36135 ¥ +0.3 | 0.0 |+0.5 +1.2 1.6 | 37.9 | 38.2 | 19.2 
de-Fo' 
Paul Ditisheim, La Chaux- 46889 » 2-day +1.4 |4+2.2 |+1.4 +2.3 2.4 | 38.0 | 38.3 | 18.8 
de-Fonds. 
Longines Watch Factory | 2517938 ” 9” +2.6 |+3.4 |+2.4 +2.9 2.1 | 37.6 | 38.0 | 19.4 
St. Imier, per Baume & Co. 
Paul Ditisheim, La Chaux- 61974 ” +0.5 |40.9 {41.5 —0.8 3.0 | 38.0 | 37.9 | 18.9 
de-Fonds. 
Paul eee, La Chaux- 46877 ‘“<  * +1.1 |41.4 |4+1.5 +1.9 2.2 | 36.3 | 38.8 | 19.7 
de-Fonds. 
Longines Watch Factory, | 2511718 * 9 +3.2 |42.8 |+2.4 +3.1 1.4 | 37.5 | 38.6 | 18.4 
§t. Imier, per Baume «& Co. 
Longines Watch Factory, | 2388119 ry) +3.4 141.7 |+3.2 +1.9 2.1 | 37.3 | 37.6 | 19.5 
St. Imier, per Baume & Co. 
Fabtiques Movado, La] 360042 —1.9 |—1.0 |-—-1.1 —1.1 2.4 | 36.6 | 39.2 | 18.5. 
Chaux-de-Fonds. : 
a _ La Chaux- 36140 Deck -—0.3 |+0.1 |+0.1 —0.2 2.1 | 37.7 | 38.9 | 17.6 
de-Fonds. 
oe -- orca La Chaux- 36160 te +1.9 |/4+2.6 |+3.6 +2.3 .2 | 38.0 | 37.7 | 18.4 
e-Fonds. 
Vacheron & Constantin, 379457 -+—-0.3 |—-1.7 |—1.3 +—-1.8 2.2 | 37.1 | 37.7 | 19.3 
Geneva. 
Fabriques Movado, La 26217 +—3.3 |—-3.2 |—3.8 4.7 5 2.8 | 37.1 | 37.2 | 19.7 
Chaux-de-Fonds. 
Fabriques Movado, La| 360003 I—1.3 |—1.2 |—1.7 —0.3 4 | 2.5 | 36.2 | 38.0 | 19.7 
Chaux-de-Fonds. 
Longines Watch Factory, | 2517941 Deck, 2-day —2.0 |—1.6 |—1.0 —2.3 2.3 | 36.8 | 38.1 | 18.9 
St. Imier. per Baume & Co. ‘ 
Fabriques Movado, La 3600237 +0.3 '—1.0 |—0.5 — 0.7 2.2 | 37.4 | 37.9 | 18.4 
Chaux-de-Fonds. 
Longines Watch Factory, | 2517940 Deck, 2-day +0.3 |41.8 |+0.38 +1.6 2.3 | 36.6 | 37.5 | 19.6 
St. Imier, per Baume & Co. 
Longines Watch Factory, | 2511693 ” oo» 9 | 0.0 [42.1 |+1.4 +2.9 3.2 | 37.7 | 36.8 | 19.0 
St. Imier, per Baume «& (Co. 7 
Vacheron & Constantin, | 382535 .O |—2.5 |+1.8 |—1.4 ae -5 | 36.0 | 38.1 | 19.4 
eneva - , 
Longines Watch Factory, | 2965508 Deck -O 141.5 |4+1.4 |+0.2 +1.7 2.0 | 37.6 | 38.1 | 17.5 
r Baume «& Co. 
ngines Watch Factory, | 2388118 » 2-day -5 |-0.5 |—1.7 |—1.9 —2.5 3.3 | 37.7 | 36.6 | 18.9 
r Baume «& Co. 
mgines Watch Factory, | 2511717 ”» oo -9 [41.0 |4+1.8 |+1.5 +2.8 2.7 187.2 | 37.9 | 18.1 
tr Baume & Co. 
‘abriques Movado, La]! 360028 .d |+1.4 |41.7 |+2.0 +0.6 2.2 | 37.4 | 37.6 | 18.1 
Chaux-de-Fonds. 
Longines Watch Factory, | 2511708 Deck, 2-day .1 [40.4 /4+2.9 |+2.6 +1. 3.0 | 37.1 | 36.4 | 19.3 
St. Imier, per Baume & Co. , 
—— Movado, La 360437 x -5 145.0 [44.4 |+3.8 +3.3 -4 | 37.1 | 38.3 [17.4 
ux-de-Fonds. 
Vacheron Constantin, | 379509 ‘i .3 /-1.5 |-1.7 |+0.1 +-0.9 -9 | 36.7 | 37.5 | 18.6 
Geneva. , 
oy Watch Factory, | 2511722 » 2-day .6 |+-3.0 |—1.4 |—1.5 -—1. 2.7 | 36.4 | 37.7 | 18.5 
tT Baume & Co. 
abriques Movado La! 360020 .5 2.5 |—3.2 |—1.6 3.0 3.5 | 36.7 | 36.4 | 19.2 
Chaux-de-Fonds 
No?thern Goldsmiths Co., 2097 Tourbillon 8 J4+1.8 |+2.2 |+2.7 +2.2 2.4 | 36.6 | 38.8 | 16.8 
Newcastle-on-'Tyne. . 
Longines Watch Vactory, | 2517942 Deck, 2-day -4 +-1.0 |+0.3 |—2.0 + -9.8 3.3 1) 37.2 | 37.4 | 17.5 
Paune & Co. 
ngines Watch Factory, | 2971452 ay -2 --0.2 +0.4 |+0.5 +0.8 2.2 | 34.6 | 38.2 | 19.1 
per Baume «& Co. 
a & Constantin, | 383826 » 5 F-0.2 |+2.0 |+0.8 F-0.2 3.4 | 36.1 | 36.8 | 18.9 
eneva. 
Longines Watch Factory, | 2511691 » 2-day -1 J4+1.9, |4+1.9 |4+1.1 0.4 -7 | 36.6 | 36.7 | 18.5 
per Baume «& Co. ‘ 
Longines Watch Factory, | 2971451 ” .8 +-2.6 |—1.6 |—3.5 --3.9 |--3.6 3.0 | 37.1 | 36.7 | 17.9 
r Baume & Co. 
Longines Watch Factory. | 2388120 » 2-day .6 142.5 |4+2.0 |+1.3 +0.3 4.5 | 37.0 | 35.4 | 19.0 
per Baume & Co. 
Longines Watch Factory. 332425 .6 |-0.7 }-1.9 |+0.5 —0.7 4.2 | 36.1 | 37.3 | 18.0 
per Baume & Co. | 
~ +a La Chanx- 46878 » 2-day 9 141.3 we +0.5 +2.1 4.9 | 37.9 | 33.2 | 18.2 
e-Fonds. 
a & »Constantin, 382531 ee +0.3 | 0.0 |+1.4 —0.3 3.6 | 35.4 | 37.3 | 18.5 
eneva. | 
Fabrique Electa (Gallet & 10219 “v ‘ +2.5 |+0.6 |+3.0 +4. 4.8 | 36.2 | 36.5 | 19.5 
Co.), La Chaux-de-Fonds. | | 
D.R. = double tian, = gaining rate. — = losing rate. 
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Satisfying ! 
W. B. & CE 


WATCH GLASSES 
None Better! 





FOUR FUNDAMENTALS: 
GAUGE FLEXIBILITY, QUALITY AND FORM 
TELL THE STORY 


BEWARE OF SUBSTITUTES 


W.B. & CIEIS THE WATCH GLASS THAT 
NEVER DISAPPOINTS 


MADE IN LORRAINE, FRANCE, SINCE 1721 
CARRIED BY ALL LEADING JOBBERS 


ALBERT BERGER & CO. 


MANUFACTURERS AND IMPORTERS 
NEW YORK 


















































THE JEWELERS’ 


[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless eneenniat by full name and address of the writer. 


Question No. 3792. —_ Trade Watch 
Schools —/ would very much appreciate it 
if you would advise me if it is possible to 
learn the watchmaker’s trade in one of the 
established watchmaker’s trade schools. I 
ama mpchinist by trade, 47 years af age and 
most of my time has been spent on floor 
and bench work, which means very heavy 
work in our part of the country. My physi- 
cian advises me that the work is too heavy 
for me and says that I should take up some 
lighter work.—F. K. 

ANSWER.—There is no good reason why 
you should not be able to learn to be a 
watchmaker, by attending one of the watch- 
maker’s schools. The fact that you are a 
machinist would be an advantage, espe- 
cially if you have had any experience with 
lathe work. Even bench work would be a 
great help to you. Lathe work and bench 
work are used to a great extent in watch- 
work. Some difference lies in the fact that 
machinists work chiefly on large work while 
watchmakers usually work on small work, 
much of which is done with the aid of a 
magnifying glass. The fundamentals of 
lathe and bench work are practically the 
same in either trade, but you have the dif- 
ference of the size of the parts to be 
worked upon. 

At your age and with your previous ex- 
perience as machinist, you should be able 
to learn the watchmaker’s trade readily, es- 
pecially if you take the full course of tui- 
tion as given by the trade schools, which is 
usually from 12 to 18 months.—L. B. P. 

Question No. 3793,—Rubber Tubing for 

Watch Winders.—Several years ago we 
purchased a watch winder and the 3%-inch 
red rubber tubing has been used up by ths 
time. We have ordered new tubing from 
the manufacturer, but our letter was re- 
turned unopened. Can you advise us where 
we may obtain tubing suitable for this 
winder ?—W. W. F. 

ANSWER.—You can obtain suitable rubber 
tubing for your watch winder if you order 
from the The Goodyear Rubber Co., Akron, 
Ohio. However, we would suggest that you 
order what is known as “soft rubber rod,” 
which is made up as a solid rod of soft rub- 
ber. You can use such rod for winding 
bracelet watches while you cannot do this 
with tubing as the small bracelet crowns 
will usually slip through the hole in tubing. 
Send a sample along with your order if pos- 
sible and we feel sure you will obtain the 
proper rubber.—L. B. P. 

Question No. 3794.—1. Dial Painting.— 
1—What kind of ink is used in printing gilt 
and siluer bracelet dials and is it possible 
or practical to use anything that could be 
baked on without stamping the dials to take 


the material like the better grade dials are 
made? 

Do any of the importers of Swiss watches 
have steel dies for printing dials or is it one 
of the things that are overlooked or not 
practical to do? 

1 never saw but one advertisement for this 
kind of work. Where can I buy a press for 
printing dials or will I have to build one? 

Have you any books on dial enameling 
that would give me any practical informa- 
tion on this subject? 

2. Grinding Odd-Shaped Watch Crystals. 
—Is there any machine on the market that 
will grind fancy shaped crystals for brace- 
let watches? I do this work by hand for 
the local trade, but the time required is too 
much to make it. profitable. What is the 
most practical way to polish such glasses ?— 
C.F.L, 

Answer.—1l. As a rule, ink is not. used 
on watch dials; neither are they printed. 
There is a process in use in the watch fac- 
tories, ‘which might be termed “printing,” 
but more correctly speaking, it is a trans- 
fer process. In this case, a steel die is cut 
by the die-sinker. This steel die, as far as 
the figures and markings are concerned, is 
identical in appearance to the finished dial. 
In using this die, it is secured in a small 
tram-way, which is provided with a pair of 
racks, ie., a straight strip of metal with 
teeth cut in the edge to engage a gear. 
These racks are placed on the outside edge 
of the tram-way and there is about a space 
of one-half inch between the edge of the 
steel die and the edge of the rack. A blank 
dizl is also secured in the tram-way at a 
suitabie distance from the steel die. 

A transfer roll, which is usually made of 
a rubber composition and provided with a 
handle and gears which mesh accurately in- 
to the rack, completes the equipment. The 
paint or enamel, as the case may be, which 
is to be used on the finished dial is applied 
to the lettered parts of the steel die. The 
surplus is then wiped off with a flat pad, 
which leaves the lettered part of the steel 
die full of paint or enamel. Then the 
transfer roll is placed on the rack and run 
over the steel die. The paint or enamel is 
“picked up” by the transfer roll and when 
the roll reaches and passes over the blank 
dial the paint or enamel is “transferred” to 
the blank dial in exactly the same position 
as the lettering obtains on the steel die. 
Briefly, this is the process for lettering dials. 
It is an old one, but it is still used to a 
great extent. However, there has been 
much progress made along such lines. We 
understand that a photographic process is 
largely used for dial lettering at present. 
Obviously, it will be seen that the above 
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processes are not practical where a single 
dial is required. We have no information in 
regard to a book which treats of dial 
enamelling. 

Special dials are invariably painted by 
hand. Dial painting is a regular trade 
which requires considerable skill and pa- 
tience, but there is no good reason why you 
should not*be able to make certain prog- 
ress, if you will observe the following di- 
rections: Go to an artist’s supply store and 
obtain a tube of Ivory Drop Black, some 
Japan Drier and some very small brushes ; 
smallest size Devoe’s brushes are good. As- 
suming that all the figures and minute 
marks require painting, our first step will be 
to outline such. This will mean correct 
spacing of minute marks and figures and 
proper outline of same. Dial designing is 
similar to letter and monogram designing ; 
a good design is essential. Squeeze out a 
small amount of the Ivory Drop Black onto 
a watch glass, then add sufficient Japan 
Drier to thin the paint to the proper con- 
sistency, which is a point that you must 
determine by experiment. Use a magnify- 
ing glass and proceed to paint the figures 
and minute marks carefully. With practice 
you will attain excellent results. 

2. We have no knowledge of any machine 
for grinding fancy or odd-shaped watch 
glasses. The writer does considerable such 
grinding and about all the equipment we 
use is a suitable Alundum wheel to run in 
the lathe. A wet sponge is applied to the 
face of the wheel and the grinding is simply 
a case of “cut and try.” However, we cut 
the glasses as close as possible to size with 
a diamond point, then break. The polish- 
ing may be done on a felt wheel by apply- 
ing powdered rouge and water. The rouge 
should be a thick cream to work to the best 
advantage. The surface of the glass must 
be very finely ground in order to polish 
quickly. Perhaps you do not charge enough 
for such work. We have always charged 
the trade $2.50 for grinding such glasses 
Even at this price we have to work fast to 
make it pay.—L. B. P. 


Question No. 3795.—Ringing Sound in 
Balances.—Please refer us to some author- 
ity or better still explain to us just what 
makes the ringing sound caused by the bal- 
ance in a watch which is taking the oreger 
motion.—D. & F. 

ANSweER.—If we take a rod or seats of 
tool steel and suspend it with small con- 
tact points, then strike the steel a smart 
blow with a hammer, it will give forth a 
ringing sound. Of course, any other metal 
will give forth some sound, but tool steel 
will give a clear ring. In a watch balance, 
the bulk of the balance is tool steel. The 
contact points, i.e., the cock and foot jewel 
are very small. Consequently, when the bal- 
ance is struck a smart blow (in this case, 
the impact of the fork against the roller 
jewel), it will give forth a ringing sound. 
It is a condition that is neither sought nor 
avoided by the watch manufacturer, as it 
has no bearing on the time-keeping qualities 
of a watch. You may find this condition in 
a high-grade watch or a low-grade, but all 
conditions being equal it will be far more 
likely to occur in a high-grade watch. The 
size, and weight of the balance and the 
width and thickness of the rim are all 
contributing factors to this condition. 
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The Perfect Watch Crystals 


PITTING K. K. crystals is a pleasure, 
and has always saved considerable time, 
money and expense. 


CAN you desire anything better than to se- 
cure satisfaction and receive excellent 
service. 


"THESE crystals are made in factories espe- 


cially constructed for the purpose, which 





employ only skillful workmen; and all the 


crystals are standard—_PERFECT in every 
detail. 


AS* your Jobber to supply you with K. K. 


crystals on your next requirements. 






REGISTERED 









MANUFACTURERS AND IMPORTERS 


KONISHI KOTAKUDO COMPANY. 
116 Nassau Street, New York 


(Send for our new illustrated booklet on Watch Crystals, containing comparison table of 1/16 and millimeter measurements) 
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The Meaning of Metals 





Various Compositions and Alloys 
(From the Metal Industry) 














— . 
N order to arrive at a better understand- _loid combinations, such as phosphor-copper, 
I ing of the matter and to simplify the etc. Phosphor-bronze is a term that is an 


suggestions to be offered for a rational 
classification, it is necessary to furnish a 
few definitions which will explain the scope 
of the proposed tentative system of nomen- 
“la may be defined as a two-compo- 
nent alloy, consisting of copper and tin in 
variable proportions but in which copper is 
the chief component, with a suggested tol- 
eration of 1 per cent. of other metals. 

Brass may be defined as a two-compo- 
nent alloy, consisting of copper and zinc in 
variable proportions but in which copper is 
the chief component, with a suggested tol- 
erance of 1 per cent. of other metals. 

Composition is an alloy of copper with 
two or more other metals in variable pro- 
portions, but in which copper is the chief 
component. The chief minor constituent 
serves to give the titular and qualifying 
name to the composition. Where two of 
the metals are of equal percentage compo- 
sition, the element which adds the most 
valuable property to the alloy will serve 
to give the combination its qualifying title. 
Thus, an alloy of 76 per cent. copper, 12 
per cent. tin and 12 per cent. zinc might be 
called a bronze composition, or an alloy of 
80 per cent. copper, 10 per cent. lead and 
10 per cent. aluminum might be called an 
aluminum’ composition. It is certainly 
neither a bronze nor a brass. 


There are a number of terms which make 
a logical classification difficult, because such 
names have acquired a certain permanency 
by reason of established usage; but almost 
all of them may be assigned to their places 
in the above tentative scheme, if we accept 
the suggestion offered by Dr. Rosenhain to 
the Institute of Metals of Great Britain in 
January, 1912. If we regard alloys funda- 
mentally as binary alloys, the matter of ar- 
rangement is simplified. To make his sug- 
gestion adaptable to a large field of alloys, 
it would be feasible to consider the two 
chief components of any alloy as the binary 
unit and consider the other components 
subservient to them as in reality they would 
be in the majority of possible combinations. 
The word cupro is distinctive and might 
be applied where most appropriate, espe- 
cially where it may seem necessary to be 
more precise or definitive. 

Even the much-abused term “aluminum- 
bronze” is a case in point. As used, of 
course, it is a misnomer; but there could be 
no confusion in calling any of the alumi- 
num-copper compounds cupro-aluminum al- 
loys or compositions, it being understood 
in such a connection that the word “alloy” 
implies a binary compound, just as we 
refer to cupro-silicon, cupro-vanadium, 
cupro-titanium alloys and others. The same 
suggestion is offered for the binary metal- 


exception to the proposed classification. In 
this case the minor constituent dominates 
and establishes the name. A conventional 
system of numbering, if universally adopt- 
ed, would be highly advantageous to both 
consumer and maker, especially in the phos- 
phorus and silicon compounds. 


In the so-called white metals we have a 
term that is almost generic in its applica- 
tion and may be made general by bearing 
in mind certain fundamental distinctions. 
If we define a white metal alloy as a binary 
alloy of white metals, which are the chief 
components, to which other metals may be 
added in variable proportions, we shall pro- 
duce an alloy whose dominating color is 
white or nearly so, a distinctive property. 
We may embrace in such a classification 
almost every known white metal alloy or 
combination excepting the cupro-nickel al- 
loys; but by our definition they would be 
excluded, because the two chief compo- 
nents of the nickel-silver compositions are 
not white metals. Generally speaking, a 
white metal alloy would be a binary com- 
bination of two white metals; a white metal 
composition would be a combination in 
which tin, zinc, aluminum, lead or anti- 
mony, Or any two of them, is the chief 
component when three or more elements 
are united together. In the class of white 
metal alloys and compositions there may be 
further subdivisions which are likewise 
recognized as Britannia metal, pewters, 
fusible metals, solders and amalgams. 


Britannia metal is an alloy chiefly of tin 
and antimony, with some lead and some- 
times minor additions of other metals. 
Pewter is chiefly an alloy of tin and lead, 
with other metals sometimes added in small 
quantities. Fusible metals are distinguished 
from other white metals by their own chief 
characteristic—viz., fusibility. Soft solders 
are alloys of tin, lead and other metals. 
Hard solders are not necessarily white 
metals, and as a rule take the suffix of the 
alloy to which they are applied, such as 
brass-solder, aluminum-solder, etc. The 
noble metals follow the same binary ar- 
rangement; any two of the noble metals al- 
loyed together would be called alloys, any 
three would place them in the composition 
class according to their chief minor com- 
ponent. The trade-marked alloys might be 
maintained as they are now used provided 
the names of brass or bronze were not 
tacked on to them, for such a procedure 
would furnish a misleading designation. 
Special names might be preserved, such as 
Delta metal, Muntz metal, Pinchbeck, etc., 
so long as no other distinctive metal term 
is subjoined to give them a spurious sig- 
nificance. Amalgams form a class by them- 
selves, and are known to be liquid alloys or 
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plastic combinations of one or more metals 
with mercury. It would simplify the mean- 
ing of such terms if the metal combined 
with the mercury was to be named first, 
such as sodium-amalgam, etc., in order to 
give the consumer a distinct understanding 
of what he is using. 

The tentative scheme of classification 
suggested may be summarized as follows: 

Bronze—A copper-tin binary alloy with 
copper as the chief component. 

Brass—A copper-zinc binary alloy with 
copper as the chief component. 

Composition—An alloy of two or more 
metals with copper as the chief component. 


SUBDIVISIONS 

Bronze composition—A binary alloy of 
copper and tin with one or more other 
variable components, but in which tin is 
the chief minor component or furnishes the 
compound with its most important physical 
property. 

Brass composition—A binary alloy of 
copper and zinc combined with one or more 
other variable components, but in which 
zinc is the chief minor component. 

Lead composition and aluminum and 
other compositions follow the same general 
suggestion. 

White metal alloys—A binary combina- 
tion of any two white metals. 

White metal composition—A binary alloy 
of two white metals combined with one or 
more other variable minor components, such 
as Britannia, pewters, fusible metals and 
soft solders. 

Anti-friction and bearing metals may be 
divided into two or three classes, according 
to their composition. The white bearing 
or anti-friction metals are all either white 
metal alloys or compositions; all others are 
either brasses or bronzes, or their corre- 
sponding compositions. 

Noble metal alloys—Binary combinations 
of the noble metals. 

Noble metal compositions—Binary alloys 
of the noble metals in combination with 
one or more other noble or base metals as 
minor components. 

Amalgams—Alloys of mercury with va- 
rious metals, 

Special alloys—Alloys known by distinct- 
ive names, yet by their composition may be 
placed in one of the above groups. 

Trade-names—Alloys whose names are 
trade-marked, yet may be classified in one 
of the above groups if their composition be 
known. 

Binary alloys, exclusive of bronze and 
brass, may be placed in a class by them- 
selves, the chief constituent forming the 
qualifying title, such as cupro-vanadium, 
cupro-tungsten, etc. 

Miscellaneous and misnomers—All of the 
so-called nickel-silver alloys may be classi- 
fied as cupro-nickel alloys or compositions, 
according to the number of constituents 
they possess. 

A few examples may be cited to illus- 
trate the application of the above tentative 
classification with some agreements and 
conflict with present-day practise. 

Gun bronze, or 90 per cent. copper and 
10 per cent. tin, is a true bronze. 

Government metal, or 88 per cent. cop- 
per, 10 per cent. tin and 2 per cent. zinc, is 
a bronze composition. 

Muntz metal, or 60 per cent. copper and 
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WELDED PLATINUM 
ON GOLD 


FOR ALL PURPOSES 





Special Combinations of Plati- 
num and Gold or other metals 
made to Order in any ratio of 


thickness. 





R. & H. PLATINUM WORKS 


Refiners and Workers of 
Platinum, Gold and Silver 


New York Office: 
709-717 SIXTH AVENUE 























Established 1858 | 


Refiners 


Gold 
Silver 


Platinum 


Smelting of Sweeps our Specialty 
Filings, scrap, plated scrap and bench sweep 






Fine gold, silver, platinum in any degree 
of hardness 
Gold, silver and platinum anodes 


L. LELONG & BRO. 


Halsey, Marshall and Nevada Sts, 
NEWARK, N. J. 
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HANDY & HARMAN 


| 31 Geld St., New York City 
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SOLID—FLEXIBLE—LACEWORK. MADE IN PLATI- 
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40 per cent. zinc, is a true brass, known in 
the trade as @ yellow brass. 

Red metal, or 70 per cent. copper, 20 per 
cent, zinc., 6 per cent. lead and 4 per cent. 
tin, is a brass composition. 

Bell metal, or 80 per cent. copper and 20 
per cent. zinc, is a true bronze. 

Arsenic bronze, or 89.20 to 82.20 per cent. 
copper, 10 per cent. tin and 7 per cent. lead, 
with traces oF perceptible increments of 
arsenic, is a bearing metal and might be 
classed as a bronze composition. 

Plastic bronze, or 69 per cent. copper, 10 
per cent, tin and 21 per cent. lead, is a bear- 
ing metal and might be called a lead com- 

ition. 

Y Commercial rod-brass, or 60 to 63 per 
cent. copper, not more than 3 per cent. lead 
and the balance zinc, might be called a 
brass composition. 

Monel metal, or 67 per cent. nickel, 27 


per cent. copper anc 6 per cent. of other | 


metals, although known to the trade by no 
other name, might be called a nickel-copper 
composition. 

Naval brass, or 59 to 63 per cent. cop- 
per, 0.5 to 1.5 per cent. tin, .02 to 1 per cent. 
lead, .06 per cent. iron and balance zinc, 
may be called a brass composition. 

Bismuth bronze is a peculiar alloy; it 
contains 69 per cent. copper, 21 per cent. 
zinc, nine parts of nickel and one part of 
bismuth alloyed with some tin. It. might be 
considered a low grade of German silver. 
It is practically a nickel-hardened brass 
made to meet at a low temperature. It 
might be called a cupro-nickel composition. 

Mannheim gold is a misnomer. It has 
practically the same composition as Tombac 
and Prince’s metal, containing 89.44 per 
cent. copper and 9.14 per cent. zinc, accord- 
ing to one authority, while another states 
it is 75 per cent. copper to 25 per cent. zinc, 
or 80 per cent. copper to 20 per cent. zinc; 
but all agree that it is strictly a true brass 
and nothing more. 

Manganese bronze, so called, is composed 
of 57 to 60 per cent. copper, 0.5 per cent. 
tin, 87 to 40 per cent. zinc, iron not to ex- 
ceed 1 per cent., and 0.3 per cent. manga- 
nese, and sometimes contains aluminum. It 
is plainly to be seen that this combination 
is a manganese brass. composition. 

Phosphor bronze is an alloy of copper 
and tin, with generally less than 1 per cent. 
of phosphorus. There is no serious objec- 
tion to this name. 

Aluminum bronze is an alloy of copper 
and aluminum in variable proportions. 
While it has many admirable properties, it 
is begging the question to call it a bronze. 
If the trade would accept conventional 
numbers for the 5 and 10 per cent. alumi- 
num constituents, as Nos. 1 and 2 respect- 
ively, it might soon become known to all 
consumers as No. 1 and No. 2 cupro-alumi- 
num alloys respectively. 

Many alloys bear distinctive names, but 
their classification offers no difficulties. 





Church: I understand that the average 
square mile in New York City has living 
in it nearly as many persons as are in the 
whole State of Nevada. 

Gotham: Yes, but what I don’t under- 
stand is why a person in the average square 


_ mile in New York has to go to Nevada to 


get a divorce—Yonkers Statesman. 
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German Apparatus for Sizing Rings 





HE invention of W. Kern, Munich, this 

apparatus, as described in Die Uhrmacher 
Woche, No. 34, 1920, consists of a double 
cone, a guiding pin and a number of conical 
dies that can be set upon the cone. 
The method of operation is exceedingly 
simple. To reduce a ring, a die, correspond- 
ing to the size of the ring, is selected and 
placed on the guide pin and the ring inserted 
on the inner cone of the apparatus. The 
pin with the die, is pushed into the base of 
the apparatus and by a few taps of the ham- 
mer, the desired result is obtained. The 























CONICAL DIES AND METHOD OF OPERATING 


entire apparatus, during the operation, as 
shown, is held freely in the hand. 

To enlarge a ring, it is placed on the 
outer cone illustrated, a suitable die is placed 
on the pin that engages the ring on its sur- 
face and by several hammer strokes, during 
which the ring, as also in the contracting 
process, is frequently turned, it is driven 
down over the cone until the required size 
has been attained. The illustrations show 
the apparatus in one-third of the actual size. 





The Horological Questionnaire 





(Continued from page 157) 








index plate will give us at one stroke (or 
two) the propev division of the 4 circle and 
part of the 8 circle or any other number 
divisible by 4. This will make the spacing 
much easier in many of the circles. 

In spacing off circles above 20, we may 


CIRCULAR 


165 


save considerable time by accurately meas- 
uring the diameter of the circle, then multi- 
plying by 3.1416 to obtain the circumfer- 
ence. The circumference is then divided by 
the number of divisions required. The prod- 
uct will give the approximate distance in 
thousandths of an inch to set the points of 
the dividers. If we use our microraeter 
calipers to set the points of the dividers, 
we may come very close to the correct 
spacing of the circle at the first effort. 

The spacing ot each circle of the index 
plate is simply a repetition of the above 
methods. It is quite possible to make a 
very accurate index in this manner. The 
writer made such a plate and has used it 
for a number of years and it has given per- 
fect satisfaction in every respect. 

Assuming that all of the circles have been 
spaced off and punched lightly, then we may 
proceed to punch them in to the full depth 
required, which should be about 3/64 of an 
inch in depth. This gives us a hole on the 
face of the plate 3/64 of an inch in diameter 
as 60° is an exact triangle. 

Then we may stone the plate smooth with 
a Scotch stone, which will give it a nice 
smooth surface, but du not stone out the 
center mark as we shall require this to 
center the plate when we bore it out to fit 
the collar. 

Question.—How shall we proce.d to 
make the collar that is to hold the index 
plate? 

ANSWER.—To make the collar, we shall 
require a piece of soft steel one and one- 
half inches in diameter by one-half inch in 
thickness. Our problem now is to make this 
piece of steel fit into the center of the index 
plate and also onto the back end of the 
lathe-head spindle. Fig. 45 shows the edge 
view and plan of the steel collar. 

(To be continued) 





Kew Observatory Watch Trials 





(Continued from page 157) 








time, and trials and experiments with various 
devices for giving a good rubbing contact have 
been carried out. The difficulty has been to 
devise a system which, while giving a good 
electrical contact, should have but a negligible 
effect upon the arc of the pendulum. 

The form finally decided upon has been in 
use for several ‘months with satisfactory re- 
sults. It consists of a phosphor-bronze wire 
bent in a semi-circle and attached to the Invar 
pendulum rod, to the two horns of which a 
strip of platinum foil is fixed in tension. The 
system is pivoted, and moves very easily and 
lightly in a vertical plane, the amount of drop 
being controlled by a detent. Below it a 
“gold”? watch balance-wheel finely pivoted and 
revolving very freely and delicately, is fixed 
on a small adjustable carriage. As the plati- 
num strip is carried to and fro by the pendu- 
lum it brushes very lightly over a small seg- 
ment of the balance-wheel, thus making a 
contact, the duration and intensity of which 
can be closely adjusted. 

A “wireless” receiving and recording ap- 
paratus has been fitted up in the Clock Room 
with a 6-valve radio-frequency amplifier. The 
“wireless” time signals can now be recorded 
either direct upon the chronograph-comparator 
sheet, or upon the Morse-recorder, and will 
be a valuable additional help in determining 
the daily rates of the reference standard clocks. 





“Don’t you think his argument was rather 
fatuous ?” 

“On the contrary, I think it was rather 
thin.”—Baltimore American. 
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What You Must Do 
To Succeed! 





A young man asked one of our big men in this 
country what he considered the secret of success, 
The big man said, “Know your work.” 

Bradley exists for the sole purpose of putting 
young men on their feet for life, of training them to 
know their work so well that they can hold their 
own anywhere, among the big men in the line. 

You would like to be able to hold down a first- 
class position in a first-class shop, drawing the salary 
of an expert watchmaker, jeweler and engraver, but 
can you deliver the goods? If not, let Bradley help 
you. Don’t put it off another day. A course at 
Bradley will make you the big-man in your line. 

“A good trade is better than a bank account, for 
you cannot lose it.” 

Bradley has the men—instructors who for years 
have devoted their entire time, thought and energies 
to teaching watchwork, jewelrywork and engraving. 

At Bradley nothing is lacking that is necessary to 
make you an expert workman. 

Get our latest catalogue. Address 


Bradley Polytechnic Institute 
Horological Department C, Peoria, IIl. 


—— 











The era of Sound Investments and increased 
Production is here. The No. 2 Moseley Lathe 
is a life long Production Investment. Its Pul- 
ley will Pull you trade, good-will and Profits. 


Wise Watchmakers Invest in Genuine 
Moseley Lathes, Chucks, Face Plates 


Prompt Service Highest Accuracy 
Free Bulletins 


The Moseley Lathe Co. 


Elgin, Illinois, U. S. A. 


Write for bulletin “Chucks and Their Correct Use.” 














J. C. Solomon S. A. Peck J. L. Hankin 
“* Records “* Records 
do not Over 37,000 do not 


Lier” Watches Repaired _ Lie!” 


Our Success is not due to the Profits We Make but the 
Service We Render. After two (2) years of Service 
to the Retail Jewelers throughout this Country we have 
fostered a Confidence that is hard to shake—Especially 
with the Discriminating Jeweler who always Plays 
Safe, that has convinced himself of our Sincerity and 
Integrity. It is Safe to believe as a general proposition 
that the man who Knows he is giving full value for 
Money Received is always willing to let the Customers 
see what he is getting, and stand the Acid Test. 


Today, after repairing over 37,000 Watches of all 
Grades and Makes, we are the Leading Independent 
Watch Repair Organization to the Trade in this Coun- 
try, with a Force of the Highest Grade, Well Expe- 
rienced Watch Makers that can be had; in fact, None 
are too Good for us. Many Jewelers know this, and 
have built up a Reputable Watch Repair Business by 
sending their work to us—Because of a Responsible 
representation. 
Respectfully yours, 




















8 South Dearborn St., CHICAGO, ILL. 























[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 











UNITED STATES PATENTS 





Issue of Jan. 4, 1921 (Continued) 
1,364,798. WATCH-MOVEMENT CASE. Sissak 
K. Ovzoun-BocHosstan, Washington, D. C. 
Filed April 19, 1920. Serial 374,972. 3 
Claims. 
A watch-movement-case adapted to have fitted 
and secured therein a watch-movement and there- 
fore to be used as a desk-clock, said watch- 














ME, 
ae -. 7 2 LA 
ey 
t : th 

= 


46 



































a 





movement-case having means provided thereon to 
actuate the winding and setting mechanism of 
said watch-movement, having fitted a bezel with 
a crystal on front-face of said case and a back- 
cover on back-face of said case, and being of 
the proportions of a small bracket clock-case. 


Issue of Feb. 15, 1921 


1,368,262. PENCIL. Cuirrorp N. JouHNson, To- 
ledo, O., assignor to the Conklin Pen Mfg. 
Co., Toledo, O. Filed Oct. 29, 1919. Serial 
334,109. 7 Claims. 

In a pencil of the class described, a barrel and 
a tip mounted for relative rotary movements, a 
spiral tube disposed within the barrel and fixed 
thereto, a ferrule fixed to the rear end of said 
tube, means centering the ferrule in the barrel 
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with a part thereof removably engaged to the 
latter, a corrugated magazine tube disposed within 
the barrel in encircling relation to the spiral 
tube and in inter-engagement with the ferrule to 
prevent a relative turning of the ferrule and 
magazine tube, and a lead feed tube fixedly pro- 
jected from the tip through the spiral tube and 
having its rear end journaled in the ferrule and 
shouldered against the rear end of the spiral 
tube. 
1,368,275. 
Wriu1am MacMi tan, 
Filed Dec. 6, 1920. 
Claims. 
A soft collar fastener comprising a rigid front 
bar having longitudinal edge ribs on the back 


SOFT-COLLAR FASTENER. DanteEr 
Providence, R. I. 
Serial 428,738. 3 





and bent over side flaps forming end pockets in 
the back of the front bar, a spring back bar 
having portions parallel with the front bar and 
rounded ends which normally enter the pockets 
in the front bar, for the purpose as described, 
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and means for securing the spring back bar to 

the front bar. 

1,368,308. EAR DEVICE. Antuony E. WALLER, 
Edgewood, R. I. Filed Sept. 3, 1919. Serial 
321,385. 1 Claim. 

An ear device comprising a stem having a cup- 
shaped ear engaging member at one end thereof, 
provided with an inturned edge, a non-metallic 





body secured and retained in said cup by said 
edge, said body having an exposed face substan- 


tially flush with said edge to which the orna- . 


ment may be subsequently cemented. 

1,368,423. COLLAR - BUTTON. CuHartes T. 
Boyer, Indianapolis, Ind. Filed April 14, 
1920. Serial 373,806. 2 Claims. 

A collar button comprising an anchor plate, a 
shank on the anchor plate, and a button member 
consisting of a flat body portion extending from 





the shank, a neck portion that is relatively nar- 
rower than the body portion extending from the 
body portion, and a head portion that is rela- 
tively broader than the neck portion extending 
from the neck portion, said head portion having 
a convex front face and a concave rear face 
which extends to said neck portion. 


1,368,665. CLASP. Cuartes H. Srrauss, Cedar- 
hurst, N. Y. Filed Oct. 27, 1920. Serial 
419,794. 9 Claims. 


A clasp comprising complemental members, one 
of said members being in hollow form having a 
reduced end and provided with a slot in its wall 
opening through said reduced end, the other mem- 





ber having a portion to enter said slot and hav- 
ing a head greater in one direction than the 
width of said slot and greater than the transverse 
dimension of the reduced end of the other mem- 
ber to engage the latter to prevent withdrawal 
from the latter, the second named member hav- 
ing an enlargement spaced from said head 
adapted to engage the end of the first named 
member. 

1,368,909. STONE-MOUNTING. ApraHAM§ L. 
Exrasorr, New York, and CHartes BrrnBAuM, 
Brooklyn, N. Y. Filed March 20, 1920. 
Serial 367,411. 2 Claims. 

A jewel mounting comprising an annular base 
provided with means for retaining a jewel in 
the central space thereof and having depressions 





in its upper face and notches communicating 
with said depressions in its outer peripheral edges 
adapted to receive and embrace the prongs of a 
setting to protect the same against wear. 
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UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 





Trade-Marks Published Feb. 15, 1921 


Ser. 130,677. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Ep Kummer Limitep, Bett- 
lach, Switzerland, and New York. Filed 
April 5, 1920. 

The lining on the word “Inventic” is for shad- 
ing only. ; 





Particular 


description 
Watchcases, Watch-Dials, and Watch-Movements. 
Claims use since Dec. 12, 1914. : 
Ser. 135,110. (CLASS 27, HOROLOGICAL IN- 
STRUMENTS.) .Perta Wartcu Co., Straus 


of goods.—Watches, 


& Co., Bienne, Switzerland. Filed July 17, 








1920. 
Particular description of goods.—Watches, 


Clocks, Chronometers, Watch Cases, and Move- 
ments, $ 
Claims use since April, 1900, 

Ser. 137,566. (CLASS 28. JEWELRY AND 
PRECIOUS METAL WARE.) CzECHo- 
SLOVAK Beap Co., Inc., New York. Filed 
Sept. 24, 1920. 

Applicant disclaims the word ‘Perles.” 


PER LES 
Particular description of goods.—Pearls, 
Whether Precious or Artificial, and Precious, 
Semiprecious, and Synthetic Stones Used as 
Jewelry. 


Claims use since Jan. 2, 1920. 

Ser. 141,136. (CLASS 40. FANCY GOODS, 
FURNISHINGS, AND NOTIONS.) May 
CorNELL Situ, Washington, D. C, Filed 
Dec. 15, 1920. 





Particular and 


description 
Bead-Necklaces. 
Claims use since Dec. 13, 1920. 


of goods.—Beads 





Solomon & Lasky, Detroit, Mich., report 
that their store window was _ recently 


smashed and a watch and chain valued at 


$30 taken 
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TELEPHONE 7583 BARCLAY CABLE ADDRESS, MATTHEY, NEW YORE 


JOHNSON MATTHEY & COMPANY, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 


Dealers in Platinum, the Precious Metals and Rare Earths 


JOHNSON MATTHEY & CO., LTD. 
Hatton Garden 
London, E. C., Eng. 36th Floor 


Official Assayers and Refiners to the Woolworth Building 
Bank of England New York 


PIERCING SAWS 
PRICES REDUCED 


All sizes, 8/0 to 6 $0.85 per gross 
In lots of 10 gross _ UC 
(We Do Not Sell Less Than One Gross of a Number) 





























Worthington & Raymond, Inc. iw. 


a Manufactured by 
71 Murray St. NEW YORK F. W. DERBYSHIRE Welliom, See. @ 6: & 
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DIXON’S 
“Wonder” Cupels 


have all the necessary qualities for 
perfect cupellation. Because of their 
strength there is little breakage in 
handling, assuring users of a mini- 
mum loss of precious metals in cupel- 
lation. Made in five sizes. 

for prices and Circular No. 77- 








aE 3 Spelling & Refining Cor 


\\) 92 JOHN STREET 
We Mow Yeek 


PLATINUM—GOLD—SILVER 
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I 
SWEEPINGS Made in JERSEY CITY, N. J., by the 
Pitionn Seldere 20k White Gold Joseph Dixon Crucible Company 
White Gold Solders 14k White Gold Established 1827 
Green Gold Solders White-Green Alloy Erg Erg | 
































Such as is here depict- 
edin genuine photo- 


graphic reproductions 
of a case repaired by our expert mechanics stands out 
as a beacon light in forceful blazonry in attestation of 
the high-grade work turned out by this house. For 
over 30 years we have specialized upon the complete 
restoration to original shape of seemingly worthless 
cases and have builded a reputation for superior work 
surpassed by no other watch case repair house in the 
country. Irregardless of how badly battered up a case 
may be, we restore it to its original shape speedily and 
accurately, and especially solicit work refused by other 
firms because of the difficulties incident to successful 


WATCH CASE REPAIRING 


Work by oot gb ome mares the ane npoemery 4 
care as work brought in, and you can safely expect to 
receive the same courteous ieeanent which has for so AS IT LEFT US 
n> Ay ine = _ poe. Our a = OURS IS THE HOUSE THAT 
right. e add only a fair and legitimate profit to the ss ” 
AS IT REACHED US actual cost of the job. We don’t believe in killing the | ’ DELIVERS THE socee 
\ goose that laid the golden egg—we expect you to come back, and so treat you accordingly. Every piece of workis absolutely guaranteed tobe right. Send 
today—NOW —for free circular and price list, or, better still, favor us with atrial order. You'll © glad to know us. Send for prices on special work. 


D> BECKER-HECKMAN CO, (isisivera) Scr inern Siw 











































